62d YEAR 


APRIL 24, 1930 











TRADE MARK 


STERLING 


















ra 


ts anal 


KNOWS 


NO COMPROMISES 


Gorham master craftsmen work against a back- 
ground of tradition that informs with inspiration 
both themselves and the results they achieve. 
And, theirs has for generations been the kind of 
artistry that brooks no compromise with either 
its inspiration or the medium in which it works. 
Therefore, the name Gorham on silver has come 
to be synonymous with the finest attainable in 


beauty of design, quality of execution, restrained 


THE GORHAM COMPANY, 


PROVIDENCE, 


richness of perfected work. Of this, the dis- 
criminating in your neighborhood are well aware. 
The aureole of known excellence that surrounds 
all silverware fine enough to bear the Gorham 
mark reflects itself upon the prestige of the store 
where the choice of Gorham silverware is avail- 
able. It remains only for the dealer to recognize 
how this subtle, but pervasive force can work for 


him and so for him to profit. 


RHODE ISLAND 
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Senator Pittman Attacks Jewelers 
Vigilance (Committee 


reason and its organizations and members have 

more than once been the subject of unjust criti- 
cism by legislative bodies, but we can hardly remem- 
ber a time that a jewelry body was subject to such 
a wild and baseless attack as was made last week by 
Senator Pittman of Nevada, who is the author of 
the tariff amendment placing a duty of 30 cents per 
ounce on silver, an amendment which went to the 
conference in the Senate Bill but which has not yet 
been accepted by the conferees until after the mat- 
ter has been considered by the House of Representa- 
tives. 

The object of the Nevada Senator’s particular 
spleen was the Jewelers Vigilance Committee which, 
in association with the Sterling Silversmiths Guild 
and other organizations in the jewelry trade, had 
led the fight to throw light on the absurdity of the 
Pittman proposition from an economic standpoint 
and call attention to the serious harm it would do 
the silverware, jewelry and other industries of the 
country should it go into effect. Coupled with the 
Jewelers Vigilance Committee, Senator Pittman’s 
attack was directed at the Engineering and Mining 
Journal for an editorial attacking the 30 cents on 
silver duty from the standpoint of the interest of the 
mining industry. Pittman’s attack was a long and 
vigorous one, but not once throughout did he answer 
the arguments in the brief of the Vigilance Commit- 
tee placed before the conferees and the Senators and 
Representatives. Instead, it consisted of a series 


[ren jeweler has often been attacked without 


of baseless charges against the Vigilance Committee 
and its officers which the Senator in his calmer mo- 
ments must have known were without the slightest 





foundation in fact. He accused the committee of be- 
ing a lobby committee of the Jewelers Association, 
of working for pay, of being a committee exactly 
like the committee we have for the power interests of 
the country, which was a subject of recent investi- 
gation for the Federal Trade Committee. He ac- 
cused the committee of already having had the tariff 
on manufactured silverware raised from 60 to 65 
per cent in favor of the silversmiths and in now at- 
tacking the vital interest of the miners. Altogether, 
Mr. Pittman’s attack was silly and illogical and was 
in every respect unworthy of a member of such an 
august body as the Senate. 

Of course his remarks were privileged and he 
cannot be held accountable in a court of law, but for 
this very reason the Nevada Senator should have 
been particularly careful to ascertain his facts be- 
fore he went off on the rampage. It looks now as if 
the Senator was afraid that his pet silver proposi- 
tion might be defeated and will attribute his set- 
back, if it comes, to the work of the Jewelers Vigi- 
lance Committee in helping to educate the members 
of Congress as to what the proposed silver tax really 
meant. In his rage he evidently lost his head and 
his sense of fairness and justice as well as his appre- 
ciation of accuracy. It is hoped that these will be 
regained in his cooler moments, at which time we 
think an apology both to the jewelry trade and par- 
ticularly the Jewelers Vigilance Committee is due. 


OQ Sete av Willen 


Editor. 
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Fashions in Jewelry for 


By MADAME HAMILTON 


Modern = simplic- 
ity in the design- 
ing of evening 
wear is expres- 
sive of quiet re- 
finement, good 
taste and luxury. 
Subconsciously an 
atmosphere is cre- 
ated by the wearer 


quietly and in good taste. He is never quick 

to adopt new fashions,” said A. J. Casse, de- 
signer and creator of the firm of Black, Starr & Frost- 
Gorham, Inc., New York. Mr. Casse, who perhaps lives 
Fifth Avenue, New York, and Paris more than the aver- 
age jeweler, keenly senses every change in the foreign 
and domestic acceptances of the mode. 

In describing the well-dressed man, he spoke of the 
gentleman’s suit, which varies ever so little from season 
to season except for minor but important line and detail, 
the newly expressed materials being the major point. 
“This,” said Mr. Casse, “is also true of jewelry for men.” 

Cigarette cases should express personality, and the 
two-toned cigarette case shown herewith expresses rib- 
bing a trifle larger than engine turnings. The concealed 
lighter is released by a hidden spring on the end edge. 
The smoothness of the fitting and exactness of superior 
workmanship makes this yellow and red gold case suit- 
able for all occasions for daytime wear. 

Evening cigarette cases may be luxurious and still are 
in fashion’s favor. The modernistic yellow gold case with 
black enamel tracery, illustrated herewith, is typical. 
Men’s accessories are also gradually expressing the black 
enamel lines or modernistic detail for intimate posses- 

sions, and this is seen in pen or pencil and knife. This 

combination and design assemblance reflects elegance 
as well as culture and background. 

Daytime links for colors and white shirts should 

be quiet. The daytime links are either dull or 

polished. Eighteen karat gold in oval, square 

and sometimes round contours are the favored 

types. The dull gold is a suitable mount for 

the inoffensive crest, monogram, or indi- 

vidual detail. Many times the diminu- 


“6 7. HE conservative gentleman is always dressed 
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r Conservatively Smart Men 


N 








JEFFRIES, Fashion Editor 


tive coat of arms is engraved or inlaid in contrast- 
ing metal. 

Evening links for dinner wear may be in color and 
unusual and still reflect the spirit of good taste. The 
dinner coat is now sponsoring colored cuff links for shirt 
cuffs. Continentals are wearing colors from plain gun- 
metal to blue lapis-lazuli, with diamond strippings. 
Green tourmalines in square, blunt cornered motifs, with 
diamond studded center, or hematite with glacé finish, 
created in pyramid forms, are favored. 

Formal evening links should be elegantly subdued and 
expressed in platinum and rose diamond edges with 
centers created in white linen enamel. 


VENING watches are a very exclusive expression of 

modern time correct usage, and it should be noted 
that while the popular acceptance of the wrist watch is in 
high favor for evening wear, formal evening pocket 
watches are still correct. The platinum raised face with 
roman numerals in rose diamond detail is perhaps the 
most luxurious of these watches. The desire for the thin- 
nest cases is expressed in three-eighths inch thickness, 
including case and crystal. 

Wrist watches are styled in more decided and in larger 
patterns than heretofore. The curved case and new watch 
fittings are most interesting. Braided straps remain in 
fashion, the detail and clasp changing with whimsical 
fancy. There is a decided absence of any feminine 
tendency, mathematical rhythm being expressed. 
Numerals and dial effects are ultra modern and 
varied accents are exploited in straps. 

Rings should be plain and decided in char- 
acter, and although many different rings are 
accepted by the fashionables of Park and 
(Continued on page 43) 


Every man has 
some personal ac- 
cessories for dis- 
play. Such pos- 
sessions make 
him important to 
himself as well 
as being regarded 
as fastidious 
among his fellow 
men 
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The Recognized Authority of the Trade 














Knowledge of Gems Essential 


EARS ago a wag at one of the retail jewelers’ 

: conventions jokingly propounded the question, 
“Should the retail jeweler handle jewelry?” 

but in all seriousness, we may ask an almost similar 
question, “Do the retail jewelers, as a class, under- 


stand jewels?” That is, do they understand much 
more about them than their customers or any other 
merchants who might wish to sell them? Yes, the 
leading jewelers do; perhaps the majority, at least, 
of the older merchants do. Nevertheless, there is 
much to be done in the way of education if our mer- 
chants at large expect to develop and control the 
selling of fine gems. 

This is one line of business at least where the pure 
trader or “merchandiser” cannot hope to make a 
success unless his ability is backed up by technical 
knowledge that will give him the respect of the 
would-be purchaser of his merchandise. The ordi- 
nary purchaser of a gem wants to deal with a spe- 
cialist and expert because he realizes that the 
chances of being swindled are great should he rely 
on the representation of either an ignorant or un- 
scrupulous dealer. Above all, he wants to deal with 
a man who knows more than he does, no matter 
how much knowledge the customer may have. 


This is not a subject upon which a dealer may safe! 
pretend to have knowledge that he does not posses 

The wise jeweler sees to it that the sale of fin 
gems in his store is handled either by himself or bk. 
a salesman who not only understands precious 
stones, their value and their quality, but also can im 
press the customer with the fact that he Has th. 
knowledge. 


Vv WT W 


Decisions on “Memorandum” 


T is often said that the backbone of the jewelry 
I business lies in the use of memorandum agree- 

ments which permits jewelers to handle mer- 
chandise far in excess of the stock that they can af- 
ford to carry. -As most of the so-called memoran- 
dum goods come from the importers and big manu- 
facturers in New York and Newark, the interpreta- 
tion of the memorandum clause by the New York 
courts has always been considered important. In 
the last week the Appellate Division of the New 
York Supreme Court has handed down two decisions 
interpreting the memorandum agreement which 
caused some uneasiness in the trade as it was in- 
ferred that the efficacy of the memorandum in con- 
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nection with some common trade practices was some- 
what impaired by the court’s ruling. 

One decision related to the use of the words “at 
your risk” on a memorandum and affected merchan- 
dise sent by a jeweler using such a memorandum 
when he had already obtained it on memorandum 
from another firm. The court held in this case that 
the jeweler reshipping the goods on memorandum 
had practically accepted them and taken title from 
the first owner. : In the second case, the appellate 
court held, in effect, that a memorandum transac- 
tion was not entirely determined by the wording of 
the agreement itself but that it could be construed in 
the light of the attending circumstances, including 
former transactions between the parties. On such 
a theory the court granted a new trial of the case 
because the trial judge had excluded evidence of the 
facts that surrounded the transaction. 

We feel there is little reason to get excited at 
either of these cases or that they materially affect 
the theory of the memorandum transaction as enun- 
ciated by the New York courts for the last three 
decades, though they may have an effect on certain 
practices of the trade in the use of memorandum 
»greements in the future. 


i il 


Reduction of Diamond Duty 


HE Tariff Conferees have accepted the Senate 
¥! schedules for diamonds 
2 and precious stones re- 
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will discourage the smuggler and take away the 
handicap that the American gem merchant and gem 
cutter has suffered for so many years.. 

It is true that there was some smuggling even 
under the old 10 per cent duty which is now sought 
to be revived, but it is not deemed possible that under 
such a duty smuggling can be carried on, on the great 
commercial scale which exists today. It costs the 
smuggler more for his goods and more to sell them 
than it does the legitimate merchant and 10 per 
cent does not give sufficient margin to make smug- 
gling attractive as a business proposition. 

Ever since the question of a change in the tariff 
came up the trade has been marking time awaiting 
a decision one way or the other. 

If, and when, this new tariff goes into effect, there 
will no doubt be an immediate revival in diamond 
importations to this country as well as an increase 
in the diamond business here. That this will result 
in the competition for merchandise which is bound 
to increase the price both of the rough and the cut 
stones, is generally accepted by all conversant with 
the diamond trade. Whether the Syndicate will use 
this as an occasion to jump the price of rough offi- 
cially only the future can determine. 

A number of inquiries have been received as to 
when the new tariff will become effective. It is, of 
course, impossible to answer this question. Many 
merchants think it will be about May 15, while 
others are of the opinion that it will not be before 
June 1. No one can say definitely. 


vv v 
The conferees did change 





“ducing the duty on these gems 
“rom 20 to 10 per cent on cut 
‘and puttmg rough diamonds 
“on the free list. This news 
‘published in the last issue of 
THE JEWELERS’ CIRCULAR 
caused universal satisfaction 
throughout the gem and 
jewelry trade, giving heart 
and encouragement to those 
who have long led an al- 
most hopeless fight against 
diamond smuggling that has 
been going on for so many 
years. Should the conferees’ 
schedules be adopted in the 
final bill (as it looks now to 
be probable), it means that 
the United States will again 
have a sensible gem tariff that 


year or so. 











A Word of Praise 


BOLOTIN & SHEININ 
159 N. State St., Chicago 





I am writing you to congratulate you upon 
the improvement you have made in your paper, 
THE JEWELERS’ CIRCULAR, during the last 


Indeed, if a person would read the Circular 
carefully every issue would be worth the price 
of a whole year’s subscription. 


I understand that you have bound in one book 
all the information that appears under the 
heading of “Retail Jewelers’ Advertising.” 


I shall appreciate if you will send me a copy 
of same. I am preparing some ‘‘dealers helps” 
at the present time and the information con- 
tained therein would be a great help to me. 


Thanking you for your courtesy and hoping 
that you keep up the good work, I am 
Yours very truly, 


BOLOTIN & SHEININ 


The above letter is typical of many which we have 


received from manufacturers, wholesalers and re- 


tailers. We are justly pleased at receiving such 
letters. They are an encouragement to greater efforts 
in the future. Editor, THE JEWELERS’ CIRCULAR. 





their original draft of the 
watch schedules. The reason 
given was that the changes 
were necessary to keep the 
schedule from being subject 
to the parliamentary points of 
order. According to the con- 
ferees’ report, between 20 and 
25 per cent ad valorem is 
taken off the rates on all 
watches under 13 _ jewels, 
which comprised about 70 per 
cent of the importations of 
last -year, while about 27 per 
cent ad valorem is taken off 
16 and 17 jewel watches, un- 
adjusted, an amount of about 
90 cents on each watch. The 
conferees state that higher 
priced watches remain about 
as in the Tariff Act of 1922. 


March 25, 1930. 


By H. BOLOTIN. 
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Waterford & Son— 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 





What Has Gone Before: 


Paul Waterford, a retail jeweler at Brent, Ohio, has for 
years carried on the business established by his father. 
Mr. Waterford is a conservative gentleman of the old 
school, in love with his business. He holds his reputa- 
tion in this community as one of his priceless posses- 
sions. For many years he has had associated with him 
Karl Emden, his old watchmaker, and a clerk, Elmer 
Catton. Eric, his youngest son, decides to give up his 
position as a traveling salesman and join his father. 
The young man returns home and this episode finds him 
starting his career in the business. He is of an inquisitive 
turn of mind and does not see how his father’s methods 
of running the business fit in with what he learned while 
in college. Bijah Jones, Mr. Waterford’s son-in-law, is 
a local plumber and a hard-headed business man. Bijah, 
Paul and Eric have been discussing the Waterford busi- 
ness and they meet again at the Waterford home to con- 
tinue the discussion. 

Follow them through this episode as they throw the 
light of modern merchandising against the background 
of the past. 











Episode III 


RIC WATERFORD had noticed the omission of 
& rent from his father’s expense analysis but he re- 

frained from saying anything. He admired his 
father immensely and hesitated to say anything that 
would seem to be a presumption on such a young man’s 
part. He hoped that Bijah would say something about it 
that night when the three of them were to resume their 
discussion on the expenses of the business. 

During the day Eric had been busy going over the 
stock. Rummaging in the long drawers behind the silver- 
ware counter he had come across a stock of silver baby 
spoons which were tarnished with disuse, and many 
were marred through being left unwrapped in the drawer. 

Elmer Catton, the salesman, watched the young man 
with evident disapproval. He glanced over to Karl Em- 
den who was engrossed in repairing a fine watch. At 
that moment Karl looked up and, seeing Elmer’s gaze on 
him, he shrugged his shoulders expressively. There was 
no question that the two men did not approve of Eric’s 
advent into the business. 

“What do you want to bother with them for?” Elmer 
asked querulously. “We know where they are if they 
are wanted . . . which ain’t likely.” 

“Won’t hurt to clean ’em up, will it?” Eric said shortly. 

“What if you do? They will soon be the same again. 
We can easy rub one if it’s wanted.” 

Eric wished his father had been in the store, but they 


had arranged to have separate lunch hours because Paul 
wished Eric to be in charge while he was away. Paul 
had explained to his wife that if Eric was in the store, 
in charge, for an hour each day he would soon be able 
to take hold when his father was away for his summer 
vacation. Paul hoped to take a month off, if things went 
well. 

Nothing else was said until Eric had taken all the 
spoons out of the drawer. He counted them: 32. He 
noticed the little price ticket on each, one $2.95, and 
under the price the letters N.UU. 

“What do these letters mean, Elmer?” Eric asked 
quietly. 

“Cost mark,” was the curt and unsatisfactory reply. 

“Well, what JS the cost mark?” Eric asked sharply. 

There was a moment’s silence. Elmer would have liked 
to have refused, and if Karl had been near he doubtless 
would. However, after a gulp he replied. “Ingodwetrust.” 

“How?” Eric was puzzled at the gabble. 

“In God we trust. The U is zero, and we don’t use the 
last S and T. I N would be one and two. Them spoons 
cost two dollars, N.UU means two and a couple of zeros.” 

“Thank you.” Elmer had got some powder to clean 
the spoons and was already rubbing vigorously. Im a lit- 
tle time he had them clean and fairly bright again. 
“There, now, let’s mark ’em down and try to get rid of 
’em.” Turning to Elmer he asked, “How long have these 
things been in stock?” 

Elmer pursed his lips in thought. Then he answered. 
“Dunno for sure. I should say about six years. They 
are dirt cheap, that’s why we bought three dozen orig- 
inally. But somehow they didn’t sell. The original price 
was $3.50. About a year ago we marked ’em down to 
$2.95, but it did no good. Nobody asked for ’em.” 

“Why the hell should anybody ask for them if they 
are stuck away in this drawer? Who knows we’ve got 
’em if we don’t show ’em?” Eric felt his rather hot tem- 
per rising. “I’ll stick some in the window marked $2.45 
and you had better keep some on the counter with a little 
price ticket on them. And push ’em a bit, Elmer. Do 4 
bit of selling . . . for a change.’ The moment he had 
spoken he regretted it. He knew he had made a mistake. 

Elmer flushed and then said: “You better get your 
father to say O. K. to the price. He’ll lose money on them. 
Me and Karl always try to make money for your father. 
But, of course, your ideas may be different. We aren't 
up to them clever New York ways of selling for less than 
cost and still making money.” 

Eric snorted. ‘Better lose some money and turn them 
into cash. You say they’ve been in stock six years al- 
ready? Why, the interest on the investment at 6 per 
cent would be . . . let’s see . . . what would it be. . .” 
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Eric figured on a piece of paper and finally announced. 
“Listen, Elmer, the interest comes to 72 cents a spoon. 
And every year adds to it. Can’t you see that it’s better 
to lose some money and turn them into cash which can 
be used to buy goods which will sell right away?” Eric 
wented to make his father’s help realize that he was 
anxious to work with them. 

“How do you know that cutting the price will sell them? 
And how do you know that we would buy goods what 
would sell? We thought them spoons would sell . 
but they didn’t!” Elmer retorted. 

“We don’t know, of course. But we do know that 
leaving them in the drawer won’t sell them. Anyhow, 
we’ll mark them down to $2.45 and try to sell them.” 














“Don't feel hurt 
at what I am go- 
ing to say, P. W. 
But you make the 
same mistake of 
so many retail- 
ers. You won't 
face facts” 


At that moment the door opened and a customer en- 
tered. She had called about some flat silverware which 
she had left to be refinished. Elmer looked up and waited 
until she had walked to him. Then he said: 

“Come for your silver, Mrs. Mears?” 

“Yes. And I hope it’s ready this time.” She was evi- 
dently in a critical mood. 

“Came in yesterday. Want to look at them?” 

“Of course I do,” she replied sharply. 

Then three things happened. A clock chimed one. 


Paul returned from lunch and Karl slipped off his chair. 


At one o’clock Elmer went to his lunch while Karl took 
his place at the counter. Eric was also supposed to leave 
then, but he was interested in Mrs. Mears’ silverware. 
Also he knew Mrs. Mears was a grandmother. 

“T’ll take your place, Elmer,” he whispered. Then he 
opened the parcel and spread the shining silver before 
the customer. As he did so he said: 

“Doesn’t it look splendid, Mrs. Mears? Worth waiting 
a few extra days to get it back looking so fine. It doesn’t 
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pay to rush work of this kind, as you, of course, know.” 

“Oh, I was in no hurry. But when I asked how soon 
it would take, that other man said 10 days, so naturally 
I expected it then.” 

“We are so sorry you had that bother. We could have 
telephoned you when it was ready, you know.” 

“That’s so, but I guess neither of us thought of it.” 
She smiled as she spoke. “Send them to the house as soon 
as you can, will you? You know the address, I think.” 

“Yes, indeed. And charge them, of course?” Eric 
asked. 

Mrs. Mears raised her eyebrows and replied, “Of 
course.” 

Eric then picked up one of the baby spoons and plac- 





ing it on a square of black velvet in front of the customer 
said: “It’s a long time since you or I used one of those. 
But they are still useful and rather attractive, don’t you 
think ?” 

The customer picked it up casually and as she did so, 
said: “Funny little things. How much are they?” 

“They have just been specially priced at $2.45. Two 
for $4.90.” 

“I bought one like this some two years ago, but I 
thought it cost more than that.” 

“They did, but this is a special price on the few we 
have in stock. How many can I send you, Mrs. Mears?” 

She fingered the spoon for a minute longer and then 
said: “Send two up with the silver. I can give them 
away for presents soon.” 

Elmer passed through the store while the sale was 
going on. He looked surprised, but with a sheepish look 
walked out. Eric felt pleased with himself at the sale, 
and ‘after the customer had left he put on his hat and 

(Continued on page 75) 
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Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc., all of which 
have been tried and tested by successful jewelers. 
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Others 


rofit 


Gathered by Harry R. Terhune 
in his travels around the United 
States for JeweLers’ CigcuLaR 


readers. 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


Selling Them Clocks 


AYTON, OHIO.—A. Ellman had 36 

four hundred day clocks that had 
been on his shelves for over three years. 
Now he has none. He made a window 
display of all these clocks in the window 
of a store that happened to be vacant 
across the Arcade, put a low price on 
them—and out they went. This was at 
a time when industrial conditions in the 
city were far from being considered 
good. If another jeweler tries this plan 
he should be sure to have all the clocks 
going, for nothing attracts so much at- 
tention as a window full of ticking clocks 


Improving the Store Service 





AYTON, OHIO.—‘Say what you 
want to, service and courtesy are 
more than words in. Spencer’s,” re- 
marked L. S. Daneman. Then he went 


on to tell how and why the true mean- 
ing of those words are instilled in the 
minds of the entire organization of the 
store. 

The personnel of the store is charted, 
so that each man and woman has a 
certain definite duty to perform, under 
the direction of certain recognized heads. 
Every person from partner to porter is 
listed, together with his or her duties, 
on these charts which hang on the walls 
of every department. 

At store meetings, considerable time 
is spent in discussing how the store 
service can be improved and how further 
courtesies to the trade may be extended. 
These meetings do not develop into talks 
by the executives, in which flowery 
phrases are used. The ground work of 
these sales talks are based on the cold 
facts dug up by the auditing department, 
that it costs the store about $7.50 to 
bring in each new customer. Every per- 
son in the store knows that. They also 
know that they have a definite responsi- 
bility in seeing that the satisfaction of 
this customer is maintained. That’s 
where the charts come in, as they fix 
the responsibility. 

Let’s assume the advertising of the 
windows have caused Mrs. Jones, a new 





customer, to buy a watch. What hap- 
pens? 
Salesman A. sells the watch. 
Credit Man B. passes on the account. 
Cashier C. takes the down payment. 
Watchmaker D. adjusts the watch. 
Four persons have contacted with Mrs. 
Jones. Unless all have treated her as 
she should be treated, the sale is lost. 
Not only this sale but all future sales. 


Diamonds Purchased on 
Estimated Local Demand 


TLANTA, GA.—“There is no need of 
showing too large a diamond stock,” 
said Claude S. Bennett, who has special- 





How C. S. Bennett develops diamond 
ring business with rotogravure ads. 


ized in diamonds for the past seven 
years. “An assortment of stones from 
one point to a carat is kept in reserve, 


with the balance of the stock on display. 
There never was a time when it was im- 
possible to get goods, so why load up?” 
he queries. All diamond purchases 
are based on the estimated local demand 
plus the size of the stock. A consistent 
advertising program, with a goodly pro- 
portion set aside for rotogravure copy, 
is considered to be a decided factor in 
building a substantial business. 


A Good Slogan 


TLANTA, GA.—tThe slogan, Correct 
Time Every Day in the Year is 
being used to good advantage by the 
Timms Jewelry Co. This phrase lends 
itself to many catchy bits of publicity, 
which range all the way from signs in 
the street buses to window displays. 
Calendars are always used as a tie-up. 
This firm does a fine watch and clock 
repair business, having seven available 
benchmen. Letters to customers and 
prospects on the repairing phase of the 
business bring in good returns. 


Department Store Stock Sale 
Chart 


AYTON, OHIO.—The department 

store angle for a change. In Rike- 
Kumler’s, we find the turnover rate in 
both the silver and costume jewelry de- 
partments, to be three times that of the 
regular jewelry stores, also that a satis- 
factory net profit is made on each stock 
turn. Perhaps a chart kept on the desk 
of the merchandise man, J. D. Runkle, 
may give a clue as to the reason of this 
stock turn. 

Items that may be grouped as families 
are all listed on one sheet of this chart, 
under the general classifications of such 
heads as, necklaces, pins, watches, rings, 
lighters, compacts, etc. Running down 
on the left hand column, are the differ- 
ent types of each classification, while 
across the top of the page are the de- 
tailed prices. These sheets are kept by 
the week with monthly, semi-annual ‘and 
annual recapitulations. In the squares 
formed by the divisions named, the stock 
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record is kept through using black fig- 
ures for the stock on hand and red 
figures for the sales. This is, in no 
sense, an order or reorder sheet but 
purely a merchandise record. Its object 
is to see that the sales and the stock 
of goods on hand, balance at all times. 

If a jeweler has that information be- 
fore him continuously, he is bound to 
see each week the movement of his live- 
stock as well as to note the stagnation 
of the dead merchandise. The depart- 
ment store method of keeping stock 
moving, yet maintaining a good net 
profit, is one that can well be imitated. 

Here is another point brought out 
that sounded interesting. Three coun- 
ters are devoted to costume jewelry. 
Formerly each counter was used to 
specialize in one article as, for instance, 
compacts, necklaces, etc., all at various 
prices. An experiment was tried out 
which proved sound. All the costume 
jewelry was rearranged by retail prices, 
one counter was labeled “Dollar 
Jewelry,” another specialized on $1.95 
articles, while the third had prices from 
$2.50 up. The writer observed the re- 
sults on a Saturday when conditions 
were quite favorable to the sale of cos- 
tume jewelry, a few weeks before Easter. 
With no special advertising and no 
special “event,” the women crowded 
around the counters. This seemed con- 
clusive evidence that a “One Price to 2 
Section” policy is based on a good selling 
principal. 


A Fireside Fancy 


INCINNATI, OHIO.—In a fashion- 
able jewelry store is a display of 
fireside equipment which catches the 
shoppers’ eye and stirs the fancy of the 
mind. Before an open hearth is an 
array of fireside paraphernalia—andirons 
and fire screen, shovel and tongs, glisten- 
ing in brass like shields from the forge 
of Vulcan. Close by is a Cape Cod fire 
lighter, like a pot of gold, and a bellows 
more modest in its leather and carven 
wood. A comfortable chair, before this 
hearth, invites the man to his evening 
repose, and a smoking stand by the chair 
tempts him to the solace of an evening 
smoke. 

On the mantel, above the fire place 
stands a clock, a vase, a statue and a 
novel bit of bric-a-brac. A book, a deck 
of cards, and a writing set on a table 
conveniently at hand offers the pastime 
of the evening. It is certainly a charm- 
ing picture. 

Surely this jeweler knows that family 
life centers about the open hearth. 
Provide a home with an attractive fire- 
side, and the family will gather about 
it, and there will follow, in the natura: 
course of events, sales of silver and china 
for the dining room, and, also, of the 
thousand and one articles for use or 
adornment in the home. 

We believe that Whittier, who wrote 
the marvelous poem of the fireside that 
is called “Snow Bound” would approve 
of the fireside display in this jewelry 
store of today. 
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Where Sterling Silver Vases 
Hold First Place 


TLANTA, GA.—Well versed silver 
men claim that there are more silver 
goblets sold in Atlanta than in all the 
rest of the country put together. That’s 
a very broad statement, but with no 
actual figures to back it up, it can be 
truthfully stated, that silver goblets sell 
freely in all stores handling silver. As 





Inviting public attention to Sterling gob- 
lets helps build business 


is natural, the high grade, general line 
stores, which specialize in sterling, do 
the major part of the business, but even 
the credit stores sell their share. 


This little incident, related by H. H. 
Atkinson, illustrates the strong call for 
goblets. One young man was sending 
his sweetheart an orchid each week, but 
at her suggestion (prompted by Mr. A.) 
he is now sending her a silver goblet 
every other week. Instead of “Saying 
it with Flowers,” he is “Saying it with 
Sterling.” 

In Atlanta, goblets are the standard 
anniversary, wedding and birthday gifts. 
Even the girls who work in the offices 
have started their Sterling goblet sets, 
for it is as much their ambition to have 
a set as it is the pride of their more 
fortunate sisters. Jewelers have learned 
the effectiveness of massed goblet dis- 
plays, so window trims of a dozen goblets 
are quite the usual thing. Interior wal} 
cases, filled with goblets large and small, 
simple and heavily chased, are in all the 
“big four” stores. 
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In Myron E. Freeman & Bros.’ roto- 
gravure advertisement, 21 cups are 
shown in the advertisement featuring 
Sterling Silver goblets. 


Credit Jewelers Feature 


Cheap Ring 


AYTON, OHIO.—It has been some 

time since Booth’s have used any ar- 
ticle outside the jewelry trade for promo- 
tion purposes, Charles I. Pingle says. 
After having experimented with wagons. 
birds, etc., the conclusion has been 
reached that no lasting good comes 
from these offers. New names have 
been put on the _ books, through 
these stunt specials, but these were 
not entirely satisfactory, as many 
buy the advertised item only. Just 
imagine the different reactions of one 
person going home with a bird cage and 
another with a ring. In the former 
case, acquaintances are more or less 
apt to do a little kidding. But when a 
person pridefully shows something in 
the jewelry line just bought; tells where 
it came from, the purchase price, then 
that can be considered good advertising. 


A recent offer of a diamond ring at 
a special price of $5 brought in nearly 
50 customers one Saturday. Some 35 
of them bought the rings, featured while 
most of the others bought rings at higher 
prices. In every case, the customers 
were told that the full amount paid for 
the cheaper ring would be allowed on 
a better ring. Most of the purchasers 
were young men who should develop 
into desirable accounts. 


Easter Flowers and Jewelry 


HILADELPHIA, PA.—Only a few 

local jewelers took advantage of the 
pyschological affinity between Easter and 
flowers to adorn their display windows 
with lilies and other appropriate blooms, 
using silver vases or bowls as holders. 
As a result, they made several sales of 
such vases and next season are planning 
to go in for a much greater and more 
elaborate showing of flowers and vases 
during the Eastertide. 


“Next year I am going to take a leaf 
from the florists’ book and make my 
windows during the Easter period look 
like a flower shop,” said one jeweler. 
Jewelry and flowers go together well. 
Both are objects of beauty and entirely 
appropriate for the Easter spirit.” 


OUISVILLE, KY.—“You trade in your 

automobile for a new one. Why not 

do the same with your old diamond ring? 

Pay the difference on our credit plan,” 

says a sign in the Lewis & . Mitchell 
jewelry store. 








M. C. Tieck, Santa Monica, Cal., has 
sold his jewelry establishment to A. E. 
Liddie and B. A. Matthews, who will 
continue the business. 
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May Anniversaries 


1. May Day. (Child Health Day.) 

9. Confederate Day—Tennessee. 

10. Memorial Day—N. and S. Caro- 
lina. 

11. Mothers’ Day. 

12. Tammany Day—New York. 

20. Anniversary of the signing of the 
Mecklenburg Declaration—N. Carolina. 

20-21. “Lindy’s” flight to Paris. 

24. Empire Day—Canada. 

30. Decoration Day (Memorial Day). 


Decoration Day 


Decoration Day is a memorial of the 
soldiers who gave up their lives in the 
wars of the United States, the dates of 
these are: 1776, 1812, 1861, 1898, 1917. 
Memorial services and decoration of the 
graves of our heroes take place. Our 
stores and public buildings should be 
suitably decorated with flags and bunt- 
ings. Black and purple, together with 
wreaths and sprays of evergreen may be 
mingled with the red, white and blue. 


























or plati at or it may be 
a bit of silver for the dressing fable or the 
eg, tome -— 





forms is one of the most appropriate of 


all Gifts because of its combined beauty, 
utility, and durabilicy. 
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Birthstone—Emerald 


May Window Displays 

During May the jeweler can have as 
many changes in types of window dis- 
plays as he likes. Beginning with the 
child, and passing through marriage and 
motherhood, and ending in a heroic death, 
the whole gamut of life is portrayed in 
the annual observances of the month. 

May Day is essential Children’s Day. 
It is usually the occasion of a campaign 
for better living conditions for the child. 
Connected with this event the jeweler 
may display baby and juvenile jewelry 
and accessories. The old time May Pole 
Dance is ever new when interestingly 
included in the decorations. 

May Day is humorously alluded to as 
“Moving Day.” With a great deal of 
actual fact behind it this appears to be 
good opportunity for the display of in- 
teresting pieces for the Home. 

Mothers’ Day is a “gift” opportunity. 
Instead of flowers that fade, sons and 
daughters may be urged to give jewelry 
and other “Gifts That Last.” 

Summer and Touring may be the sub- 
jects of displays, made interesting by 
decorations of flowers and auto acces- 
sories. With an appropriate display of 
the right merchandise sales are sure to 
increase in proportion to the attractive- 
ness of the displays. 

Summer Sports, with a tie-up with 
local games and tournaments when pos- 
sible result in more business. 

The June Bride and the Girl Graduate 
will be prominent in the minds of the 
public. Displays featuring brides and 
Graduates will always attract the attén- 
tion of the public. 

Decoration Day is not just another 
patriotic occasion. The jeweler should 
honor those who fought for their country 
by installing suitable displays in his 
windows. 


General Business Activities 


With the May flowers a brighter pros- 
pect for the jewelers of the entire coun- 
try appears on the horizon. Spring is 
a thing of the past—summer is at hand. 
The general objective of May merchan- 
dising should be to register summer as 
a new and separate season. The formal 
functions of indoor life are passing, and 
the informal activities of outdoors are 
taking their place. This influence on the 
buying desires and the actual needs of 





(Continued on page 77) 
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ay IERCPANDISING CALENDAR 
MAY 


“No happier wife or mother in the land 
Than she with Emerald shining on her hand.” 


Flower—Hawthorn 


Appropriate Selling Events 


Birthstone Campaign—the Emerald. 

Gifts for June Brides. 

Gifts for Graduates. 

Gifts for Babies. 

Gifts for Boys. 

Gifts for Mother. 

Outdoor and Sport Jewelry and Acces- 
sories. 

Trophies 
Sports. 

Wrist Watch Campaign. 

Toilet Articles and Accessories. 

Diamonds—as always. 


and Prizes for Summer 


Advertising Pointers 


Advertising should be given a touch 
of romance and human interest. Often 
the advertisements can be made more 
interesting by connection with passing 
events and anniversaries. The following 
features may be included in the adver- 
tisements: 

Summer, Outdoors, Sports, Child 
Health, Moving Day, Safety First, Cos- 
tume Ensembles, Auto Touring, Mothers’ 
Day, the American Boy, June Brides and 
Graduates, Decoration Day. 











Wedding, Gifts 
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America Accepts 
New Note in 
Jewelry Styles 


Text by MADAME HAMILTON JEFFRIES, 
Fashion Editor 
Designs by A. GREBEL, Paris 
































HE satisfaction of seeing a fore- 

cast fashion come through in major 

portions two or three months after 
its heralding is very satisfying. The 
forecast of THE JEWELERS’ CIRCULAR 
as to the new, sturdy designs with 
mathematical contours and expresion 
is already being exploited by the lead- 
ing jewelers of the country. Some of 
these new designs and the one on the 
front cover are of French origin. 

The continued acceptance of the 
square line and half circle motif and 
the popular baguette proportion is car- 
ried down through from jewelry into 
other lines of industry. 

Grebel of Paris, in allowing us to 
show his designs, expresses a length to 
neckline. The change which exploits 
the ultra modernistic gives an entirely 
new character to the jewelry of this 
season. One also notes in costume 
jewelry entirely different treatments of 
the daytime mode. Maybe the sheer 
blouse with its feminine ruffles and 
lace or, as some creators say, the uses 
of the V neckline, quite deep, express- 
ing sheerness and individuality, has 
caused the need for the longer daytime 
necklace. While color and brilliancy 
are being shown in rope-like design, 
the uses of beads and disks with gun- 
metal is very new. 

Black and white exploited by all the 
smart dress and suit houses has caused 
a development of gunmetal jewelry, in 
the costume range, which, after all, is 
nothing but a theme taken from the new 
precious jewelry now being created in 
Paris. In all fashions the vogue for 
desluster finishes or extreme brilliancy 
will carry through the winter, and it 
seems right that it should be so, as all 
costume is contrasting either by finish 
or by color. 

It is forecast that the season will be 
a very practical one. 
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DIEPAIRIMENT 


A. Retail Instalment Jewelry 
Business in 1930 


A Review by Arthur Ferlig, C. P. A** 


HE retail instalment jewelry business has now 

completed the first 10 years of active life. Origi- 

nating in the East, it has spread rapidly through- 
out the country and its representatives, whose sales last 
year aggregated some $115,000,000, have grown in num- 
ber from several hundred in 1920 to many thousands 
with outlets augmented by a hundred or more chains. 

All doubts as to the soundness and permanency of the 
business have been silenced. Expansion continues to be 
the order of the day and there is no slackening of the 
pace which has been accelerating year by year. The re- 
cession in general business has exerted an unfavorable 
influence on sales but the installment retailer has suf- 
fered much less proportionately than other retail enter- 
prises and wherever able management was at the helm 
we find business to have been well sustained in the disap- 
pointing month of December. (Chart 2.) There is no 
longer any question that retailing on the installment 
plan is here to stay. It has recently shown its real posi- 
tion in the economic life of the community and vast de- 
velopment lies ahead. 

Retailing of jewelry on the installment plan has de- 
veloped much more rapidly than other forms of retailing. 
All the stages through which a business must pass on its 
way to achieving stability have been hurried through 
unnoticed by those who have been responsible for its 
rapid development and today the business stands at a 
place reached by most enterprises only after twenty or 
thirty years of life. This is a record to be proud of but 
it brings with it certain difficulties which cannot be ig- 
nored. The attainment of maturity brings with it ma- 
tured problems and the business is now confronted with 
all the ills against which other merchandising enter- 
prises are fighting a ceaseless battle. 





*Of Arthur Ferlig & Co., accountants, New York, Washington 
and Newark. 





To the casual observer as well as to many within the 
business there are no outward signs of trouble. Expan- 
sion is evident on every side and profits are substantial 
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Chart 1. Increases and decreases in basic factors of distribu- 

tion in 1929 as compared with 1928. Stores used in this study 

operate in territory east of the Mississippi and have a com- 
bined annual sales volume approximating $10,000,000 


enough to stimulate others to enter the field. However, 
a marked change is taking place in the status of the 
business and it is vitally important that the individual 
retailer recognize the transition and its accompanying 
problems. 

Chart 1 reveals current trends clearly. It shows a 
wholesome increase in sales volume and a gain in number 
of retail outlets which signifies greater competition. It 
also brings out to view a decrease in sales per retail unit 
which can be attributed to intense competition between 
units, as well as a decrease in average sale to consumer, 
which means that retailers have to make more effort 
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and incur heavier expense to sell more people in order to 
sustain volume. 


Retailers Face Lower Net Profits 


There are two basic troubles militating against the 
continued well-being of the retailer—one external, the 
other internal. Chart 3 illustrates them. These troubles 
arise from recent developments within the industry and 
from changes in methods of operation. And the altered 
status of the business is attributable to them. While 








INSTALMENT JEWELRY SALES 
1928 ©1923 


LAST SIX MONTHS OF 














—_—— ms 
— 1928 
2 
8 
8 
” 
a 
4 
3° 
r 
KF 
z 
” 
w 
4 
< 
” 
uur AUG SEPT oct NOV DEC. 
Chart 2—Net sales of representative retail instalment jewelry 


stores by months for the last six months of 1928 and 1929, 
illustrating decline in unit store volume 


they are evident to many retailers, their significance is, 
for the most part, underestimated. 

The external difficulties are the direct outgrowth of 
expansion. Liberality of credit facilities has encour- 
aged the establishment of new stores and competition has 
waxed keener with a consequent struggle for business 
which heretofore came without much effort on the part 
of the retailer. This marks a turning point in the busi- 
ness, for in certain sections of the country where over- 
expansion exists the rise in dollars and cents volume has 
been accompanied by a contraction in sales per unit 
store. This situation came about through changes in 
methods of operation. 

The first installment retailers bought their wares from 
the manufacturer for cash and sold them on credit to the 
consuming public and in so doing reversed the time- 
honored practice of the cash retailer which was to buy on 
credit and sell for cash. This radical departure bettered 
profits substantially and started the upward swing. 
Profits were then made with a small inventory and large 
turnover instead of a large inventory and small turnover. 

The next departure in practice which followed quite 
naturally but unfortunately was tne substitution of 
credit for cash in transactions witk the manufacturer. 
Easy credit resulted in too liberal buying, leading to 
larger inventories, lower mark-ups and declining profits. 


* * * 


The retailer has benefited from handling manufac- 
turer’s lines without exercise of choice in the sense that 
his prestige has risen through association of his name 
with nationally known products, hence sales resistance 
has diminished. But at the same time the general ac- 
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ceptance of these products has simply added to compe- 
tition between retailers and there is a loss of merchan- 
dise sales appeal. Further than that advertised goods 
at advertised prices limit mark-up. Bigger sales vol- 
ume, therefore, is necessary to obtain adequate profit and 
to gain that volume the retailer stretches his working 
capital and goes beyond safe limits—something the suc- 
cessful retailer studiously avoids doing. 

The external troubles, then, may be summarized by 
saying that there are more dealers and keener competi- 
tion, resulting in an increase in invested capital, a lower 
sales volume per retailer, a lower unit of sale and lower 
profits to invested capital. 

The internal difficulties, on the other hand, arise in the 
main from an over-stocked condition. When the retailer 
over-estimates the possibilities of his business and buys 
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1328 1323 


A—Net sales. B—Invested capital. C— 
Net profit to invested capital (14.5% to 1929 
sales). D—Net profit to sales (12% to 1929 
sales) 














Chart 3. Average operating ratios of well-managed stores in 

1929 compared with 1928 to illustrate the increase in invested 

capital, and the decline in net sales, net profit to sales and 
net profit to invested capital 


indiscriminately on credit, he increases operating costs 
and is left with proportionately larger liabilities and ex- 
cessive inventories which tend to lower net profit to sales. 


OTH external and internal troubles are prevalent 
throughout the business because retailers have had 
little time in which to acquire experience to guide them. 
Thus it may be said that the status of the business has 

altered in entering upon its second decade. 
(To be continued) pi] 





Prof. H. W. Hess, head of the merchandising depart- 
ment of the Wharton School of Finance and Business of 
the University of Pennsylvania, addressed the members 
of the Philadelphia Association of Credit Jewelers at 
their first April meeting in the Benjamin Franklin Hotel 
last week. He said he did not like the term, “credit 
jeweler.”” He urged adoption of either “budget” or time 
payment as a better and more dignified name for the in- 
stallment business. Also he urged the jewelers to imi- 
tate the budget plan at Wanamaker’s in which the sales- 
man and the prospective customer plan payments, 
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How a Fifth Avenue Concern Observed Easter 
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Magnificent Window Display by New York Jewelry House Attracts Much Attention 


Starr & Frost-Gorham, Inc., 594 Fifth Ave., New 


©Prsiare & Fro near the display window of Black, 


York, last Friday and Saturday were interested 
onlookers at the wealth of jewels that were so charmingly 


arrayed there in an exotic interpretation of the Easter 


spirit. 

A fortune in set and unset gems—diamonds, emer- 
alds, rubies, pearls, and sapphires—were shown beneath 
an ancient picture of the Madonna and Child which 
adorned the back of the window, lending an atmosphere 
of peace and beauty to the whole array. The display 
was symbolic of a spot in old Jerusalem, a shrine as old 
as Christianity itself, “where within the basilica of the 
Holy Sepulchre stands a sculptured bust of the Mater 
Dolorosa, well-nigh hidden beneath an ever-increasing 
cumulation of precious jewelry—votive offerings of the 
devout.” 

On either side of the picture stood the sacred seven- 
pronged candlesticks of solid gold, beside which were 
lilies, contained in burnished vases, also of gold. In the 
profusion of jewels, arranged in the center of the display, 
one could distinguish beautifully worked gold crucifixes, 
studded with precious stones, all intermingling with dia- 
mond bracelets, ropes of pearls, and other magnificent 
forms of jewelry. An old Russian ikon of solid gold 
was shown in company with a chalice, also of very 
ancient make. Descriptive matter appeared on the pages 
of an old book which lay open at the front of the window. 
The picture presented by this display was indeed both a 
prayer and a thanksgiving. 

Underlying the air of charm and sanctity of the dis- 
play, the merchandising angle of the window presented to 
the passing purchaser an alluring arrangement of mod- 
ern jewelry appropriate for all occasions. Attracted to 
the window by the panoramic beauty and atmosphere 








of the picture, the buyer was led to select perhaps one of 
the diamond set bracelets or pearl necklaces strewn on 
the gold platter of the central chalice, or was entranced 
by the solitary splendor of the unmounted emeralds and 
rubies that lay on the lace background. 

Delicately worked rosaries with precious stones for 
prayer beads added to the charm of small gold-framed 
religious pictures about which they were hung, a decora- 
tion that would combine beauty with piety in the most 
tastefully furnished of homes. A beautiful prayer book, 
bound in white leather, was also shown in the foregrouna. 


ERVING as background to the whole display, there 
hung, as shown in the photograph, an embroidered 
tapestry of deep blue, adding the needed feeling of som- 
bre beauty so noticeable in our great cathedrals. 
The display was conceived and executed by Mrs. Polly 
Petit, who is associated with the company. 





Fashions in Jewelry for Men 
(Continued from page 31) 


Fifth Avenues, perhaps the plain or polished platinum 
is the best mode. Stones vary, the seal or cabouchon 
cutting being the favored fashion. Gypsy bluecher set- 
tings for one-stone designs are important, and whether 
the Australian or Oriental sapphire is fashioned, crests 
may be cut to suit the individual seals. Rubies and 
also the emerald are favored men’s rings, but usually 
the sapphire tones into the clothing much better than 
either the ruby or the emerald. The seal ring mounts 
a stone which may not be deep in tonal quality, but the 
light which reflects around the edges usually adds a 
deeper coloring. 
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Prize Winning Jewelry Designs 


Examples of the Work of Students at Mechanics Institute, New York, Attract 
Favorable Comment During Annual Exhibition 


or the recently exhibited designs 
for jewelry executed by the class in 
applied jewelry design, at the Mechanics 
Institute, 20 W. 44th St., New York, 
were several which attracted the atten- 





The design for a 
Bloch. 


tion of all those attending the display. 
It was the consensus of opinion that 
some of the work shown compared favor- 
ably with that of professional designers, 
both in execution and inspiration. 

An illustration on this page shows the 
work of John A. Brauer, for which he 
was awarded a medal presented by Al- 
bert M. Kohn, of Theodore A. Kohn & 
Son, 321 Fifth Ave., New York, a mem- 
ber of the Jewelry Crafts Association. 
The winning design is of a bracelet, com- 
prised of diamonds and emeralds set in 
platinum. The other illustrations show 
the work of the students receiving honor- 
able mention. Victor Bloch executed the 
design for the necklace on the left, and 





necklace and 
pendant shown above is by Victor 
It won first honorable men- 
tion at the exhibit 


Ralph Mattei designed the other neck- 
lace on the right. 

Both C. A. Jacobb, the instructor, and 
Louis Rouillion, director of the Mechan- 
ics Institute, were extremely pleased 


tei. 


with the results of the year’s work, be- 
lieving it to show a great improvement 
over the achievements of any of the pre- 
vious classes in jewelry design. 

The class whose term has just ended 
was composed of 36 students, all of whom 
are pleased over the results of their 
year’s study, and as a proof of its value, 
68 pupils are already enrolled for the 
term next fall. 

It was interesting to note, that at the 
exhibition were displayed sketches done 
by the pupils from the time of their 
enrollment in the class up to the present. 
Mr. Jacobb, in charge of the class, ex- 
plained how the beginners were all 
started with simple leaf work, and as 


Design for a bracelet by John A. Brauer which won the prize 


Below is 


their technique and ability progressed, 
went on to the more difficult ramifications 
of the art, working out fantastic scrolls 
and original designs. 

Around the wall of the classroom, 


a necklace and 


pendant designed by R. Mat- 
It was awarded second 
honorable mention 





where the exhibition was held, above the 
work of the students, were large black 
and white illustrations of the funda- 
mental jewelry design motifs that lie 
behind all well proportioned work. It 
was easy to see how the students had 
built their own highly original and 
imaginative designs on these lines. These 
designs underlie all classic decorative 
art, and were especially adapted to jewel- 
ry by Mr. Jacobb. 

The Mechanic’s Institute offers classes 
in architectural drafting and design, 
free-hand. drawing, sketching, and 25 
other lines which form the school’s cur- 
riculum. All classes are’ held free of 
charge and are conducted in the evening. 
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Diamonds and Pearls to Be Favorites at Courts 








Buckingham Palace Functions Will Officially Open the Season—Sales at Christie’ s—Conditions 


LONDON, April 12—Diamond buying 
continues on a restricted scale but prices 
remain very firm, influenced as they are 
by the new agreement between the pro- 
ducers, the Syndicate here and the South 
African Government. 

* * * 

At Christie’s sale rooms this week 
127 lots of jewelry belonging to the late 
Barnet Lewis and others realized more 
than £41,000. Among this jewelry was 
an emerald and diamond scarf pin, which 
sold for £1,300, a cabochon emerald and 
brilliant cross-over ring which sold for 
£1,050, and a pair of single brilliant ear- 
rings, which brought in £1,325. Other 
items included a large circular brilliant 
pave ring with onyx border for £1,100; a 
brilliant collet bracelet with sapphire 
border, £1,575; a brilliant chain pattern 
bracelet with blue and green ename! 
borders, £1,700; a wide brilliant key- 
pattern band bracelet, £1,525; an emerald 
and brilliant brooch, £1,700; a bonton 
pearl mounted as a ring, £2,550, and a 
pair of pearl ear studs, £1,750. At an- 
other sale a silver kettle by William 
Spackman, 1725, realized £2,600. 

* * * 

In the absence of the Prince of Wales, 
Sir Burton Chadwick, M. P., Deputy 
Master, wore the new chain of office (a 
jeweled and enamelled collar and badge) 
at the annual banquet of the Honorable 
Company of Master Mariners at the 
Mansion House the other night. The 
Prince, who is Master of the Company, 
is not yet back from his African trip. 
Viscount Rothermere, who had_ the 
jeweled insignia made for the Company, 
is also abroad, the investiture being made 
by the Hon. Esmond Harmsworth. The 
Master Mariners now possess one of 
the most remarkable badges and collars 
of any City Company this side. Mr. 
Harmsworth said his father wanted the 
insignia to be a jewel worthy symboli- 
tally of the great service the Company 
represents. In these days of mass pro- 


in Sheffield Silver Trade 


duction it is still possible in England to 
produce a masterpiece of art, he said, 
that in future ages will be worthy of in- 
heritance like the work of such a master 
as Cellini. The collar, badge and pendant 
is chiseled by hand and took two years to 
make. It is considered to be one of the 
finest pieces of modern jewelry in exist- 
ence. * ok * 


A Paris jeweler called upon a client 
in Marseilles this week to show him 
some choice rings, bracelets and watches 
which he had brought along in a case 
in the taxi-cab. After talking together 
some little while the customer asked to 
see the jewelry the jeweler had brought 
with him. The jeweler then realized he 
had left the case in the taxi-cab, which 
was hired for the single journey. The 
police traced the vehicle and found the 
empty case. They are now trying to 
find the man and woman who occupied 
the taxi after the jeweler left it. In the 
meantime the jeweler is offering a re- 
ward of £1,600 for the return of the 60 
rings, four bracelets and a few watches, 
which he values at £38,000. 


* * * 


The jewelry manufacturers have lost 
no cpportunity of stimulating trade via 
the Easter egg route. Egg jewelry was 
a feature of most shops this Eastertide— 
in the big department stores as well as 
the orthodox jewelery store. There was 
an egg for every age this year. The 
jewelry eggs carried such “yolks” as 
gemmed wristlet watches, the new style 
clip bracelets, the fashioned “sunburnt” 








pearls, exquisite little vanity sets, and 
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Diamonds and pearls will be prime fa- 
vorites again at the coming courts. The 
current styles in hair dressing favor the 
use of good gemmed earrings. Gemmed 
bracelets worn outside the long gloves 
will constitute correct form. At the 
opera exquisite brooches of precious 
stones in modernistic design will be 
utilized as a decorative finish to the 
low backs. On the corsage and shoulder 
straps the newest diamond clips and 
buckles will be displayed. The Buck- 
ingham Palace Courts will officially open 
the new season and a brilliant and ani- 
mated spectacle will ensue. Debutantes 
who are abroad are now hastening 
home in readiness for their great day. 
From now on the Court jewelry firms and 
dress specialists will be inundated with 
the demands of the daughters of the elite. 

* * * 

The purchase of Sheffield silver and 
plated goods is on a limited scale and 
orders from abroad are disappointing. 
The manufacturers report a few large 
contracts here and there, but in the main 
the looked-for improvement this year has 
not materialized to any extent. There is 
considerable unemployment and _ short- 
time working in the plate and cutlery 
industry just now. 

Geometrically shaped diamond clip 
brooches can now be seen in all the 
fashionable restaurants and night clubs, 
theaters and dance rendezvous. They are 
worn at the point of the V of the prac- 
tically backless gowns. 

* * * 


The famous Porter-Rhodes Diamond 
which has been valued at $1,000,000 is 
still in the possession of Jerwood & 
Ward, 21 Holborn Viaduct, London. It 
was recently reported that this famous 
jewel had been presented by the Duke 
of Westminster to his bride, Miss Loelia 
Ponsonby, but this report was inaccurate. 
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Work on Repairs and Improvements 
Help to Stabilize Business 


WASHINGTON, D. C., April 18.—‘‘Re- 
ports from many sources indicate that 
the emphasis laid upon repairs and 
betterments as a contributing factor in 
the stabilization of business has been 
effective,” said Julius H. Barnes, chair- 
man of the National Business Survey 
Conference, commenting on present busi- 
ness conditions. “Permits for this pur- 
pose,” he said, “show a_ substantial 
growth. Since the early part of the 
year the average daily permits for addi- 
tions, alterations and repairs have in- 
creased 30 per cent. The stimulus given 
these activities has aided appreciably in 
relieving unemployment.” 


* * * 


Unfavorable Conditions in the Pforz- 
heim Gem and Jewelry Dealers’ 
District 


WASHINGTON, D. C., April 18.—Con- 
ditions in the Pforzheim precious stone 
and jewelry industry, which district is 
the center for this industry in Germany 
employing roughly 35,000 persons, have 
become unfavorable not only compared 
with conditions three months ago but 
also with those prevailing in March of 
last year, according to a report received 
by the Department of Commerce from 
Assistant Trade Commissioner A. D. 
Cook, at Berlin. This unfavorable de- 
velopment is stated as being due to the 
growing uncertainty in political and 
economic conditions in the country as 
well as those prevailing in various for- 
eign countries. 

“Domestic trade,” the report says, 
“has been influenced by the increasing 
scarcity of capital, and due especially to 
the unsatisfactory Christmas trade there 
is a more or less important stock in the 
hands of the dealers at present. 

“Tariff conditions and political and 
economic troubles in certain foreign coun- 
tries have caused exports to suffer. Other 
foreign countries such as France and 
Italy, have entered the world market and 
have successfully competed with the 
German products. 

“The production of high quality goods 
has suffered due to the predominance on 
the market of a certain class of goods 
which are of an inferior alloy very thinly 
covered with gold. Middle and cheaper 
priced wares have also sustained slight 
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losses. The turnover on the domestic 
market was roughly 20 per cent lower 
than in the previous quarter and the 
exports of certain classes of goods have 
declined as much as 60 per cent. 

“The manufacturers of heavy silver 
plated tableware and utensils have re- 
ported a holding back on the part of the 
customers, and the plants could be fully 
exploited only through the receipt of im- 
portant orders from foreign customers.” 





Wasteful Methods of Distribution 


WASHINGTON, D. C., April 17.—Dr. 
Julius Klein, assistant secretary of 
commerce, characterized the wasteful- 
ness of our distribution system as beyond 
question the greatest issue now before 
the industrial and commercial interests 
of the country, in a recent address. 

He compared the efforts of our busi- 
ness machinery to make headway with 
the present combination of scientific mass 
production and haphazard, antiquated 
distribution to a modern giant capacity 
truck trying to deliver its load of up to 
date, efficiently produced commodities, 
by creeping along the highway of com- 
merce under the power of a small pre- 
war motor. While our entire distribu- 
tion system was said to be handicapped 
by wasteful methods, the retail field was 
indicated as particularly characterized 
by confusion, hesitation, and lack of 


adjustment. 
* * * 


Imports and Exports Decrease in 


March 


WASHINGTON, D. C., April 18.—There 
was a decrease in the value of both im- 
ports and exports in March of this year 
compared with the same month of last 
year, according to the Department of 
Commerce. 

In March exports were valued at 
$374,000,000 compared with $489,849,000 
in March of last year, while imports in 
March were valued at $300,000,000 com- 
pared with $383,818,000 in the same 
month of last year. The value of the 








By L. M. Lamm, Washington, D. C., Correspondent 


excess of exports over imports in March 
of this year was $74,000,000 compared 
with $106,031,000 in the same month of 
last year. 

For the three months ending March 
the value of exports was $1,133,794,000 
compared with $1,419,623,000 for the 
same three months of last year. The 
value of imports for the three months 
ending March was $892,676,000 compared 
with $1,122,157,000 for the same period 


of last year. 
* * * 


Bulk of Retail Business Still Done 


on Cost Basis 


WASHINGTON, D. C., April 17—That 
the bulk of the retail business of this 
country is still done on a cash basis 
and the losses resulting from credit ex- 
tension are relatively low are two out- 
standing facts disclosed by the recent 
nation-wide retail credit study which 
was conducted by the Department of 
Commerce. 

This survey, undertaken at the re- 
quest of the National Retail Credit As- 
sociation in which more than 1000 credit 
bureaus and 25,000 merchants coop- 
erated, sets forth without recommenda- 
tion the experience in credit extension 
of a large number of establishments in 
all sections of the country. 

The first volume of this report, which 
is just available, does not include the 
jewelry trade but that will be included, 
it is expected now, in volume two, which 
will not be ready for some time yet. 

According to the final figures, repre- 
senting an analysis of nearly five bil- 
lions of dollars of sales through ap- 
proximately 24,000 retail outlets, 58.6 
per cent of the total sales were for 
cash, 32.2 per cent on open credit, and 
9.2 per cent on an installment basis. 
Of the total business, only three-tenths 
of 1 per cent was lost through bad 
debts. Of the credit business, amount- 
ing to $1,864,000,000, losses from bad 
debts amounted to six-tenths of 1 per 
cent, on open credit sales and 1.2 per 
cent on installment business. 

An indication of the cost of carrying 
retail accounts is given in the collection 
percentages, which were on the whole 
comparatively low. The regular open 
credit accounts of all stores reporting 
were outstanding an average of 68 days; 
however, for many stores accounts were 
uncollected for an average period of four 
months. 
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Old Mine diamonds in cluster or marquise effects mounted in 18k 


yellow gold. 


Some have emerald or sapphire centers 


Priced from $50. to $1000. 
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Conferees Modify Watch Rates 


Final Draft of Tariff Bill Shows Reductions of Duty on Cheaper Watches While Higher Priced 
Movements Pay as Under Act of 


WASHINGTON, D. C., April 21.—An- 
nouncement was made late Saturday 
afternoon by Senator Smoot of Utah, 
chairman of the Senate Finance Com- 
mittee, that the Tariff Conferees have 
made all the changes that they intend 
to in the rate schedules of the tariff bill 
and he stated that they would not recon- 
sider any rates. Before the announce- 
ment was made, changes had been made 
in the watch paragraph as predicted in 
last week’s issue of JEWELERS’ CIRCLUAR. 
No action has yet been taken on the 
silver rate as provided for by the Pitt- 
man amendment and this will be placed 
before the House for its action before 
being referred to conference. Should the 
House accept the 30 cent rate provided 
for by the Senate the item will not have 
to go to conference. 

Provisions as to watches were modified 
to provide lower duties on the cheaper 
grades of watches, and to continue those 
applied to higher priced watches by the 
existing law. The change in the watch 
and clock paragraph which was an- 
nounced in last week’s issue of this paper 
was to meet the rules of the two Houses 
of Congress on conference actions, name- 
ly that the rates agreed upon must be 
within the limits of the conflicting duties. 
The conference authorized the following 
explanation of its second action on the 
watch paragraph; 

“The effect of the changes sug- 
gested in the conference report so 
that it will not be subject to point 
of order is; 

“To reduce the duty on cheaper 
watches and to leave the duty on 
the luxury of higher priced watches 
the same as it was in the act of 
1922. 

“Between 20 and 25 per cent ad 
valorem is taken off all watches 
under 13 jewels, which comprise 
about 70 per cent of the 1929 im- 
portations, and will amount in 
duties to more than $1,170,000. 

“About 27 per cent ad valorem 
is taken off on 16 and 17 jewel 
watches, unadjusted, and is about 
90 cents on each watch. 

“The change in regard to the 
dial rate and the adjustment rate 
made by using the House provi- 
sions is necessitated by the fact 
that without those changes, the 
proposed rates would, in some in- 
stances, fall without the limits im- 
posed upon the conference. 

“The suggestion of a maximum 
and a minimum rate on the sub- 
assemblies is necessary to prevent 
duties collectable falling above the 
highest or below the lowest rate 
before the conference.” 

Quite a number of changes were made 
in the phrasing of the watch schedule 








over the way in which it was last re- 
ported. We give below in full the watch 
paragraphs as they have finally been 
adopted by the conferees with the 
statement that they are not again to be 
changed: 


Final Watch Tariff of the Conference Bill 


Par. 367. (a) Watch movements, and 
other time-keeping, time-measuring, or 
time-indicating mechanisms, devices, and 
instruments, all the foregoing designed 
to be, or such as ordinarily are, worn 
or carried on or about the person, if less 
than one and seventy-seven one hun- 
dredths inches wide, whether or not in 
cases, containers, or housings; 

(1) If more than one and one-half 
inches wide, $1.25 each; if more than 
one and two-tenths inches but not more 
than one and one-half inches wide, $1.40 
each; if more than one inch but not more 
than one and two-tenths inches wide, 
$1.55 each; if more than nine-tenths of 
one inch but not more than one inch wide, 
$1.75 each; if more than eight-tenths of 
one inch but not more than nine-tenths 
of cne inch wide, $2 each; if more than 
six-tenths of one inch but not more than 
eight-tenths of one inch wide, $2.25 each; 
if .six-tenths of one inch or less wide, 
$2.50 each; 

(2) in the case of any of the fore- 
going having no jewels or only one jewel, 
the above rates shall be reduced by 40 
per centum; 

(3) any of the foregoing having more 
than seven jewels shall be subject to an 
additional duty of 20 cents for each 
jewel in excess of seven; 

(4) any of the foregoing shall be 
subject to an additional duty of $1 for 
each adjustment of whatever’ kind 
(treating adjustment to temperature as 
two adjustments) in accordance with 
the marking as hereinafter provided; 

(5) any of the foregoing shall be 
subject to an additional duty of $1 each, 
if constructed or designed to operate for 
a period in excess of 47 hours without 
rewinding, or if self-winding, or if a 
self-winding device may be incorporated 
therein; 

(6) any of the foregoing having more 
than seventeen jewels, whether adjusted 





1922 


or unadjusted, and whether with or 
without dials, in lieu of the duties 
provided in subparagraph (a), clauses 
(1), (2), (3), (4), and (5), be subject 
to a duty of $10.75 each. 

“(b) All the foregoing shall have cut, 
engraved, or die sunk, conspicuously and 
indelibly on one or more of the top plates 
or bridges: The name of the country of 
manufacture; the name of the manu- 
facturer or purchaser; in words and in 
Arabic numerals the number of jewels, 
if any, serving a mechanical purpose as 
frictional bearings; and, in words and 
in Arabic numerals, the number and 
classes of adjustments, or, if unadjusted, 
the word ‘unadjusted.’ 

“(c) Parts for any of the foregoing 
shall be dutiable as follows: 

(1) Parts (except pillar or bottom 
plates, or their equivalent, bridges or 
their equivalent, and jewels) imported 
in the same shipment with complete 
movements, mechanisms, devices, or in- 
struments, provided for in subparagraph 
(a) of this paragraph (whether or not 
suitable for use in such movements, me- 
chanisms, devices, or instruments), 45 
per centum ad valorem; but this clause 
of this subparagraph shall not be ap- 
plicable to that portion of all the parts 
in the shipment which exceeds in value 
4 per centum of the value of such com- 
plete movements, mechanisms, devices, 
or instruments; 

(2) pillar or bottom plates, or their 
equivalent, shall be subject to one-half 
the amount of duty which would be 
borne by the complete movement, me- 
chanism, device, or instrument for which 
suitable; 

(3) each assembly or sub-assembly 
(unless dutiable under clause (1) of 
this subparagraph) consisting of two or 
more parts or pieces of metal or other 
material joined or fastened together 
shall be subject to a duty of 3 cents for 
each such part or piece of material, ex- 
cept that in the case of jewels the duty 
shall be 20 cents instead of 3 cents, and 
except that in the case of pillar or bot- 
tom plates or their equivalent the duty 
shall be the rate provided in clause (2) 
of this subparagraph instead of 3 cents, 
and except that in the case of a balance 
assembly the duty shall be 50 cents for 
the assembly instead of 3 cents for each 
part or piece thereof. No assembly or 
sub-assembly shall be subject to a greater 
amount of duty than would be borne by 
the complete movement, mechanism, de- 
vice or instrument for which suitable, 
nor to a less amount of duty than 45 
per centum ad valorem. For the purpose 
of this clause a balance assembly shall 
be an assembly consisting of a balance 
wheel, balance staff, and, hairspring 
with or without the other parts com- 
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mercially known as parts of a balance 
assembly. For the purpose of this clause 
bimetallic balance wheels (not part of a 
balance assembly), and mainsprings 
with riveted ends, shall each be con- 
sidered as one part or piece; 

(4) all other parts (except jewels), 
65 per centum ad valorem. 


Watch Jewels 


“(d) Jewels, unset, suitable for use 
in any movement, mechanism, device, or 
instrument, dutiable under this para- 
graph or Par. 368, or in any meter or 
compass, 10 per centum ad valorem. 

“(e) Dials for any of the foregoing, 
movements, mechanisms, devices, and in- 
struments if such dials are less than one 
and seventy-seven one hundredths inches 
wide and are imported separately or at- 
tached to any of the foregoing move- 
ments, mechanisms, devices, or instru- 
ments having not more than seventeen 
jewels, 5 cents each and 45 per centum 
ad valorem. Dials for any of the move- 
ments, mechanisms, devices, or instru- 
ments provided for in this paragraph 
shall have stamped, cut, engraved or die 
sunk, conspicuously and indelibly there- 
on the name of the country of manufac- 
ture; which marking, if the dial is im- 
ported, attached to any of the foregoing 
movements, mechanisms, devices, or in- 
struments, shall be placed on the face 
of the dial in such manner as not to be 
obscured by any part of the case, con- 
tainer, or housing. 


Watch Cases 


“(f) All cases, containers, or housings, 
designed or suitable for the enclosure of 
any of the foregoing movements, mech- 
anisms, devices, or instruments, whether 
or not containing such movements, 
mechanisms, devices, or instruments, and 
whether finished or unfinished, complete 
or incomplete, except such containers as 
are used for shipping purposes only: 


(1) If made of gold or platinum, 
75 cents each and 45 per centum ad 
valorem; 

(2) if in part of gold, silver, or 
platinum, or wholly of silver, 40 
cents each and 45 per centum ad 
valorem; 

(3) if set with precious, semi- 
precious, or imitation precious, or 
imitation semiprecious stones, or if 
prepared for the setting of such 
stones, 40 cents each and 45 per 
centum ad valorem; 

(4) if of base metal (and not 
containing gold, silver, or plati- 
num), 20 cents each and 45 per 
centum ad valorem; 

(5) any of the foregoing cases, 
containers, or housings, if enameled 
in any manner, shall be subject to 
an additional duty of 15 per 
centum ad valorem. 


“(g) Any of the foregoing cases, con- 
tainers or housings, shall have cut, en- 
graved, or die sunk, conspicuously and 
indelibly on the inside of the back cover, 
the name in full of the manufacturer or 
purchaser and the name of the country 
of manufacture. 
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“(h) For the purposes of this para- 
graph the width of any movement, 
mechanism, device, or instrument, shall 
be the shortest surface dimension 
through the center of the pillar or bot- 
tom plate, or its equivalent, not includ- 
ing in the measurement any portion not 
essential to the functioning of the move- 
ment, mechanism, device, or instrument. 


“(i) For the purposes of this para- 
graph and Par. 368 the term ‘jewel’ in- 
cludes substitutes for jewels. 

“(j) An article required by this para- 
graph to be marked shall be denied entry 
unless marked in exact conformity with 
the requirements of this paragraph.” 








Report That Protest of Swiss Watch 
Exports Would Be Given 


to the Senate 


WASHINGTON, D. C., April 18.—It was 
unofficially reported here that the Swiss 
Minister would forward to the Senate a 
protest on the watch tariff as proposed 
by the conference on behalf of Swiss 
watch exporters. At the time this is 
being written no such protest has been 
made public. 

The information reaching here was to 
the effect that an important meeting of 
the Swiss watch manufacturing com- 
panies was held recently at Neuchatel 
when protests were drawn up. It was 
stated that it was then decided to send 
a delegation to this country to present 
a protest to the American government. 

It is not believed that any protest will 
have an effect as it cannot be received 
before the watch schedule is settled by 
the conferees. 








P. J. Coffey President of National 
Jewelers Publicity Association Ad- 
dresses Milwaukee Jewelers 


MILWAUKEE, WIs., April 18.—Mil- 
waukee jewelers were hosts on April 16 
to P. J. Coffey, president of the National 
Jewelers Publicity Association, who 
spoke at the Republican House on that 
date on the subject of the national pub- 
licity campaign, and also gave an inter- 
esting lecture on the origin and creation 
of diamonds. Over 100 Milwaukee jewel- 
ers were in attendance at the lecture. 

Mr. Coffey arrived in Milwaukee in 
the morning, and talked at noon before 
the local Cooperative Club at the Blatz 
Hotel, discussing the diamond from its 
orgin to its finished state. He presented 
also a number of lantern slides showing 
how the diamonds are mined and pre- 
pared for the jewelers’ use. 

A 6 o’clock dinner was given in honor 
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of Mr.°Coffey by William H. Upmeyer 
at the Milwaukee Athletic Club. Guests 
at the dinner included A. C. Hentschel, 
A. W. Anderson, Adolph Possin, Henry 
Jung, Alfred Schulenberg, Robert Rank, 
Sam Dalin and Henry Stecher. 








Coffey Talks on Diamonds at 
Monthly Meeting of Chicago 


Jewelers’ Association 


CuicaGo, April 21—An _ unusually 
large attendance was present at the reg- 
ular monthly luncheon meeting of the 
Chicago Jewelers’ Association held at the 
Palmer House on Tuesday of last week. 
An announcement that P. J. Coffey of the 
Jewelers’ National Publicity Association 
would address the meeting was largely 
responsible for the attendance. 

Mr. Coffey briefly gave a history of the 
work of the Association during the past 
four years and a synopsis of the char- 
acter of the work during the past twe 
years. His audience was most favorably 
impressed and following his illustrated 
lecture on the diamond industry the lead- 
ers in the trade here gave Mr. Coffey as- 
surance of their hearty cooperation and 
support. 

During the brief business session fol- 
lowing luncheon the golf committee an- 
nounced that the regular annual meeting 
and election of officers and the first golf 
outing would be held at Park Ridge on 
Thursday, June 5. Other dates an- 
nounced were July 22, Aug. 19 and Sept. 
16. The place is to be announced later. 








Benefit of Surveys on Cost 
Distribution 


WASHINGTON, D. C., April 18.—How 
surveys on cost of distribution in dif- 
ferent industries expand the sources of 
business information was summarized 
recently by a representative of the Do- 
mestic Commerce Division of the Depart- 
ment of Commerce. 

He pointed out the value of collecting 
information on improved methods and 
the measurement of their results, to- 
gether with the encouragement of 
further experimentation. 


The gathering of basic facts concern- 
ing distribution which can only be col- 
lected by an independent agency with 
recognized prestige and impartiality was 
advised and also the devising of methods 
of record keeping and analysis in modi- 
fication of present day accounting, from 
which essential information can be de- 
rived currently. by individual concerns. 








Employment in Jewelry Industry 
Decreased in March 


WASHINGTON, D. C., April 18.—The 
Bureau of Labor Statistics, Department 
of Labor has announced that the jewelry 
industry has been added to the employ- 
ment survey but they are not yet in- 
cluded in the Bureau’s indexes. Employ- 
ment decreased in the jewelry industry 
in March compared with February. 
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| The ‘Cogue ~ 


Seldom have we introduced a novelty that, when suitably mounted, makes a more exquisite article 
of Jewelry for the woman of refined and fastidious taste than our 


































SUN-RAY Crystals 


(Patent and Trademark Pending) 





But, to be right, they must be made from the finest quality Rock Crystal, perfectly cut and engraved, to get the 
desired effect. 

We are supplying these Crystals to Manufacturers only. 

To assure your receiving the genuine M.&M.SUN-RAY Crystals, we will gladly send you a list of Manufacturers 
| who are using them in their Jewelry. 


MAYER & MULLIGAN 


PRECIOUS AND SEMI-PRECIOUS STONES 
































15 West 47th St. Established 1906 ms New York 
DESIRABLE SPACE FOR RENT 
Very desirable location ready for 


immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


‘For porticulars apply to: 7 


SIGLEY REALTY COMPANY 


55 West 47th Street — New York, N. Y. 
Telephone Bryant 6506 
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Russian News Notes 








Twenty-three American Watch and Clock Makers Arrive in Moscow to Work for the Soviets on 
One-Year Contracts—Abram Schwartz, Platinum Mining Expert, Killed by Bandits in His 
Own Apartment—Bad Methods Used in Exporting Art Objects Made of Ural 
Precious Stones—Diamonds in the Ural—Moscow Police Recover 
Museum’s Jewelry 


WENTY-THREE American watch 

and clock experts, with their families, 
arrived in Moscow from the United States 
by the way of Paris, where they made 
a short stop. Their trip to Soviet Rus- 
sia was arranged in connection with the 
purchase and transfer to Moscow of the 
two American watch plants, part of the 
Ansonia Clock Co.’s plant in Brooklyn, 
N. Y., and the Dueber-Hampden Watch 
Co.’s plant in Canton, Ohio. All these 
Americans have one-year contracts with 
the Soviet government. Four months 
will be allotted for the work of assem- 
bling the American watchmaking ma- 
chinery, while during the remaining eight 
months the American experts will in- 
struct Russian workers in mastering this 
machinery. The contracts will most 
likely be renewed for another term at 
their expiration. 

* * * 

One of the recent copies of the Mos- 
cow Gorny Journal (The Mining Jour- 
nal) carries the obituary of the well- 
known platinum mining expert, Abram 
Davidovich Schwartz. In the foreign 
circles he is best remembered as the 
chief consulting and surveying engineer 
of the former shareholding company 
“Platinum” in the Urals, by which he 
was employed early in the present cen- 
tury. The obituary states briefly that he 
was killed and robbed by bandits in his 
own apartment. 

ok * a 

Ekonomicheskaya Zhisn (The Eco- 
nomic Life) of Moscow, in its issue of 
April 5, complains about the inadequate 
state of Ural exports, especially in their 
branch of art objeets made of precious 
and semi-precious stones. The news- 
paper points out that these objects “en- 
joy an excellent reputation abroad,” and 
that, in view of the efforts of the Soviec 
State to get through exports more funds 
for the industrialization of the country, 
a far better care must be exercised to 
exploit the foreign interest in the Urals 
and their treasures. An instance is 
cited where out of a shipment of four 
hundred boxes of art objects made of 
Ural stones, not one was fit to be of- 
fered for foreign sales. 

* * Kk 


We find in the Soviet press occasional 
short notices about the factory called 
“The Ural Diamond.” One item advises 
that certain experiments are carried on 
in the laboratory of the factory with 
mica. Another notice asserts the im- 
portance of the results achieved in the 
course of experiments with chromium 
carried on by the same factory. How- 
ever nothing is said about the state of 
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the Ural diamond mining and polishing 
industry, one of whose units this factory 
apparently represents. 

* * * 


Diamonds in small quantities and of 
small sizes, but of excellent qualities, 
have been for a long time found in the 
Berezovo district, on the European 
slopes of the Middle Ural. They were 
mined but never with any degree of 
thoroughness or system. Diamonds of 
greater size were imported into Old Rus- 
sia from India by Persian, Armenian 
and other Oriental traders, and later 
South African stones gained the lead. 
The Ural diamonds served certain strata 
of the domestic market but seldom, if 
ever, were exported to foreign countries. 


* * # 


A daring theft of antique silverware 
and other jewelry from the State His- 
torical Museum of Moscow, and the sub- 
sequent arrest of the thief and recovery 
of the loot were recently the sensation 
of the Soviet day. The thief entered the 
museum through a window and broke 
several show cases. He included in his 
loot the following objects: part of the 
collection of Masonic jewelry of the early 
19th century; an exceptionally valuable 
silver tea set of French make; over 40 
pieces of silverware and silver jewelry 
of the late 18th century of great antique 
value; a collection of 65 rings, cameos, 
ear-rings and medallions, also much 
valued as antiques; several combs and 
gilded diadems; a number of women’s 
ornaments, jeweled or made of gold, 
dating back to the 12th century; and 
many other objects of artistic and his- 
torical value, generally prized by for- 
eign collectors of antique jewelry. 

The Moscow police soon arrested one 
Vassiliev. He had with him a package 
containing several of the objects miss- 
ing from the museum, also a receipt 
from the baggage room of the Kursk sta- 
tion in Moscow, where the man checked 





a box. The rest of the loot was found in 
that box. Vassiliev was found to have 
a long criminal record. It was asserted 
by the authorities that his loot from the 
museum was planned to reach the mar- 
kets of western Europe as soon as the 
first alarm over the theft would have died 
down. 








Plans Completed for Wisconsin Con- 
vention at Wausau, May 6 and 7 


MILWAUKEE, WIs., April 18.—The pro- 
gram for the Wisconsin Retail Jewelers’ 
Association convention, to be held at the 
Hotel Wausau, Wausau, Wis., on May 6 
and 7, has been formally announced by 
Henry F. Stecher, treasurer, from his 
office in Milwaukee. Plans for the pro- 
gram were completed at a meeting of 
the officers and directors of the associ- 
ation at Wausau on Tuesday, April 15. 

The annual meeting of the policyhold- 
ers of the National Jewelers’ Mutua! 
Fire Insurance Co. will be held preceding 
the convention sessions on May 6, begin- 
ning at 9.30 a. m. At this time officers 
of the insurance company will read their 
annual reports and three new directors 
will be elected. 

The actual convention session will 
begin at 11 a. m. with an invocation by 
the Reverend I. N. Stubkjaer. Mayor 
Otto Muenchow will give the address of 
welcome and William H. Upmeyer, Mil- 
waukee, will respond, after which reports 
of the State officers and the annual ad- 
dress of the president will be heard. 

Speakers at the convention sessions 
will include: Professor H. R. Doering 
of the University of Wisconsin, who wil! 
talk on “Adapting Your Business to the 
Present Era”; Professor Richard E. 
Ellingwood, also of the University of 
Wisconsin, on “Selling Behind the Coun- 
ter’; M. B. Bellack, president of the 
Wisconsin Retail Clothiers’ & Furnish- 
ers’ Association, Columbus, Wis., “How 
to Meet Chain Store Competition”; Rob- 
ert Morton, Elgin National Watch Co., 
“Bringing the Jewelry Business Back to 
the Jeweler”; and Senator Otto Mueller, 
who will talk on “Business and the Legis- 
lature.” The arrangement of the speak- 
ers on the program has not yet been de- 
cided upon. 

On the evening of the first day of the 
convention a question box will be held, 
with discussion from the floor on all ques- 
tions asked. A buffet luncheon, which 
will be attended by the ladies, and vaude- 
ville entertainment will complete the 
activities for the day. 

The annual banquet of the association 
will be held on Wednesday. evening. 
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SYNTHETICS 





A MARK OF QUALITY... 


All jewelry set with “Tru-Stone” Synthetics is identified by 
the tag shown above. . . . It is a guarantee against at- 
tempts at simulation. . . . It tells the purchaser that 
the stones used are faithful replicas in color and hardness 
of Nature’s own precious stones. Its Sole Duty Is To Pro- 
tect the Purchaser. 























“Trade Mark Registered 


S. NATHAN & COMPANY 


INCORPORATED 
Diamonds, Pearls and Precious Stones 
71-73 Nassau Street New York 











JEWELERS BLOCK INSURANCE 
WM. H. McGEE & CoO., INC. 


: Underwriters 


Insurance Exchange Bldg. 11 South William St. 
Chicago, Il. New York 


Established in 1884 and paying proper claims since, promptly and cheerfully 


























THIS IS OUR NEW CLASP — METAL OR STERLING 
CAN ALSO BE HAD SET WITH FINE QUALITY STONE 


Prices and sample on request. 


THE MODERN NOVELTY CO., Inc. 
126 South St., Newark, N. J. 
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Oregon -Washington Convention 





Successful Joint Meeting Held at Portland, Ore., April 13-15—Interesting Addresses and 
Discussions Features of Gathering—Banquet on Tuesday Evening 


PORTLAND, ORE., April 17.—About 200 
retail jewelers with their wives, man- 
ufacturers and salesmen attended the 
combined Oregon-Washington conven- 
tion held in this city April 13-15, as re- 
ported briefly in last week’s issue of THE 
JEWELERS’ CIRCULAR. Besides the two 
main States represented there were dele- 
gates from Idaho and California, as well 
as several from the East, among the 
latter Tinley Combs, Omaha, Neb., re- 
gional vice-president of the A. N. R. J. A. 

Despite heavy rains, forty persons took 
part in the golf tournament held at the 
Peninsula course Sunday afternoon. 
George Hankins, Oregon City, carried 
off honors for both low gross and low 
net. ‘Twelve valuable prizes had been 
donated by retail jewelers of Oregon and 
Washington. 

The two big social events of the meet- 
ing were the beautiful style show, open 
to the public, held the first evening, and 
a dinner dance and entertainment the 
second evening. Appropriate entertain- 
ment was provided for the visiting ladies. 

Twenty-five firms, a number of them 
national manufacturers, were _ repre- 
sented in the display rooms on the mez- 
zanine floor of the Multnomah Hotel, 
where the convention was held, and on 
the seventh floor, and these exhibits 
were visited by hundreds of persons, 
' many of them outside of the jewelry pro- 
fession. Extensive publicity in the locai 
newspapers, as well as a page adver- 
tisement sponsored by leading Portland 
jewelers, brought the occasion promi- 
nently before the public. 


Monday 

The first session Monday was devoted 
to separate business meetings by both 
State associations. The principal busi- 
ness of the Oregon association, after the 
routine reading of reports on finance 
and membership, was the election of of- 
ficers, which resulted as follows: Presi- 
dent, Julius S. Zell, Portland; vice-presi- 
dents, P. T. Bubar, Roseburg; Seth T. 
French, Albany; Larry Schade, Med- 
ford; secretary, A. A. Keene, Salem; ex- 
ecutive committee, Carl Greve and Frank 
Heitkemper, Portland. 

At noon a complimentary luncheon was 
tendered to the delegates by the Chamber 
of Commerce, and the principal speaker 
there was W. J. Hindley, from Seattle. 


MoNDAY AFTERNOON 


The Monday afternoon session was a 
joint one and well attended. 

A representative of the Portland 
Chamber of Commerce tendered the offi- 
cial welcome of the city to the delegates, 
while President-elect, J. S. Zell, gave the 
welcome of the Oregon jewelers to the 
visitors. Incidentally he digressed and 
gave an excellent talk on the jewelry 
business, making the points that the 





jeweler must sell his profession to the 
public, not through a price appeal but 
through sentiment and style appeal. Re- 
sponse was made by Robert Thorne, 
Tacoma. 

“The Economics of Business Mergers” 
was the subject of the next address, 


which traced the history of trade mer-' 


gers or combinations from the time of 
the Romans to the present, emphasizing 
the point that all large combinations, in 
the last analysis, are mergers. Some 
of the advantages and also the disad- 
vantages of mergers and chains were 
brought out. 

Leo Weisfield, Seattle, talked on 
“Proper Mark-Up.” Mr. Weisfield stated 
that the reason for failure of lack of 
profit in the jewelry business usually lay 
in improper mark-up, and advised for- 
getting competition, but concentrating on 
one’s individual business. He stressed 
that salary of the owner, bad debts, 
wages of any member of the family em- 
ployed, depreciation of fixtures and 
building, etc., must all be taken into con- 
sideration in mark-up. 

Stanley A. Pope, representative of the 
S. P., and affiliated lines, in charge of 
the elimination of unsafe traffic condi- 
tions, spoke on the Horological Institute, 
stressing the point that individual 
jewelers had a_ grave responsibility 
toward the public in their watch repair 
departments, and that they should be 
run under the most scientific conditions. 


MONDAY EVENING 


In the evening the Style Show was held 
in the Indian Grille, before a packed 
audience and received unusual publicity 
and attention from the newspapers. 


Tuesday 


The joint morning session on Tuesday 
developed into a rather unpleasant dis- 
cussion between representatives of the 
Jewelry Trade Association and the A. N. 
R. J. A. Ralph Roessler was to have pre- 
sented a paper, but being absent, W. J. 
Hindley, secretary of the, Washington As- 
sociation, took his place, detailing the 
aims of the Jewelry Trade Association. 
The regional vice-president, Tinley 
Combs, of the A. N. R. J. A., who had 
expected to deliver an address, spent his 
time in replying to Mr. Hindley’s speech. 
No action was taken by the association 
and there was no discussion from the 
floor on the main question. 





TUESDAY AFTERNOON 


The first speech on the Tuesday after- 
noon program was by Harold I. Davis, 
of Siegans & Davis, Seattle, on “How 
to Protect Yourself Against Worthless 
Documents,” and was devoted to showing 
the many exceptions that lurk in the 
average jewelers’ policy, and may 
prevent him from collecting in case of 
robbery, hold-up, ete. Mr. Davis showed 
the advantage of having a jewelers’ block 
policy, instead of a number of others, 
each covering but one phase. There was 
much discussion after the address, and 
many questions were asked Mr. Davis. 

The second address was delivered by 
Henry Hinricks, of the Elgin Nationa, 
Watch Co., and was devoted to the sub- 
ject of merchandising, as it applies to 
the jewelry trade. 

The last address of the session was by 
W. J. Hindley, on the subject “What Is 
It All About?” a talk on the business 
situation in general as it exists today. 

The closing banquet on the last eve- 
ning was a tremendous success, being at- 
tended by somewhere around 400 per- 
sons. It was under the direction of the 
Portland Jewelers’ Club, and the local 
jewelers invited their employes. Inter- 
esting favors, beautiful floral decora- 
tions, and good music and vaudeville 
stunts enlivened the occasion, furnishing 
a fitting end to the Oregon-Washington 
Retail Jewelers’ Convention. 


The Style Show 


If Portland is not now “jewelry con- 
scious,” it is not the fault of the Portland 
jewelers, who put on a style show the 
evening of April 14, that for beauty and 
intriguing interest has seldom been ex- 
celled. The Indian Grill at the Mult- 
nomah Hotel furnished a colorful back- 
ground, and by 8 o’clock was packed to 
the doors. An excellent ladies’ orchestra 
furnished appropriate music, while Al- 
bert W. Krueger, representative of the 
Elgin National Watch Co., gave two de- 
lightful solos. 

The models slowly advanced down a 
carpeted staircase, on each side of which 
were rose trees and vases filled with 
flowers. Two pretty Chinese girls in 
beautiful satin costumes rulled back the 
dark velvet drapes as each girl appeared. 

Gowns were furnished by the specialty 
shops of Charles F. Berg, H. Liebes & 
Co., and Young’s Gown Shop, while har- 
monizing footwear was lent by the C. 
H. Baker Co. As the models paraded 
through the aisles, a description of each 
costume, emphasizing the jewelry worn, 
and why it was chosen, was given, clear- 
ly and slowly, that all might note the 
fine points. The jewelry was selected 
by a costume expert, to harmonize with 
the color and type of the costume, and 
the type of model to wear it. 
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IKIMOTO PEARLS - 
Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
O8AKA—AWAJI-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASHI 
LONDON—205 Regent St., W. I. 
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Swindlers Confess 





Man and ‘Wife Arrested in Cleveland for 
Obtaining Jewelry Under False Pretenses 
and Admit Guilt 


CLEVELAND, OHIO, April 21.—Harold 
Moloney and Helen Moloney, man and 
wife, were arrested through the efforts 
‘ of the Cleveland Credit Men’s Associa- 
tion on a charge of obtaining goods 
under false pretenses. The woman 
visited the Sigler Bach Co., retail jewel- 
ers on Euclid Ave., March 18, and rep- 
resented that she was a well known 
Cleveland woman whose credit is ex- 
cellent and who has charge accounts at 
various stores. She selected a diamond 
pendant brooch valued at $200 and asked 
that it be charged to her account. 


As she was unknown in the store Mr. 
Bach called the Cleveland Credit Men’s 
Association and asked for her rating, 
which proving satisfactory and she was 
given the brooch. 

When the statement was sent to the 
woman whose name was used she dis- 
claimed all knowledge of the transaction, 
and an investigation was started. On 
March 31, Mrs. Moloney was caught in 
the store of Brown Bros. in the act of 
purchasing a ring and having it charged. 
She was arrested. Under questioning 
she implicated her husband who was also 
arrested. 

It was found that the pair had pur- 
chased and had charged to other people’s 
‘accounts in 25 instances more than $2,000 
worth of merchandise. The majority of 
it was recovered including the brooch 
from the Sigler Bach Co. 


The pair pleaded guilty but sentence 
has not been passed, the case being re- 
ferred to the probation department for 
investigation. 








Taxi Driver Catches Man Charged 
with Attempting to Hold Up 
Jeweler 


On April 16 James Quinn, a Brooklyn 
taxicab driver, hurled a cobblestone at 
the back of a fleeing thief, knocking him 
down, and brought him back to Jacob 
Friedman’s jewelry store, 40-42 82nd St., 
Jackston Heights, N. Y. The man is 
charged with having entered the jewelry 
store and holding up Mr. and Mrs. Fried- 
man with a water pistol. The jeweler 
said that in the excitement he did not 
notice that the crook’s weapon was 
harmless. 

The hold-up man, according to Fried- 
man, demanded all of the jeweler’s cash, 
turning his nose up at. jewelry. Mr. 
Friedman emptied his pockets on the 
counter, having only $4.95. The thief 
snatched up the money and in his haste 
to leave dropped the bills, retaining only 
the 95 cents. Immediately after he left 
the jeweler rang the siren, summoning 
the police. 

Outside the store the crook’s confeder- 
ate waited in a cab. The driver realized 
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what was going on when he heard the 
siren and, in the excitement, stalled his 
car, causing the thieves to take flight on 
foot. Quinn followed one of them and 
soon brought him back to the store, where 
detectives took him into custody. The 
bail was set at $25,000. 








Small Jeweler Routs Husky Bandit 
Who Attempts Holdup 


Los ANGELES, April 17.—E. F. Whit- 
temore a small man, 50 years old, pro- 
prietor of a jewelry store at 634 North 
Alvarado St., defied a bandit who at- 
tempted to hold him up in his store early 
yesterday morning. 

Mr. Whittemore, who a short time 
ago moved to Alvarado St. from 161% 
W. Washington St., was placing some 
diamonds on display Tuesday morn- 
ing, when a young, husky, well dressed 
man entered and growled: “Stick ’em 
up and hand me over those _ stones,” 
emphasizing his command with the help 
of a .45 caliber revolver. 


“Get out of here,” shouted Mr. Whit- 
temore. The latter then ran out from 
behind his showcase, and without any 
further argument the bandit turned and 
fled out of the open door. Whittemore 
gave chase but the robber managed to 
elude his pursuer. 

Police were notified but were unable to 
find any traces of the hold-up. An ex- 
cellent description of the highwayman 
was furnished by Mr. Whittemore. 








Youthful Crooks Trapped by 
Cleveland Jeweler 


CLEVELAND, April 21—Two youthfui 
thieves met their deserts through the 
quickness of F. G. Long, retail jeweler 
of 149th and St. Clair Ave. The pair 
visited Mr. Long’s store and asked to 
look at some strap watches, and selected 
one. They then claimed that their mother 
had not given them sufficient money to 
pay for this particular watch and 
promised to return. 

After their departure Mr. Long missed 
some high priced watches, which they 
had taken when his back was turned for 
the purpose of getting others to show. 
A few days later they returned and ex- 
plained they had come for the watch, as 
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their mother had given them the neces- 
sary money to pay for it. 

Mr. Long asked them to produce the 
money, which they were unable to do. 
He then slipped out the back door, went 
around and locked the front door, and 
called police from the store next door. 
The pair seeing the trap they had fallen 
into endeavored to escape through the 
transom, but unsuccessfully. They were 
arrested on arrival of police. 








Los Angeles Convention of Foreign 
Traders to Study Latin-American 
and Far East Markets 


With American manufactured exports 
within 2 per cent of the last fiscal year’s 
record, American salesmanship is once 
more aiming at $2,500,000,000 as the 
“prosperity quota” of sales abroad for 
our finished manufactured products. 
Two thousand delegates, representing 35 
States and all important industries in 
the country, will attend the 17th Na- 
tional Foreign Trade Convention in Los 
Angeles on May 21, 22 and 23 next to 
strengthen the ability of American in- 
dustry to hold this powerful position. 
The general export and import business 
of the country will be closely scrutinized 
especially as regards trade prospects 
with Latin America and the Far East. 

The program, which is being an- 
nounced by the Council this week, in- 
cludes addresses by Edward A. Sumner, 
vice-president of the American Chamber 
of Commerce in France, H. G. Smith, 
president of the National Council of 
American Shipbuilders, and J. M. Eaton, 
general traffic manager of the Pan Amer- 
ican Airways, Inc. 

A special feature of the meeting will 
be a series of high lights on our trade 
relations with Latin America while a 
session on the Far East will be attended 
by representative business men from 
many countries in the Orient. The mo- 
tion picture industry is taking an impor- 
tant part in the convention this year, and 
the National Association of Credit Men 
is organizing a session on Foreign 
Credits and Credit Information which 
will attempt to canvass the difficulties 
that lie ahead, in terms of problems now 
being encountered in export transactions. 
There will also be an Export Advertising 
Session. 

The feature of the opening night will 
be a World Trade Banquet with greet- 
ings from distinguished representatives 
from Japan, Latin America and several 
countries in Europe. 

Four special trains are being operated 
to the convention. 

— 





——— 





A tray containing nine diamond rings 
valued at $2,300 was recently taken from 
a showcase in the jewelry store of James 
Mix, Inc., 99 N. Pearl St., Albany, N. Y. 
According to G. Curtis Sprang, manager, 
the thief evidently reached behind the 
counter, opened the case door and re- 
moved the tray, concealing it beneath his 
coat, while the jewelry salesman sat in 
the rear of the store. 
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Death of H. B. Burnham 


Boston, April 18.—H. Blanchard 
Burnham, president of the Ripley-How- 
land Mfg. Co., 333 Washington St., died 
April 17 at the Melrose Hospital. He 
had previously undergone an operation 
from which he did not recover. 

Mr. Burnham, who was in his 77th 
year, had spent his early life in Bidde- 
ford, Me., and when he came to Boston he 
first engaged in the printing business, 
but later entered the jewelry trade with 
which he had been identified for more 
than 50 years. 

Following his marriage in 1878 he es- 
tablished his home in Malden. His wife 
died 14 years ago, and a daughter, Miss 
Gertrude Burnham, eight years ago. 

Mr. Burnham early in his association 
with the jewelry business became iden- 
tified with Nathaniel L. Ripley and John 
Howland, the company being known as 
the Ripley-Howland Mfg. Co., and de- 
veloping into one of the largest manu- 
facturing houses in this part of the coun- 
try. Mr. Ripley and Mr. Howland died 
many years ago, and the business was 
carried on with Mr. Burnham at the 
head. 

Funeral services were held at his home 
in Malden, being attended by many of 
his employes and other members of the 
trade. 





Emil Bachmann 


MILWAUKEE, WISs., April 18.—Emil 
Bachmann, a Milwaukee jeweler on the 
west and north sides for 40 years, under 
whom many of the city’s active jewelers 
served their apprenticeships, died April 
16 at the home of his son, Arthur R. 
Bachmann, with whom he was associated 
in business at 852 Third St. 

Mr. Bachmann was born in Freiberg, 
Germany, and learned the jewelry trade 
there and at Hamburg, Germany. As 
a young man he went to London to work 
in one of the world’s largest chronometer 
shops. He came to the United States 
in 1880. 

His first store in Milwaukee was on 
Vliet St., but he later moved his business 
to 811 Third St., and remained at that 
address for 26 years. In 1929 he opened 
a store at 852 Third St. 

Mr. Bachmann is survived by his son, 
Arthur Bachmann, who is president of 
the Milwaukee District Jewelers’ Club. 
His wife, Mrs. Julia Bachmann, died two 
years ago. 

Funeral services were held April 12 
at the Froemming-Boecher undertaking 
rooms, under the auspices of Milwaukee 
Masonic Lodge No. 261. Cremation wil! 
be in Valhalla Cemetery. 





William B. Granfield 


CLEVELAND, April 21—William B. 
Granfield, traveling salesman for the 
R. Wallace & Son Mfg. Co., Wallingford, 
Conn., committed suicide on Thursday 
night April 18, by jumping from the win- 
dow of his room on the ninth floor of the 
Hotel Statler. His body landed on the 


court roof of the hotel, six floors below, 
where it was found a few moments after- 
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ward. Death apparently had been in- 
stantaneous. 

Mr. Granfield had called on the Cleve- 
land trade the day previous and appeared 
to be his usual affable self and his tragic 
end came as a great shock to his many 
friends. About 7 p. m. Thursday, he 
telephoned to another traveling salesman 
and asked him to come to his room. Mr. 
Granfield asked him to telephone to Brad- 
ford Granfield in Sandusky. Mr. Ogilivie, 
his friend, complied and while speaking 
the elder Granfield suddenly said: “I’m 
going; good bye. Take care of my stock.” 
With that he crossed the room and seated 
himself on the window and slipped out. 

Mr. Ogilivie realizing his intention 
rushed from the telephone to intercept 
him, but a bed was in the way and by 
the time he reached the window it was 
too late. 

His home was in Sandusky, Ohio, 
where the body was taken for burial. He 
is survived by his widow, three sons and 
one daughter. 





Samuel Lewitan 


CuicaGo, April 19—The grim reaper 
claimed another member of the jewelry 
industry yesterday when Samuel Lewi- 
tan passed away at Mount Sinai Hospi- 
tal, following an illness of only 10 days. 
Mr. Lewitan always enjoyed the best of 
health until about a year ago. His ill- 
ness was never serious and he always 
took care of his duties. He was taken 
suddenly ill on Tuesday night, April 8, 
and was immediately rushed to the hos- 
pital. His death was attributed to heart 
disease. 

Samuel Lewitan was about 62 years 
of age. In 1889 he entered into the re- 
tail jewelry business for himself under 
the name of Lewitan & Co. He discon- 
ued this business in 1909, and in 1910 
commenced in the wholesale jewelry bus- 
iness. In 1911 he entered into an agree- 
ment with Samuel Ginsburg and the 
wholesale business was known as Gins- 
berg & Lewitan. This business was dis- 
solved in 1914 and Mr. Lewitan con- 
tinued for himself in the diamond busi- 
ness. About three years ago his son, 
Leo, entered the business. This business 
will be continued by the son. 

He is survived by his widow, Clara 
Lewitan, three daughters—Mrs. Mar- 
garet Morwitz, Mrs. Gertrude Schurmar 
and Mrs. Alice Chiprin, and one son, 
Leo Lewitan. 

Funeral services will be held on Mon- 
day morning at 10 o’clock from the 
chapel at 4437 Broadway, and interment 
will be at Waldheim Cemetery. 








It is reported that L. P. Shirk, jeweler 
for more than 20 years at Bellefontaine, 
Ohio, has purchased the stock and fix- 
tures of the Hawver Jewelry Co., at 220 
South Ave., that city. 
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Lower Duty on Diamonds and Other 
Precious and Semi-Precious Stones 
Effective Day After New Tariff 
Bill Is Signed by the President 


Unlike the majority of provisions in 
the proposed new tariff law, Par. 1528 
(present law, Par. 1429) lowers the duty 
on a number of the items mentioned 
therein, namely, “diamonds, coral, rubies, 
cameos, and other precious stones and 
semiprecious stones, cut but not set, and 
suitable for use in the manufacture of 
jewelry.” Par. 1429, Tariff Act of 1922, 
provides a duty of 20 per cent ad valo- 
rem. The tariff bill, now in the hands 
of the Senate and House conferees, 
carries a duty of only 10 per cent ad 
valorem. 

During the past week certain stories 
have been in circulation to the effect that, 
where the duty is lowered upon an item 
and that item is being held in bonded 
warehouse, said item must be exported 
and reimported to obtain the benefit of 
the lower duty. This is not true. 

In instances where the duty is in- 
creased, the higher duty takes effect upon 
the items involved the day after the tariff 
bill is signed by the President of the 
United States. The same holds true with 
respect to those few items, including dia- 
monds, where the duty has been lowered. 
The lower duty applies as to all such 
merchandise entered the day following 
the date upon which the bill is signed by 
the President. If the tariff bill is signed 
by President Hoover on May 1, diamonds 
in bonded warehouses which are entered 
on May 2 pay duty at 10 per cent ad 
valorem and not at 20 per cent ad valo- 
rem. 

Stories have also been in circulation 
to the effect that the tariff bill provides 
an extension of time with respect to cer- 
tain items. This, also, is untrue. Sec- 
tion 1, of the Tariff Bill, provides: “That 
on and after the day following the pas- 
sage of this Act, except as otherwise 
specially provided for in this Act, there 
shall be levied, collected, and paid upon 
all articles imported from any foreign 
country into the United States or into 
any of its possessions . . the rates 
of duty which are prescribed by the 
schedules and paragraphs of the dutiable 
list of this title,” etc. 

ONLY EXCEPTION 

The only exception to this appears in 
Section 304, covering the marking of 
imported articles. Sub-section (e), of 
this section, reads: “This section shall 
take effect 60 days after the enactment 
of this Act.” 

This is to permit foreign producers to 
make changes in their dies, machinery, 
etc.. where new marking provisions 
apply. 

DATE ON ENACTMENT 

At the time this article is written 
(April 21) there exists a wide variance 
of opinion as to when the bi!l will reach 
President Hoover for his signature—if 
it reaches him at all. The chances are 
very remote that it will not reach ‘the 
Presideut. 

As to the date when the bill will be 
signed—a matter of the gravest import- 
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ance to import merchants throughout the 
entire United States—experts differ very 
considerably. 

Even though the Senate and House 
Conferees have made better time than 
had been anticipated in disposing of the 
rate schedules, it still seems highly im- 
probable that the bill can become law 
before early in May. Most of the large 
merchants are figuring on about May 15. 

At the best it is a gamble, and in 
some instances, a large one for importers 
whose goods are subjected to consider- 
ably higher rates in the proposed law. 
Efforts to rush goods in at the last mo- 
ment and the race of ocean liners to beat 
the ne wtariff will lend a spectacular, if 
not exciting, atmosphere to the closing 
days of the long tariff struggle in Wash- 
ington. 

A few experts, men who are usually 
well informed, say that the bill will not 
become operative until June 1. The 
cautious importer, whose rates are 


raised, will undoubtedly be a little more. 


conservative in his reckoning. 

Diamond merchants are reported as 
permitting stocks to run low so as to 
obtain the benefit of the lower duty when 
the tariff takes effect. These merchants 
are rather in a class by themselves. 
While the majority of merchants will be 
rushing goods out of bond to obtain the 
advantages of lower duties in the pre- 
vailing law, these merchants will be 
rather hoping for early enactment to en- 
able them to replenish depleted stocks. 








No Vote to Be Taken in House of 
Representatives on Proposed In- 
crease in Silver Tariff Bill 
Until Conferees Finish 
Other Work 


WASHINGTON, D. C., April 22.—Vote 
will not be taken in the House of Repre- 
sentatives on the 30-cent per ounce on 
silver tariff until after the conferees 
have completed their work on all other 
controversial matters, it was stated today 
on good authority. 

While it is impossible to predict at this 
time, it is not generally believed that 
the conference will complete its work this 
week on the administrative provisions 
and other left-overs which have to be 
completed before the conference report 
is ready. It will, therefore, be some- 
time next week or early the following 
week before the silver vote can be taken 
in the House. Should it accept the 
30-cent rate there will be nothing fur- 
ther to be done, but if this is not accept- 
able to the House, an adjustment will 
have to be made in conference. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U. 8. Gov’t New York 
Date Official Assay Bars’ Official 
April15.... 19,% 44% 42% 
~ 46.... 195 45 42.56 
| See 45 4256 
“ 18....Holiday 44% 42% 
“ 19....Holiday 44% 42% 


“ 21....Holiday 
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The Coming Census of Distribution 
of Value to the Jeweler 


By Dr. Rosert J. McFay 


WASHINGTON, D. C., April 17.—“Jewel- 
ry merchants have long realized the need 
for basic and comprehensive information 
concerning the various agencies and 
channels through which merchandise 
travels from producers to the final sale 
to consumers,” said Dr. Robert J. 
McFall, chief statistician for Distribu- 
tion of the Bureau of the Census. Dis- 
cussing the distribution census, now 
being taken and what it will mean to 





DR. ROBERT J. McFALL, CHIEF STATIS- 
TICIAN OF DISTRIBUTION, BUREAU OF 
CENSUS 


the jewelry trade of the country Dr. 
McFall continued: 

“The lack of such knowledge has 
placed wholesalers and retailers general- 
ly at a great disadvantage in the plan- 
ning of their business. Production in 
both manufacturing and agriculture has 
been greatly benefited for many years by 
the availability of statistical facts con- 
cerning production. There seems to be 
little or no question but that distribu- 
tion will also receive enormous benefit 
as soon as more comprehensive statistical 
information is available concerning mar- 
keting. 

* *¢ @ 


“The work is confidently expected to 
develop important and useful knowledge 
affecting the economic life of the coun- 
try. Rough guesses concerning such 
elementals as the number of merchants 
in operation, and their total volume of 
business, will be supplanted by “cold 
figures.” Since the survey is being con- 
ducted by the Bureau of the Census, 
jewelry merchants need have no hesi- 
tancy in answering the questions, be- 
cause there is not the slightest chance 
that the confidential information they 


give will be disclosed. They are pro- 
tected thoroughly in this particular by 
the law, which requires that such infor- 
mation shall never be revealed by the 
Bureau of the Census, not even to any 
other Government bureau or department. 
All employes are sworn to keep secret 
the figures on the individual returns. 

“To indicate the scope of the work, it 
may be pointed out that the census of 
distribution will cover all distributing 
organizations and their business activi- 
ties as well as all jewelry merchants. 
It will give account of the various types 
and sizes of retailers, wholesalers and 
all other merchandising concerns in thé 
entire country, their sales, expenses, in- 
ventories, and employes. So far as pos- 
sible it will provide information relating 
to goods sold by these various dis- 
tributors, the limiting factor being the 
inadequacy of records kept by the rank 
and file of merchants. Not only will 
this information be summarized when- 
ever available for each city and county 
as well as for each State and the nation 
as a whole, but it also will be published 
promptly so as to be as timely and valu- 
able as possible. 

“Every jewelry merchant, as well as 
merchants in other lines, will be in a 
position to compare his business with 
that of groups of others in his general 
locality and in the nation as a whole. 
Comparisons may be made regarding the 
amount of goods sold, proportion of busi- 
ness done on credit, amount of goods 
returned, inventory, expenses, number of 
employes, wages, and various other 
items. Information will be sought as to 
the number of establishments an organ- 
ization operates or owns in a given line 
of business in different cities, the char- 
acter of the organization, whether 
operated by an individual, partnership, 
incorporated company or cooperative as- 
sociation. Sales by commodities, such 
as clocks, watches, diamonds, rings, gold 
and gold-filled jewelry, plated silver, 
sterling silver, and all other jewelry will 
be tabulated. 

“Every business firm in the country 
will be canvassed. Each dealer will be 
asked a number of questions which will 
supply essential facts. No attempt, how- 
ever, will be made to discover the amount 
of profit. All questions to be asked are 
designed for the purpose of obtaining 
data to eliminate some of the blindness 
from competition, to strike out waste, 
and, in general, to help the jewelry mer- 
chants and other merchants, to know 
themselves and their businesses to a 
point never known previously. The 
Census of Distribution reports can be 
compared to a trade convention on a 
large scale in which merchants exchange 
among themselves and for mutual bene- 
fit many lessons drawn from their prac- 
tical experience.” 








Iowa Convention 





Members of State Association Meet at 
Des Moines, April 13-15 for Twenty- 
fifth Annual Gathering 


Des Moines, Iowa, April 23.—The 
25th annual convention of the Iowa Re- 
tail Jewelers’ Association was held at 
the Hotel Savery in this city on Monday 
and Tuesday and was well attended, 
about 100 delegates and visitors register- 
ing on the first day. 

On the first day, Ralph Plumb, Des 
Moines jeweler, welcomed the delegates. 
Lafe Major, Perry, Iowa, a director, re- 
sponded. President L. S. Robinson of 
Glenwood delivered the annual address, 
and Wilson T. Clark, Sioux City, secre- 
tary-treasurer, submitted his report. 

A. C. Becken, Jr., president of A. C. 
Becken Co., Chicago, addressed the 
jewelers, and P. J. Coffey, Newark, 
N. J., told of the work of the National 
Jewelers’ Publicity Association and gave 
a slide lecture of “The Story of the 
Diamond.” 

Tuesday 

At the second day’s session of the 
convention A. H. Nabstedt, Des Moines, 
was elected president; Charles Rowe, 
Chariton, Iowa, reelected vice-president, 
and W. T. Clark, Sioux City, reelected 
secretary-treasurer. A. E. Curry, Shel- 
by, Iowa, and L. S. Robinson, Glenwood, 
Iowa, were elected directors. 

The association recommended the re- 
vival of cuff link and scarf pin styles. 
indorsed the Capper-Kelly Bill, protested 
proposed import duty of 30 cents an 
ounce on silver and also adopted a num- 
ber of other resolutions. 

Henry F. Stecher of Milwaukee pled 
for strong local, district and State or- 
ganization to build a stronger national! 
one. 

Robert Barton, of the Elgin Nationa! 
Watch Co., was a speaker at the second 
day’s session. 








New York Concern Discontinues Sale 
of Dyed Chinese Quartz Beads 
When Federal Trade Com- 
mission Complains 


WASHINGTON, D. C., April 21.—A for- 
mal complaint has been issued by the 
Federal Trade Commission against the 
Espositer Varni Co., New York. The 
Commission claims that the company 
has furnished and furnishes wholesale 
and retail dealers in jewelry the dyed 
Chinese quartz beads by which they have 
been and are enabled to mislead and de- 
ceive their customers and prospective 
customers “into the purchase of such so- 
called ‘rose quartz’ beads in the belief 
that they have been and are the natural 
colored rose quartz heads known to the 
trade and public as such.” 

The Commission claims that in this 
respect the company is violating the 
Trade Commission Act. 





Harry F. Garafalo, a member of the 
firm of Espositer-Varni, when _ inter- 
viewed by a representative of THE 
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JEWELERS’ CIRCULAR regarding the filing 
of a complaint against his firm by the 
Federal Trade Commission, said: 

“The Federal Trade Commission has 
instituted proceedings against our firm. 
The proceedings arose out of certain rose 
quartz beads which the firm purchased 
from importers in New York city. These 
rose quartz beads were bought from the 
importers in New York city as a lot of 
other merchandise is usually purchased. 
There was no intent on the part of the 
firm to mislead anybody. In fact, they 
are rose quartz beads, but they are tinted 
and everybody in the trade has bought 
these beads for rose quartz and knew 
that they are tinted. 

“Most of the merchandise, which con- 
sisted of colored stones which is imported 
from Germany and China, has a lot of 
artificial coloring in them and is so 
accepted by the trade in their purchases 
and sales. The rose quartz beads which 
the firm purchased from the importer in 
New York were imported from China 
as rose quartz beads and are sold as such 
among the trade. 

“Immediately upon receiving word 
from the Federal Trade Commission we 
have discontinued the sale of the rose 
quartz imported from China.” 








Jewelers’ Vigilance Committee Asks 
for Funds to Defray Trade 
Work Expenses 


The Jewelers’ Vigilance Committee, 
organized during the World War to pro- 
tect the interests of the jewelry trade, 
is appealing to the jewelers of this coun- 
try for financial aid in the fight they are 
waging against the proposed duty of 30 
cents an ounce on silver bullion as pro- 
vided in the Senate amendment, Para- 
graph 394, H. R. 2667. If this amend- 
ment becomes part of the new tariff law, 
it will undoubtedly affect the jewelry 
industry, both directly and indirectly, 
says the Vigilance Committee. 

They announce that they have incurred 
several thousands of dollars of obliga- 
tions in conducting this fight, and that 
contributions from members of the trade 
will be welcome, as these expenses must 
be defrayed so that the fight may go on. 
Funds should be addressed to the’ treas- 
urer of the committee, A. L. Brown, 15 
Maiden Lane, New York. 
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Employe of Los Angeles Importer 
Robbed of Jewelry Valued 
at $3,000 


Los ANGELES, CAL., April 19.—Ruch; 
Rich, living at 939 S. Westmoreland 
Ave., and employed by Max Isaacs, im. 
porter at 745 S. Broadway, reported to 
the police yesterday that his auto had 
been robbed of jewelry to the value of 
$3,000. Detectives secured finger prints 
and are making every effort to trace the 
thief, although there is but little in the 
way of clues. 

Mr. Rich said that his auto, containing 
several jewelry sample cases, had been 
parked in front of his home and that 
while he was inside someone had wrested 
open a locked door of his sedan and 
taken seven trays of jeweled articles 
from a case and when he returned to his 
auto he discovered the robbery. 

Police were immediately notified and 
the robbery detail placed on the case. 








BUSINESS RECORDS 


Bell Jewelry & Optical Co., Kokomo, 
Ind., has been adjudicated bankrupt. 

F. W. Kogers Co., Elkhart, Ind., is 
reported to be in the hands of a receiver, 

May Bros., Peerless Co., Inc., Cincin- 
nati, Ohio, is reported to be in the hands 
of a receiver. 

The Corey Jewelry Co., Bethel, N. C, 
is reported to be in bankruptcy, and the 
stock sold for $50. 

Morris-Carter Jewelry Co., Alexander 
City, Ala., is offering a settlement of 
33 1-3 cents on the dollar. 

Louis F. Marcou, Arlington, Mass., has 
filed a voluntary petition in bankruptcy. 
There are no assets and liabilities are 
given as $3,500. 

A voluntary petition in bankruptcy has 
been filed by the Callow Jewelry (Co, 
Flint, Mich. The assets are listed as 
$3,150, while the liabilities amount to 
$3,733. 

Frank Mosca Co., Inc., New Haven, 
Conn., has filed a vountary petition in 
bankruptcy. The assets are estimated at 
$6,000 and the liabilities at approxi- 
mately $10,000. 











Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended April 19, 1930. 
The U. S. Assay Office reports: 


Gold_ bars exchanged for gold 


REY Sei hae ER ES $569,980.15 
Gold bars paid depositors...... 29,978.08 
RT ii ds Sauleneesercay ews $599,958.18 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
MN RA goo ocx0 ss Siw aceon ech cnt we SS $325,640.07 
Se She Gee, Ge eae tennis Pry: 35,568.12 
ets eee SAR Mn rae 71,091.21 
é | IE eee at Pe 40,811.55 
Das os Rb aati ton ate 91,556.91 
OPE o etotheayis Cit aise eunaiee 312.28 
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Fighting the Retailing- Wholesaler 





(Extract from an Address by Chas. A. Moore of the Moore- 
De Grazier Co. Before the Convention of the Texas- 
Louisiana Retail Jewelers Association ) 


«6A MI right or not when I make the 

statement that it is not economi- 
cally sound for business for one to pur- 
chase an article unless the price he pays 
for the same, bears a profit that pays for 
its distribution through its natural 
channels. 


“Now, let me draw a picture, as you 
sit around the table with your fellow 
merchants. Find out from each one how 
much jewelry is sold to the merchants 
in your town who do not stock any jewel- 
ry whatsoever, and who have no right, 
to own a piece except by purchase from 
retailer. 

“You are purchasing in the various 
lines your wants from him, but where 
does he purchase his jewelry. Find out 
from the register and express clerks and 
you will know that the profits on the 
jewelry that he buys will far more than 
pay the rent of all of you. To this add 
the purchases he makes when he visits 
the wholesale merchant. Extend your 
research to the merchant in the outlying 
districts and you will find the same con- 
dition. You will find that notwithstand- 
ing that he does not carry any stock, 
that he can order for his personal use, 
and for sales at special prices, jewelry 
selected from catalogs from first class 
wholesalers—but we have not yet 
scratched the surface. 

“Catalogs considered to be wholesale 
ones are sent to public service and other 
public organizations with the informa- 
tion that their purchasing agent may 
have what they want out of same at 
the regular 50 and 6 per cent discount. 
In some instances the list prices are 
changed but the colored inserts are the 
same as in the regular jewelry catalogs. 


“Now what is the solution? ANSWER— 
Know as much about your wholesaler as 
he knows about you. 


“Long before he calls he has looked 
you up through the credit agencies. Look 
him up through his home town retailer. 
Find out his ethics in the city where he 
is located. If he is unfair to the retail 
trade there—well, it is just too bad— 
you should not need his merchandise 
when he calls again. ’ 


“Just because he does not sell the con- 
sumer in your city is no reason you 
should not cooperate with your fellow 
jeweler who does suffer from the whole- 
saler competition. 

“There is no wholesaler that retails 
who can live without the wholesale busi- 
ness he does—withdraw the help from 
the retail merchant and he will die a 
natural death—Now let him die—It’s up 
to you to clear up this situation. 

“As to this fellow that in reality does 
no wholesale business, but makes the 


consumer believe he is a wholesaler: and 
displays in his catalog merchandise at 
the same list you buy it 50 and 6 per 
cent discount, write the Federal Trade 
Commission about him. Write the man- 
ufacturer who sells and furnishes him 
inserts for the catalog. 


“Patronize the wholesaler and manu- 
facturer that you know are ethical and 
the ones who are not will soon clean 
house. The solution is in your hands.” 








Relative Brilliancy of “Full 
Cut” and “Single Cut” 


Diamonds 


N reply to the question as to the rela- 

tive brilliancy of a piece of platinum, 
diamond-set jewelry set with “full cut” 
(58 facet) diamonds and of a piece set 
with “single cut” (18 facet) diamonds— 
in two to three point goods, Frank B. 
Wade, head of the chemistry department 
of Shortridge High School, Indianapolis, 
Ind., has answered as follows: 

“If the top and back angles are close 
to the ideal (34.5 degrees for the top 
angle and 40.75 degrees for the back 
angle, according to Tolkowsky’s celebra- 
tions, which are the most thorough that 
have been published) then any difference 
in brilliancy that may be noted will de- 
pend more upon the size of the individual 
facets (and hence upon the size of the 
rainbow flashes) than upon the refine- 
ment of cutting that comes with the 
presence of the larger number of facets. 
Since the single cut stones will have 
larger (although less numerous) facets 
than the full cut ones the effectiveness 
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of the single cut stone will probably be 
greater than that of the full cut bril- 
liant in these tiny sizes. In the case 
of larger stones this would not be true. 


“One has to take into account the size 
of the human eye in considering this 
matter. Many careful observers have 
noted that—in the case of huge dia- 
monds the facet size becomes so great 
that there is a loss of brilliancy as 
compared with diamonds of, say, five 
carats in weight. Here the human eye 
is too small to take in even the whole 
of a single spectrum from a single facet 
of the big stone. When we have 33 
facets on the top surface of a two-point 
diamond the light is so broken up into 
tiny flashes that no single one of them 
has any appreciable effect in the way 
of making color impressions upon the 
eye. 

“With but nine facets on the top of 
a single cut stone there is more of a 
chance of a_ perceptible effect even 
though the spectra are less numerous. 
A trial in the direct sunlight with first 
one and then the other type of cutting 
will reveal what we are trying to de- 
scribe. Holding the stone in the tips of 
a pair of small tipped forceps let the 
sun shine directly on it and hold a 
thick white card a few inches from the 
stone in the direction of the sun thus 
allowing the rainbows to fall on the 
card. With the full cut stone one will 
find many more spectra but less vivid 
and smaller ones than with the single 
cut stone of equally good ‘make.’ 


“In connection with the above question 
and answer we should recognize that we 
have a problem in human psychology to 
solve also. There has been much differ- 
ence of opinion in regard to the above 
matter and one of the reasons is un- 
doubtedly that the full cut stones cost 
much more than the single cut ones of 
equal quality. The very fact that more 
may be paid, indeed must be paid for 
the full cut stone will endow it with a 
certain merit in the minds of many 
people, both dealers and customers and 
it has been said by somebody that ‘As 
a woman thinketh so is she and don’t 
you forget it!!!’ Many a dealer who 
specializes in superfine merchandise will 
honestly be reluctant to put single cut 
goods into a fine platinum mounting be- 
cause he feels that only the best material 
should be used. Those whose bread and 
butter comes from working on the fine 
full cut melée will also disdain the single 
cut material. These workers have 
acquired a really wonderful skill by 
patient effort and they would be hard 
to convince that the single cut goods 
were more effective. 

“An unbiased test of the effectiveness 
of two comparable pieces at a suitable 
distance from the eye however will prob- 
ably be won by the single cut goods. 
Such a test would call for suitable light- 
ing (many sharp sources of light) for 
equal movements of the two mountings 
(diamonds are much more effective 
when in motion) and for numerous un- 
prejudiced judges whose findings should 
be counted up and tallied.” 








ROCHESTER 





Backed by the Republican City Com- 
mittee of Hornell, Fred A. Cornell, 
Hornell retail jeweler, has entered the 
contest for sheriff of Steuben County. 
Mr. Cornell is associated with his father- 
in-law, E. D. Waldorf, in the retail 
jewelry business. 


With more than 70 per cent of the 
1930 dues in, a new record for prompt 
payment has been established by mem- 
bers of the New York State Retail 
Jewelers’ Association, it was reported 
last week by E. Lathrop Sunderlin, sec- 
retary. 


Richard Saleman, watchmaker, last 
week took over the repair department 
of Klee & Groh, retail jewelers, 143 Main 
St., E., as manager to replace Fred 
Dawley, who lost his life in a grade 
crossing smashup recently. Mr. Sale- 
man has worked for 30 years in America 
after obtaining his original training in 
Munich. 


Scanlon & Lane, retail jewelers, last 
week prepared to desert their establish- 
ment in the Central building and take 
over quarters twice as large in the Burke 
building. E. Strassman, Central build- 
ing retailer, prepared to move to the 
Mercantile building. Both were sched- 
uled to move recently as the after- 
math of expansion plans of an adjacent 
department store, which will take over 
the Central building. 


A taste of what yeggs might expect 
on midnight maraudings was accidentally 
given clerks and customers of Rudolph’s 
Jewelers, 21 Main St., E., last week 
when a tear gas bomb affixed to the self- 
protective safe inadvertently broke. 
Bert Hamburg, with tears in his eyes, 
called police just before he followed his 
staff and customers, all crying, to the 
fresh air outside. Firemen donned gas 
masks and opened basement windows to 
provide draft. Business was suspended 
for about an hour. 


Nine retail jewelers, forced out of the 
Central building by expsnsion plans of 
an adjacent department store, moved 
into new quarters last week. They were: 
L. T. Babcock, to 929 Mercantile build- 
ing; Edwin S. Dalton, to 212 Taylor 
building; D. E. Danks, to 401 Commerce 
building; Komisar Jewelry Co., headed 
by Leon Komisar, to 535 Mercantile 
building; Art Jewelry Shop, headed by 
Louis Cowan, to 227 Granite building; 
the Specialty Jewelry Shop, headed by 
Benjamin Gensensway, to 537 Mercantile 
building, and A. G. Zimmerman to 442 
Mercantile building. 


Belief that the auctioneers’ amendment 
to the city ordinance curbing their activi- 
ties, designed as a means of making the 
restrictions less drastic, was “dead” was 
issued last week by Fred M. Willson, 
general manager of the Better Business 
Bureau of Rochester, which has been 
aiding the Rochester Retail Jewelers’ 
Association in its fight against any 
change in the measure. Jewelers who 





THE JEWELERS’ 


responded to the association’s call by 
appearing at Law Committee hearings 
when the amendment was up have been 
waiting to appear again at Mr. Willson’s 
summons. Mr. Willson, however, said 
he believed the measure would remain 
intact until the Council meets again next 
fall. Auctions in Rochester now are re- 
stricted to 30-day periods. 

Retail jewelers faced the business fu- 
ture with lighter hearts this week as 
the aftermath of a meeting of the Roch- 
ester Retail Jewelers’ Association, the 
first since its annual organization and 
election of officers, at the Powers Hotel. 
Both downtown and neighborhood men 
united in the opinion that advancing 
sales of the first week in April and on 
occasional days since had indicated the 
long lull had been broken and business 
was on the up grade. The consensus was 
that the advance was reflected in all 
lines, indicating a general loosening of 
spending. Easter business, those at the 
meeting said, virtually was nil. The 
meeting was informal, with no action 
taken on any matter. Plans for a spring 
social meeting, probably at a Lake On- 
tario cottage or inn, were discussed. 
President Edward J. Schroedel presided. 
Past President Charles P. Coster was 
away at Washington. 








BUFFALO 





It was announced several days ago 
that Jack Vogel, for the past two years 
representative for S. Stanley Solomon, 
21 Maiden Lane, New York, is now as- 
sociated with the Park Watch Importing 
Co., 912 Gerrans building, this city. 

Activities of the National Jewelers 
Publicity Association were explained by 
P. J. Coffey, its chairman, at a joint 
meeting of the Buffalo Retail Jewelers’ 
Association and the Twenty-Four Karat 
Club, held in the Hotel Statler last Fri- 
day evening. Mr. Coffey, who is making 
a country-wide tour, received a cordial 
welcome in this city during his two-day 
visit. He told of the vast amount of de- 
tail work emanating from the office of 
the publicity association in Newark, 
N. J., and urged the jewelers to make 
the fullest use of its various services. 
On Thursday evening Mr. Coffey was the 
guest of the Town Club, a women’s or- 
ganization, where he gave an illustrated 
lecture on diamonds. Mr. Coffey traced 
the development of these precious gems 
from the mine to the finished product. 
Quite a number of jewelers and their 
wives were present. 








The jewelry store of Stanley W. 
Searles, 471 State St., Springfield, Mass., 
was recently robbed of several rings and 
watches by a thief who reached in the 
show window after cutting a small hole 
in the glass. The robbery occurred a 
few minutes before midnight and was 
discovered by Patrolman Daniel Dowd 
shortly after it had happened. 
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MEMPHIS 








J. J. Bach, formerly with Goodman & 
Bach, has established a loan, diamond 
and watch shop on Madison Ave. 


Maurice B. Joseph has opened a new 
diamond and watch shop at 407-408 
Bank of Commerce building. A loan 
business will also be conducted. 


Eugene L. Colley, of the Modern Watch 
Repair Shop, 404 Fidelity Bank building, 
has moved to New Orleans, La., his 
former home. 


J. A. Simon, formerly watchmaker 
with the Banes Jewelry Co., has opened 
a watch shop at 166 S. Main St. Mr. 
Simon has been in the trade for many 
years. 

The Mulford Jewelry Co., 6 S. Main 
St., is in the midst of remodeling its 
store and will add a gift shop in the 
arcade, to be constructed in the Bank of 
Commerce building. The concern is cele- 
brating its 50th anniversary. 


John Schmitz, of the McInery Jewel- 
ers, Parsons, Kan., was a visitor in 
Memphis last week. Mr. Fischer, of 
Huer Bros., Newark, N. J., was also in 
the city. J. B. Ahrons, representing 
Louis Koppel Co., New York city, was 
another out of town caller. 


On Saturday, April 5, J. H. Mednikow 
of J. H. Mednikow & Co. and Mrs. Med- 
nikow met with an accident 47 miles 
north of Russellville, Ark. Mr. Med- 
nikow was making his territory by car 
and was on his way to Springfield, Mo., 
when the accident occurred. The car, 
a Buick coupe, driven by Mrs. Medni- 
kow, skidded on loose gravel and crashed 
into an embankment. Mr. Mednikow was 
thrown through the windshield, receiv- 
ing cuts about the head, breaking a rib 
and severe body bruises. He was taken 
by ambulance to St. Mary’s Hospital at 
Russellville, Ark., where his injuries 
were given attention. Several stitches 
were taken in cuts in his head. After 
several days of being confined in hos- 
pital he was brought home, where he is 
now resting at his home, 1908 Peabody 
Ave. The family physician is in hopes 
that Mr. Mednikow will be able to leave 
his bed in a few weeks. 








Installment jewelers of Louisville have 
been leaders in the movement started in 
December whereby the Credit Protective 
Bureau of Louisville, with offices in the 
Marion E. Taylor building, was recently 
formed. This organization was formed 
for the purpose of combating the “credit 
crook,” and also so that a line could be 
had on the number of purchases that the 
individual has made on the installment 
plan. The jewelry trade is strongly rep- 
resented in the official family of the body. 
R. L. Smith, of B. W. Graves & Co., is 
president; Leonard Sawyer, of the same 
company, is secretary-treasurer; Louis 
Roth, official of the houses of Lewis & 
Mitchell and David Roth’s Sons, is vice- 
president, and J. L. Miller is general 
manager. 
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NEW YORK NOTES 





George Meller, importer of imitation 
stones, has moved from 150 W. 34th 
St. to 45 W. 34th St. 

Haig Altounian, diamond cutter, has 
announced the removal of his office from 
386 W. 47th St., to Room 1203, 42 W. 
48th St. 

Walter Engelsman, diamond rings, 
now in 2 W. 46th St., will be located in 
22 W. 48th St., on the 11th floor, on and 
after May 1. 

Jack J. Felsenfeld, has taken quarters 
at his old address, 15 Maiden Lane, after 
being located in 22 W. 48th St., for a 
year and a half. 

Hadley & Co., now located in Room 
1010, 20 W. 47th St., have announced 
their removal to Room 1202, the same 
building, on or about May 1. 


Martin Klein, diamond importer, 87 
Nassau St., announces that he will be 
located in larger quarters at 8 W. 48th 
St., on and after next Saturday. 


William McDougall, 935 Eighth Ave., 
will be located in new quarters in the 
International Magazine building, 300 W 
57th St., on and after May 1. 


Morris Epstein of M. Epstein & Bros., 
20 W. 47th St., recently left for an ex- 
tended trip through the Middle West. 
He is now in Chicago calling on the 
trade. 

Joseph Rosenblatt, diamond importer, 
521 Fifth Ave., is sailing on the Majestic 
tomorrow (Friday) for a visit to the 
European diamond markets. He will be 
accompanied by Mrs. Rosenblatt. 

Members of the trade are extending 
their condolences to S. Cohen, of the 
Rialto Watch Case Co., 29 Eldridge St., 
who lost his mother April 19. Burial 
was at Mt. Hebron Cemetery on April 20. 

Harry H. Taub, New York represen- 
tative of the Bulova Watch Co., spoke 
before the Huntingdon, L. I., Rotary 
Club, last Tuesday on the subject “Pres- 
ent day merchandising in the jewelry 
industry.” 

Albert Rabinowitz, who has been lo- 
cated on Forsyth St. for the past 15 
years, is now established in new quar- 
ters in 250 Grand St. He is carry- 


ing at his new address a line of novel- 
ties and silverware in addition to his 
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regular stock of diamonds, watches and 
jewelry. 

Henry Davidson, associated with the 
jewelry trade for 35 years, and located 
at 51 Maiden Lane for the past 29 years, 
has admitted his two sons, Sydney and 
Leo, as members of the firm under its 
new name of Henry Davidson & Sons, 
Inc. The new concern has taken quar- 
ters in 20 W. 47th St., and is now doing 
business at that address. 

Benjamin Staufenberger, Jr., 18-year- 





old son of Benj. Staufenberger, New 
York representative for the W. C. Edge 
Jewelry Co., Newark, N. J., passed away 
last Sunday in Beth Israel Hospital, 
Newark, after an operation for appen- 
dicitis. Mr. Staufenberger, Sr., is at 
present convalescing from a recent ill- 
ness at Dr. Barfield’s Sanatarium, 2100 
Speedway, Tucson, Ariz. 

An announcement was made recently in 
these columns that Bernard J. Wiener, 
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diamond cutter and importer, formerly 
of 68 Nassau St., has located in 71 Nas- 
sau St. John Wiener, also diamond cut- 
ter and repairer to the trade, is located 
in that building and announces that he 
has quarters in Room 603, in order to 
distinguish the two firms. 

Special agents of the Treasury Depart- 
ment have made public information that 
they have seized 12 trunks containing 
clothing and jewelry dutiable at between 
$80,000 and $100,000, alleged to be the 
property of two people who arrived in 
this country on the Ile de France April 
15. Customs men say that the trunks 
contained a diamond necklace, diamond 
bracelets, several rings and other valu- 
able pieces of jewelry. 

The grand jury began last Monday 
an investigation into the sale last Feb. 1 
of the diamond necklace, the property of 
Archduchess Marie Therese of Austria, 
which Napoleon I, in 1811, gave to his 
second wife, Marie Louise, on the birth 
of their son, L’Aiglon. The necklace was 
sold for $60,000 to D. M. Michel, jeweler, 
2 W. 47th St., by Charles L. Townsend, 
who had as credentials a power of attor- 
ney from the Archduchess. Documents 
recently received by the District Attor- 
ney’s office from the Austrian Govern- 
ment were alleged to have contained a 
statement to the effect that it was stipu- 
lated in an agreement between the Arch- 
duchess and her emissary that the neck- 
lace was not to be sold for less than 
$300,000, and that she had cancelled his 
power of attorney by a cablegram prior 
to the sale. Assistant District Attorney 
Hastings said that the investigation is 
planned with a view to at least one 
grand jury indictment, saying that sev- 
eral subpoenas had been issued. 

Dr. George F. Kunz, internationally 
known authority on precious stones, vis- 
ited Baltimore April 16 and delivered an 
interesting lecture at the Maryland 
Academy of Sciences. His subject was 
“Precious Stones: Their Past, Present 
and Future.” It was the first visit of a 
public nature that Dr. Kunz had made to 
Baltimore for many years. He discussed 
precious stones and their history before 
an interested audience which was com- 
posed mainly of jewelers and scientists. 
praising the collection of gems in the 
Walters Art Gallery, Baltimore, and 
holding that the museum contained one 
of the finest collections of precious gems 
and minerals in the United States. Slides 
of various stones of world-wide fame 
were shown by Dr. Kunz, some of the 
gems having been cut 4000 years ago. Dr. 
Kunz told his audience that the earliest 
precious stones used by the ancients in- 





(Continued on page 67) 
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cluded the purple garnet and the lapis 
lazuli. 

A. Sirvint, diamonds, 68 Nassau St.., 
is now located in Room 1103, that 
building. 

Max Tomchin, 782 Manhattan Ave., 
Brooklyn, has executed an assignment 
for the benefit of creditors. 

Anna Sapiro, formerly located at 580 
Fifth Ave., has moved to the McCutcheon 
building, 607 Fifth Ave., 10th floor. 

Emile Tschantz, diamonds, watches 
and jewelry, 15 John St., is taking larger 
quarters in Room 926, the same building. 

A. Levin & Son, diamond importers, 
formerly in Room 703, 68 Nassau St., 
are now located in Room 1103 of that 
building. 

Joseph Marks, wholesale jeweler, 15 
John St., announces his removal to new 
and larger quarters in Room 925, the 
same building. 

Walter Fera, of Fera & Kadison, Inc., 
1650 Broadway, sailed on the Berengaria 
Tuesday, on a visit to the European dia- 
mond markets. 

O. Marchand, importer of watches and 
Swiss watch materials, 15 Maiden Lane, 
accompanied by Mrs. Marchand, is sail- 
ing for Switzerland, on the Mauretania, 
April 30, on a buying trip. 

Al Foss, formerly eastern representa- 
tive of the J. J. White Mfg. Co., Provi- 
dence, R. I., is now covering the same 
territory for the Mandalian Mfg. Co., 
North Attleboro, Mass., with his head- 
quarters in New York. 

Esner, Friedman & Co., Inc., material 
dealers, formerly at 67 Chrystie St., 
moved to larger and better equipped 
quarters in the same building. It was 
erroneously reported last week that the 
concern had moved to 65 Chrystie St. 

Untermeyer Robbins & Co., manufac- 
turing jewelers, are now settled in their 
new offices at 136 W. 52nd St. In the 
present quarters, they occupy the entire 
11th floor, which includes floor space of 
14,000 square feet, giving the firm ample 
room which is devoted to capacious sales- 
rooms, offices and factory space. 

Kittay & Blitz, importers and cutters, 
22 W. 42nd St., announce that they have 
added to their sales force Fred C. May, 
for many years known to the jewelry 
trade. Mr. May will cover mid-western 
territory and the Pacific Coast with a 
complete line of precious and semi-pre- 
cious stones. 

The following New York firms were 
recently granted charters of incorpora- 
tion at Albany: A-One Novelty Co., 
precious metals; Mansfield & Lanz, 
jewelry; A. Levy Importing Co., jewelry, 
china; Borakove Bros., jewelry, and S. 
Freirich, jewelry. Another firm recently 
receiving incorporation papers is Al- 
martin’s Jewelry, Brooklyn. 

Cross & Beguelin, 15 Maiden Lane, 
filed a voluntary petition in bankruptcy 
in the United States District Court 
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April 19. The petition followed a de- 
cision made by Judge Caffey of the Dis- 
trict Court, ordering that the equity” 
receivership of Cross & Beguelin should 
not be made permanent, and that some 
of the firm’s assets be sold. The sched- 
ules have not yet been filed. 

Trial proceedings in the action against 
Mrs. Maria J. Leslie, former housekeeper 
of Mrs. I. E. Emerson, were instituted 
last Monday. The accused woman is 
alleged to have charged more than 
$400,000 worth of jewelry at Wana- 
maker’s to the account of her employer 
and then sold it to a Fifth Ave. jeweler 
for $63,000. The trial was held before 





Judge Koenig on two grand larceny 
charges. 

The Jewelers’ Association of New 
York will hold its annual meeting on 
Monday evening, May 5, at the Hotel 
Commodore, 42nd St., near Lexington 
Ave. Dinner will be served in the break- 
fast room of the hotel at 7 o’clock, after 
which prominent members of the trade 
will address the gathering. The speak- 
ers for the evening include Harry Larter, 
president of the Jewelers’ Security Alli- 
ance; M. D. Rothschild, president of the 
American Jewelers’ Protective Associa- 
tion; Otto D. Wormser, president of the 
National Jewelers’ Board of Trade; T. 
Edgar Willson, editor of THE JEWELERS’ 
CIRCULAR, and Morris L. Ernst, of Green- 
baum, Wolff & Ernst. Important busi- 
ness will be transacted and officers 
elected for the ensuing year. All reser- 
vations should be addressed to William 
G. McDougall, 935 Eighth Ave. 








NEWARK 


Fred C. Heyl, Newark jeweler, 61 
years old, died recently of a heart attack 
while driving to work through Ruther- 
ford in his automobile. 


B. Elsky of the Jabel Ring Mfg. Co., 
accompanied by his wife and two daugh- 
ters, will sail Saturday from San Fran- 
cisco on the Malolo, for Honolulu and 
Hawaii. 

An announcement has been made that 
Baker & Co., Inc., 54 Austin St., has 
added the Dietz & Schuman, specialties 
to their lines of merchandise, following 
their recent purchase of that firm. 


K. Burns, of K. Burns & Sons, 205 
Market St., surprised his friends re- 
cently by chartering an aeroplane in 
Boston in order to keep an appointment 
on time in New York, after missing his 
train. 





- An announcement has been made that 
the J. Austin Granbury Co., 9-11 Kirk 
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Place, is retiring from business, and is 
offering its machinery, tools and dies, 
fixtures, finished stock and loose stones 
for sale. 

A charter of incorporation was re- 
cently granted at Trenton to Pellicoff 
& Blank, Inc., Camden. The incorpor- 
ators are William Blank and Henry E. 
Bobkowski, Camden, and Abe Pellicoff, 
Atlantic City. 

The advertising division of the Lasky 
Printers, Inc., handling agency work and 
printing for a number of Newark 
jewelry concerns, is taking quarters in 
220 Elizabeth Ave., where it will be 
known as Lasky Advertising Service. 

The American Alloy Co. was recently 
incorporated to deal in metals in New- 
ark. The stock was stated at 2500 shares 
at no par value. The incorporators are 
Edward Rosen, Rose Rosen of Newark, 
N. J., and Clarence Oshin of Brooklyn, 
N. Y. 

It was recently reported that the an- 
nual convention of the New Jersey Retail 
Jewelers’ Association would be held in 
the Hotel Chelsea, Atlantic City, June 
22, 23, 24. Attention has been called to 
the fact that the convention will be held 
in the Hotel Madison of that city, on 
those dates. 

Abelson’s, Inc., of 855 Broad St., is to 
open another link in their chain of 
jewelry stores at Union City, N. J., dur- 
ing the early summer. A long term lease 
has been taken upon a building now in 
the course of construction at 769 Bergen- 
line Ave. Charles Feldman is to become 
the manager of the Union City store. 
The same corporation is scheduled for an 
additional opening in Cleveland, Ohio, on 
April 19. This business is to be located 
at 522 Superior Ave., and will be man- 
aged by Bernard Klaus. The Abelsons 
recently closed a store in Milwaukee, 
Wis., which was directed by Mr. Bernz 
who has come to the East. 

The Hamilton Watch Co., Lancaster, 
Pa., was host to the New Jersey Retaii 
Jewelers’ Association when 31 members 
motored out to inspect the factory and 
methods of watchmaking. Officials of 
the company provided hotel accommoda- 
tions over Monday evening and gave a 
dinner when speeches and entertainment 
were provided. Inspection of the plant 
was made on Tuesday. The occasion 
accorded much enthusiasm from the New 
Jersey retailers and great educational 
value from the trip. Theodore Frost, 
Jr., of Irvington, N. J., was in charge 
of the planning assisted by the president 
Richard P. Hartdegen of Newark and 
the secretary William Baird of Jersey 
City. Plans for the annual State con- 
vention of the N. J. R. J. A. have been 
placed in the hands of Fred M. Herrick, 
Atlantic City. 








Joseph W. Burkhardt, wanted in Hart- 
ford, Conn., for disappearing with a 
valuable consignment of watches belong- 
ing to the W. M. Basset Co., of that 
city, in April, 1928, has been recently 
returned to the police of that city upon 
his release from the Dutchess County 
Jail, Poughkeepsie, N. Y., where he 
served a year for larceny. 














BOSTON 





The Boston Jewelers’ Bowling League 
has elected the following officers for the 
ensuing year: President, George P. Du- 
hamel; vice-president, George Nichols; 
treasurer, Louis Marr; secretary, Leroy 
C. Clark; scorer, Samuel L. Robinson. 

The D. C. Percival Co.’s bowling team 
defeated the Knowlton Jewelry Co.’s con- 
tingent at Worcester last week, thereby 
winning a silver cup offered by the Poole 
Silver Co. ‘The Percival team won two 
straight, having defeated the Worcester 
boys earlier in the season at Boston. E. 
Franks of the Knowlton company enter- 
tained the two teams at dinner at the 
Worcester Country Club. 


WASHINGTON, D. C. 


Arthur J. Sundlun, president of the 
Maryland, Delaware & District of Co- 
lumbia Jewelers Association following 
the meeting of the association in Wil- 
mington went to New York for a week’s 
business trip. 

The famous Nassak diamond was on 
exhibition at a tea held last week at the 
Mayflower Hotel by Mrs. Ormand Law- 
son-Johnson, society matron of this city. 
Because of the fabulous value of this 
gem, any heralding of the display was 
dangerous and the event was kept a 
secret from all save the small but dis- 
tinguished group from official, diplomatic 
and resident society invited to attend. 


Albert Sigmund, manager of R. Harris 
& Co. reports that his firm has shown a 
gain every month this year and so far 
this month a very considerable increase 
in profits. This, he declares, is due in 
part to the new corner location, to the 
season of the year, and to the money 
brought into the city by the 50,000 people 
visiting the Capital this month. Mr. 
Sigmund believes conditions in this city 
are steadily improving and that jewelers 
should find business as good or better 
than this time last year. 

The second bowling season of the 
Jewelers Duckpin League ended with a 
banquet at the Raleigh Hotel last week. 
The jewelers presented Pearson of 
Castleberg’s with a diamond and plati- 
num scarfpin as a reward for holding 
the individual high average of 107. 
Runners up, Grasso of R. Harris & Co., 
Seniors, and Jack Preller of Galt’s drew 
awards for their 105 plus averages. The 
Galt team repeating its performance of 
last year took permanent possession of 
the coveted silver cup by virtue of its two 
straight wins. Eighty-seven prizes 
valued at over $1,700 in the aggregate 
and including diamond jewelry, watches, 
silver and other expensive trinkets were 
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distributed by Joe Stanley and Charlie 
Burns of the prize committee. The dis- 
play of prizes representative of prac- 
tically every manufacturer and jewelry 
merchant doing business in Washington 
held the center of the stage during the 
banquet. William Wright of Galt’s, pres- 
ident of the League had as his guests 
Jay Engle, president of the Baltimore 
Jewelers League; H. G. Greer, president 
of the Washington City Duckpin Associ- 
ation; and others from both Baltimore 
and this city. Arthur J. Sundlun was 
toastmaster, assisted by Messrs. Heller, 
Farr, Hoskins and Von Steiner of the 
jewelers banquet committee. Among 
those making speeches were: Sigmund, 
Straus, and Jay Engle. There were also 
entertainment features, winding up the 
29-30 bowling season of the Jewelers 
League. 


PHILADELPHIA 


The Ritter, Greenberg Co., Inc., whole- 
sale jewelry and novelties, has moved to 
new and larger quarters in 811-15 Chest- 
nut St., taking the entire second floor 
of that building. 

Philadelphia retail jewelers have re- 
ceived a letter from Mayor Mackey 
asking them to buy their jewelry from 
local manufacturing and _ wholesale 
houses in order to aid prosperity, and the 
unemployment conditions here. 

Harry E. Kerstie, formerly in the 
jewelry business at 9th and Market Sts., 
until the building was leased to a chain 
drug store concern, is now at 1219 Mar- 
ket St., occupying premises formerly oc- 
cupied by another chain drug store unit. 

A jeweler in the Manayunk section, 
was held for the grand jury by Mag- 
istrate Campbell on charges of receiving 
jewelry stolen. The jeweler admitted 
paying for the goods but said a boy had 
told him his mother had sent them to be 
sold. 

The Pennsylvania Jewelers Associa- 
tion will mark its silver jubilee this year 
by an elaborate exhibition of silver at its 
25th annual convention, this appropriate 
action having been determined upon by 
President F. J. Cooper and his officers 
and executive committee at a meeting 
here last week. 

Four mounted diamond rings, valued 
at about $250 each, were stolen from the 
display window of Thomas Draus, Rich- 
mond St., near Cambria, St., by two 
youths, who hurled a brick at the window 
and escaped in a car driven by a young 
woman. She ordered them to pick only 
valuable rings. 

















A. Ducellier and D. Markowicz, dia- 
mond brokers, announce the removal of 
their offices to 90 Rue Du Pélican, Ant- 
werp, Belgium. 
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PITTSBURGH 


Morris Kline recently held an opening 
of his new store at Aliquippa, Pa. 

The Jewelers’ Duckpin League will end 
its bowling season this Thursday night, 
with the “Pearls” still leading at last 
accounts and the “Diamonds and Rubies” 
running them a tight race. There will be | 
a spread and entertainment next week. 

April has been a much better month 
for the jewelry business in Pittsburgh, 
according to statements made by the 
leading houses. The department stores 
are running ahead by from 12 to 15 per 
cent and this is looked upon as a most 
encouraging situation. 

“The largest strap watch in the 
world,” made by the Illinois Watch Co., 
arrived in Pittsburgh last week and 
Prugh Bros. put it on exhibition in the 
display windows of the Pennsylvania 
Trust Co. Thousands looked at it and 
one of the city newspapers took a pic- 
ture of a couple of pretty girls trying to 
wear it. 


NEW ORLEANS 


Coleman E. Adler, jeweler, has taken a 
great deal of interest in the beautifica- 
tion of Canal St., which is now a most 
attractive thoroughfare. The street 
clock which Mr. Adler removed from 
the sidewalk when the improvements 
were started has been suspended from 
the mezzanine floor of the building in 
which his store is located. 

Three thieves drove a sport roadster 
up to the jewelry store of Hausmann. 
Inc., 730 Canal St., in a recent midnight 
robbery, threw a brick wrapped in white 
cloth through the show window, and - 
escaped with jewels valued at approxi- 
mately $2,000. The street was brilliant- 
ly lighted at the time the robbery oc- 
curred, and although many people saw 
the holdup, no attempt was made to re- 
strain the crooks. Several diamond rings 
dropped by the thieves were recovered 
by Patrolman Joseph Audion who came 
running at the sound of the breaking 
glass. The thugs sped down Charles 
St., and made their escape, evading all 
pursuers. 


FEDERAL NOTES 


Members of the executive committee 
and the general committee of the Na- 
tional Business Survey Conference have 
been invited to meet at the headquarters 
here of the United States Chamber of 
Commerce during the 18th annual meet- 
ing. The committees will discuss the 
business survey work, appraising what 
has been done and the possibilities of 
further efforts in the same direction. 
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CHICAGO NOTES 


Lord & Thomas & Logan have an- 
nounced the removal of their Chicago of- 
fice to 919 N. Michigan Ave. 

Max Pian, diamond broker, moved his 
offices from 159 N. State St., to Suite 602 
Heyworth building. The new location is 
more conveniently located to his trade. 

William Ezgur, diamond dealer, is now 
located on the fifth floor of the Hey- 
worth building, 29 E. Madison St. Mr. 
Ezgur formerly had his offices at 159 
N. State St. 

M. H. Lebolt, president of Lebolt & 
Co., left last week accompanied by his 
son for a trip to Washington and the 
East. He will be away for about 10 
days combining business with pleasure. 

I. C. Newman, Inc., 1383 N. Clark St., 
incorporated recently for $10,000. ‘The 
incorporators are George Turnbull, 
Charles H. Newman and Arthur New- 
man. 

Frank Rasmussen has leased the room 
adjacent to the space he now occupies on 
the ninth floor of 29 E. Madison St., and 
workmen are now busy breaking through 
the wall and remodelling the quarters to 
best suit his needs. 

John Onclin, Gunnar Gustafson and 
Swen Orton, watchmakers to the trade, 
moved their offices this week from Room 
510 to 606 Heyworth buiiding. They 
have the same amount of space and enjoy 
better light. 

G. Arnold Bailey, of the Bailey- 
DeGrazier Co., Dallas, Tex., and Mrs. 
Bailey, just completed an automobile tour 
through the East and after spending a 
few days in Chicago visiting with friends 
left for home. 

Henry Mayforth, general manager for 
Morris Weinstein, Los Angeles, Cal., 
stopped off in Chicago last week to spend 
a few days enroute to the East where 
he will spend several weeks looking over 
the markets. 

I. Bychowetz, wedding ring jobber, is 
now located in Room 606 Heyworth 
building. Mr. Bychowetz, recently started 
in business for himself. He formerly 
was connected with S. Buschsbaum & 
Co., of this city, as a salesman. 

J. Y. Lebolt, of Lebolt & Co., promi- 
nent retail jewelers, of Chicago, returned 
to his desk this week after spending the 
past three months in California and the 
West. Mr. Lebolt was accompanied on 
this trip by a party of friends. 





Westphal Co., Inc., recently incorpo- 
rated under the laws of Illinois for $10,- 
000. They are located at 225 N. Mich- 
igan Ave., and handle electric clocks. 
The incorporators are Wm. G. Westphal, 
A. Allen Woods and Paul Sterman. 





Sigmund Burg, importer and whole- 
saler of novelties returned to his offices 
on the 12th floor of the Heyworth build- 
ing last week after spending more than 
a month in Europe, looking over the 
markets in search of new items and visit- 
ing with relatives in Germany. 

A. E. Norman is now located in his 
new quarters in Suite 606 Heyworth 
building. He occupies about the same 
amount of space in the new quarters that 
he has had in Suite 510, but the location 
is more prominent and better suited to 
his business. 

William McGrath & Son located in 
Suite 1103 Heyworth building, have re- 
modelled their space and enlarged their 
material department. They engaged in 
the material field about a year ago, and 
this business has grown so rapidly it 
demands more space. 

Schurman & Co., watchmakers to the 
trade are now located in their more 
spacious quarters, in Suite 1116 Capitol 
building, 159 N. State St. For the past 
few years this concern maintained offices 
and shop on the same floor of this build- 
ing. 

Jos. Polak, general manager for From 
Cutter Direct Diamond Corp., New 
York and Europe, arrived in Chicago 
last Saturday to visit with his various 
customers and other friends. Mr. Polak 
is making his usual business trip through 
the entire Middle West. 

G. A. Soden & Co., wholesale jewelers, 
have leased all of the third floor and con- 
siderable space on the fourth floor of 
the Garland Building, at Wabash and 
Washington Sts. They are at present lo- 
cated in the building at the corner of 
Franklin and Randolph Sts. 

Wilimovsky & Hartman, 3507 W. 26th 
St.; Lewis Klier, 3609 W. 26th St., and 


Richard L. Seidelmann of 2615 S. Craw- 
ford Ave., were the victims of a window 
smasher early one morning last week. 
In each case the window was cut and 
knocked out and only fountain pen and 
pencils taken. 

Charles Brown, buyer for the Stein & 
Ellbogen Co., sailed on Monday of this 
week on the Leviathan, for New York. 
Mr. Brown spent about a month in 
Europe visiting the markets and the 
Paris office of their Lucius LeLong 
products. He will arrive in Chicago 
early next week. 

J. A. Connor, of 31 N. State St., an- 
nounced last week that he has resigned 
his position with the Knickerbocker 
Watch Co. of New York, to take effect 
immediately. Mr. Connor was Chicago 
and western representative, and was as- 
sociated with the concern for several 
years. 

Leonard Hoffman, representing the S. 
Wechter Co., Pittsfield building, returned 
last week from the South where he called 
on the retail trade for about six weeks. 
After remaining at the home offices for 
about a week replenishing his stock Mr. 
Hoffman will leave on another trip to 
Denver and the West and then return 
home by way of the South. 

John Beckman and George Brasch, of 
the diamond department of the Norris, 
Alister-Ball-Bridges Co., left Chicago on 
Sunday for New York from which port 
they will sail for Europe. They will 
spend about six weeks abroad visiting 
the diamond markets. C. A. Beghtol, M. 
C. Petersen and George Linden, repre- 
sentatives for the company, arrived at 
the home offices last week and after 
spending a week in replenishing their 
stocks will again leave for their respec- 
tive territories. 

Announcement has been made that 
effective May 1, W. C. Owen, Inc., and 
Owen C. Pohlmann Co., widely known 
Chicago sales organizations, have merged 
and will carry on as W. C. Owen, Inc. 
The principals of the new organization 
are: W. C. Owen, president; Owen C. 
Pohlmann, secretary, and Gladys Pohl- 
mann, treasurer. The consolidation an- 
nouncement comes at the same time as 
the news of the opening of the W. C. 
Owen, Inc., showrooms in the Merchan- 
dise Mart. 


Members of the Chicago Jewelers’ 





(Continued on page 70) 











70 


CHICAGO NOTES 


(Continued from page 69) 











Bowling League, played their last series 
of games last Thursday evening at Ben- 
singers’. During the season the teams 
played 84 games. Cash prizes were dis- 
tributed at the end of the series. The 
team representing the American Dental 
Co. won first place with 58 games won; 
Baker & Co., were second with 50 games 
won; Norris, Alister-Ball-Bridges Co., 
third with 47 games won; Goldsmith 
Bros. Smelting & Refining Co. were next 
with 42 games won; A. C. Becken Co. 
Team No. 1 and Team No. 2 were tied 
with 36 games won; Proesel Bros., won 
35 games, and the American Optical Co., 
won booby with 32 games won. Harry 
Davis of the American Dental team car- 
ried away the honors of having the best 
average in the 84 games. 


CINCINNATI 


The Mayor Jewelry Co., 520 Vine St., 
has leased a store at the corner of Main 
and Bennett Aves., Norwood, Ohio. The 
lease is for 10 years at a total rental of 
$36,000 for the term. 

An auction sale was started Saturday 
in the Peerless jewelry and novelty shop 
at the southwest corner of Fifth and 
Race Sts. It marks the passing of an 
enterprise that has been a part of the 
shopping district of Race St. for 34 
years. It started in a small way with 
novelties and cheaper grades of jewelry 
but developed into quite an enterprise 
with the passing years. Earlier in the 
week Charles B. May, owner of the 
majority of the company’s stock filed 
suit in Common Pleas Court asking for 
a dissolution of the corporation. 

Formal charges are being deferred by 
the local police until they can further 
question two young men arrested early 
Saturday as they were leaving a build- 
ing at 408 E. Court St., occupied by the 
O K Plating Co. Their arrest was 
caused by Willis Clark, Negro watchman. 
who heard pounding on the plating com- 
pany’s safe and notified Patrolman Wil- 
liam Lynch at Court St. and Broadway. 
Lynch telephoned for reserves and while 
a cordon of officers surrounded the build- 
ing several entered. They charge the 
men fled to a fire escape but surrendered 
without resistance a little later. The 
combination had been pounded off while 
postage stamps and business papers were 
scattered about the floor. An automobile 
that was parked on the opposite side of 
the street is being held. 

















The firm of Charles C. Wright & Co., 
Louisville, has sold its stock and fixtures 
and has paid all creditors 100 cents on 
the dollar, according to an announcement 
made by the concern several days ago. 
O. R. Biery, partner, will continue the 
repairing work in the lobby of the Tyler 
Hotel. Mrs. Wright, the other partner, 
is leaving this city. 





THE JEWELERS’ 


CIRCULAR 








( 








DETROIT 


The Enggass Jewelry Co. recently 
equipped a new retail jewelry store at 
Pontiac, Mich. The formal opening was 
on Saturday, April 19. It also has es- 
tablished an optical service in the same 
store. 

Retail jewelers and other merchants 
are awakening to propaganda now under- 
way in Michigan for the establishment 
of a sales tax. A hearing is soon to take 
place before the State tax commission, 
which will be attended by leading retail- 
ers and emphatic protests made against 
any tax of this nature. 

The Meyer Jewelry Co., which operates 
a number of retail stores in different 
parts of Detroit, is soon to open a new 
store at Gratiot and Library Aves., a 
store until recently occupied by the Bash 
Jewelry Co. The place is being re- 
modeled and reequipped, and will carry 
a large stock. This will make the fifth 
store owned and operated by the Meyer 
organization. 

E. E. Wright reported at a recent 
meeting of the Retail Merchants’ Associ- 
ation that certain banks, which are mem- 
bers of the Detroit Clearing House, have 
been offering merchandise of one type 
or another, particularly jewelry, in order 
to attract new accounts. He expressed 
the feeling that this was detrimental to 
retail business, poor ethics, and in some 
cases poor advertising. Mr. Wright 
made a motion that the secretary be in- 
structed to write to the Detroit Clearing 
House, protesting against this practice 
of competing with retail merchants. 
The motion was unanimously passed. 











A. H. Pond and Roland B. Pond of the 
old firm of A. H. Pond Co., Syracuse, 
N. Y., diamond importers, sail for Europe 
on the Steamshiv Statendam on April 
26 to visit the European diamond pur- 
chasing offices of the company in Amster- 
dam and Antwerp. This old concern is 
now specializing in fine blue Jager dia- 
monds of all shapes and sizes and reports 
sales so far in 1930 largest in the history 
of the concern which was established in 
1892. 
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CLEVELAND 


Theodore Miersh, formerly with Rot- 
bart Bros., has opened a trade shop and 
is sharing space with Mr. Ullman. 

George W. Ullman, trade watchmaker, 
has moved from the Citizens Building to 
the fourth floor of the Schofield Build- 
ing, E. 9th St. and Euclid Ave. 

Smalls, Inc., credit jewelers, opened at 
their new location in the Leader build- 
ing on Superior Ave., near E. 6th St., on 
Saturday. They have an exceptionally 
beautiful store. 

The Sigler-Bach Co., Statler Hotel 
building, Euclid Ave., will open an auc- 
tion sale on April 28. The auctioneer is 
J. A. Conn of Cleveland and Claremont 
Fla. 

Rotbart Bros., credit jewelers, opened 
last Saturday the fourth store of their 
chain, at 4183 Pearl Road. This store is 
being operated on the same policies as 
their other establishments, with Charles 
B. Baroff, formerly of the Community 
Jewelers, Inc., Lorain, Ohio, in charge. 

Alice M. Sigler, widow of Lucius M. 
Sigler, deceased, passed away at the age 
of 79 years. Mr. Sigler was the founder 
of the Sigler Bros. Co., wholesale jewel- 
ers, which was started in 1874. He died 
two years ago. Surviving are Gilbert 
M. Sigler of the firm of Sigler-Bach, re- 
tail jewelers in the Hotel Statler build- 
ing, and three grandchildren. Mrs. Sig- 
ler was buried in Lakeview Cemetery. 











OHIO NOTES 


Charles L. Spitzig, jeweler, Dayton, 
Ohio, has combined the stock of his two 
stores and is now concentrating his busi- 
ness at his present location, 1029 W. 
Third St., in that city. 

E. W. Chamberlin, jeweler, 324 S. 
Main St., Akron, will move soon to a 
location nearer to the newly created re- 
tail shopping center on S. Main St. The 
new store will be better equipped than 
the present shop. 

The jewelry store of the Miller Bros. 
Co., Murray City, which was badly 
damaged by fire recently, has been re- 
opened, following extensive alterations 
and repairs to the building housing the 
store. 

J. William Stonier, for 10 years a 
prominent jeweler of Akron and six 
years in Barberton, has acquired the 
C. F. Motz jewelry store in Wadsworth, 
and has already taken possession. Mr. 
Motz has been a Wadsworth jeweler for 
more than 16 years. His plans for the 
future are indefinite. 

Edwin T. Cusack, jeweler, 128 Cleve- 
land Ave., N. W., Canton, will move 
May 15 into the new Onesto Hotel at 
Second and Cleveland Aves., N. W., 
which now stands on the site of his 
former store. In his new location Mr. 
Cusack will have one of the finest retail 
jewelry establishments in eastern Ohio. 
A gift department will be a feature of 
the store in its new location. 
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MILWAUKEE 





Stock of the Oconto Jewelry Co., 
Oconto, Wis., is being closed out at a 
public auction, after which the store will 
discontinue business. 


The retail jewelry concern of Henry 
Jung at 705 Oakland Ave. has been in- 
corporated. The incorporators are Viola 
Jung and Henry Jung. 

Among retail jewelers in the State 
who called at local wholesale houses 
during the past week are J. F. Conrad, 
Oshkosh, and Arthur Jones, Waukesha. 


Retail jewelry stores in Milwaukee 
closed down from 12 to 3 o’clock in the 
afternoon on Good Friday, cooperating 
with other retail establishments in the 
city. 

Among retail jewelers in Wisconsin 
who called on local wholesale houses dur- 
ing the past week were Harry Doolittle 
of Jefferson and M. Schneider, Schneider 
Bros., Burlington. 

Fischer’s jewelry store at 907 Main 
St., Jefferson, Wis., is conducting an auc- 
tion sale, after which it will discontinue 
business. Mrs. Agatha Fischer is the 
proprietor of the establishment. 

Adolph Moldenhauer, formerly con- 
nected with E. Schwartzberg, retail 
jeweler in the Plankinton Arcade, has 
opened his own jewelry establishment at 
1560 Teutonia Ave., Milwaukee. 


L. R. Bunde, Bunde & Upmeyer, retai! 
jewelry store, has been named vice- 
chairman of the publicity committee of 
the Milwaukee Association of Commerce, 
following a meeting of the board of di- 
rectors of the organization here. 


The International Time Service, Inc., 
has been organized at Milwaukee with 
250 shares at $100 each. Incorporators 
include H. Stetter, B. Grigg, and A. 
Koepke. The firm will deal in jewelry 
and clocks, according to the incorpo- 
ration notice. 

Involuntary bankruptcy proceedings 
have been filed in United States District 
Court at Milwaukee against the O. H. 
Bingenheimer Co., wholesale jewelers, 
210 Michigan St., by Sol. J. Weil, attor- 
ney representing the Fox Mfg. Co., the 
Newhall Mfg. Co., and T. H. Noble Co. 
Proceedings were filed April 17, 1930. 


A watch stolen from the Umbs jewelry 
store on Oct. 15 has been found in the 
possession of a Milwaukee youth, who 
said it was given him by his brother 
who is now serving time in the State 
prison on robbery charges. The youth 
has been arraigned before Judge George 
E. Page and a week’s continuance grant- 
ed. His bail is fixed at $50. 

Gustave Boettger, who until the time 
of his retirement 12 years ago, had con- 
ducted a silver plating establishment 
under the name of Boettger & Wittig 
at 398 Third St., died recently at his 
home here in Milwaukee. Mr. Boettger 
came to this city in 1882 and was known 
to members of the trade especially on 
account of the numerous inventions to 
“his credit, the most important being an 
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electric watch and tool demagnetizer 
which he patented in 1902. Funeral ser- 
vices were held from the home with 
burial in Union Cemetery. The deceased 
is survived by four children. 








LOS ANGELES 





R. Kershaw has been appointed man- 
ager of the Los Angeles branch of Albert 
Kessler & Co. of San Francisco. 

Clippinger & Sibler, representing sev- 
eral lines of art and gift goods, have op- 
ened offices in the Transportation build- 
ing. 

Joseph Reagan, president of the Bald- 
win-Miller Co., wholesaler of Indianapo- 
lis, Ind., has returned to the East after 
spending the winter in Southern Cali- 
fornia. 

P. E. Rowe opened up his new store 
at Monterey Park, on Garvey Ave., last 
Saturday, having moved his stock and 
fixtures from his former shop on Whit- 
tier Boulevard, Los Angeles. 

E. E. Starr, for many years in the em- 
ploy of retail jewelers, has determined 
to enter business for himself, and has 
purchased the store formerly owned by 
C. B. Dunn, at 21614% Washington St., 
near Western Ave. 

Emil Shostrom, vice-president of Don- 
avan & Seamans, 443 S. Broadway, 
has recovered from a minor operation, 
and is able to attend to his duties for a 
few hours daily. It is expected he will 
have fully recovered by May 1. 

V. P. Earl, Washington and Main Sts., 
recently heard a crash of glass and, 
looking to his windows, saw one of them 
had been smashed. Hurrying out, ex- 
pecting to find a bold bandit, he saw a 
hopelessly intoxicated young man, well 
dressed, had lunged at his reflection in 


\the window. 


Members of the Bay District Jewelers’ 
Association, held its spring meeting last 
week at the Miramar Hotel, Santa Mon- 
ica. President O. G. Tullis of Santa 
Monica was chairman and an interesting 
talk was given by Field Secretary E. A. 
Allen of the California Gold & Silver- 
smiths Association. 

Maurice Spier, who has been assistant 
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manager with his brother, Edward E. 
Spier, for a large number of years, has 
ventured in business for himself. He 
has opened an upstairs retail store in the 
Loew State building, where he will spe- 
cialize in finely engraved plates and high- 
class stationery, in connection with jewel- 
ry. Mr. Spier’s place with his brother 
has been filled by the selection of Verne 
Salter, optometrist, who has an office in 
the Spier establishment. 


The Orange County Jewelers’ Associa- 
tion held its April meeting in Anaheim 
at the Elks home last Thursday eve- 
ning and the attendance was unusually 
large. The program of the coming con- 
vention of the State Association of Gold 
& Silversmiths was outlined by Secre- 
tary Allen. The Orange County jewelers 
were quite enthusiastic and many tickets 
for admission of friends and customers 
were ordered. Besides the convention talk 
only routine business was transacted. 








SAN FRANCISCO 


Moe Lipton, who used to be with A. 
Eisenberg and left that firm, has just 
returned from New York. He has taken 
over representation for several factory 
lines. 

Alfred H. Bullion, Jr., has made his 
first trip as a traveling representative 
of his father, Alfred H. Bullion, and was 
so successful that he is preparing to go 
out again. 

Max Schoemann, diamond broker of 
the Mutual building, is back at his office. 
He and Mrs. Max Schoemann have been 
traveling extensively in the South West 
and Mexico. 

Nordman & Aurich, R. & L. Myers Co., 
Williams & Petersen and the Myers & 
Harris Co., the four material dealers of 
this city were all well represented at the 
quarterly meeting of the Western Ma- 
terial Dealers’ Association, held in Los 
Angeles, April 18. Arthur W. Caire, 
president of the association presided. 

Carl K. Klein was here April 14 to 19, 
holding a display of silverware, pewter, 
etc., at the Palace Hotel, the lines repre- 
sented being: M. Fred Hirsch Co., ster- 
ling hollowware, Sheffield Silver Co., 
plated hollowware; Onyx Novelty Co.; 
Hofmann-Fisher Co., prize cups, tro- 
phies, etc.; White Silver Co., pewter 
prize cups and Royal Pewter. Mr. Klein 
who has New York offices makes his 
Coast headquarters in Los Angeles. 


J. H. Williams, who is now sole pro- 
prietor of Williams & Petersen, materiai 
dealers, has returned from Seattle by 
boat, having driven North with William 
Pomeroy, Coast traveler for the Wiscon- 
sin Electric Co., which sells motors to 
jewelers and others. Williams & Peter- 
sen are their San Francisco represen- 
tatives and Mr. Williams who formerly 
worked for Mayer Bros., Seattle, came 
back with a high opinion of the rapid 
development of that city, and its outlook 
for business. 
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Conductor of Chicago. Symphony 
Orchestra Presented with Paladin 
Model Gruen Pentagon Watch 
This picture shows Frederick Stock 
(at the right) conductor of the Chicago 


Symphony Orchestra for more than 25 
years, being presented with a Paladin 








THE JEWELERS’ CIRCULAR 





“Paris” Silverplate Design Featured 
in Elaborate Book Issued by 
Wm. Rogers & Son 


As an introduction to and sales aid 
for the new “Paris” design in silverplate, 
the Wm. Rogers & Son division of the 
International Silver Co., has issued an 





PRESENTATION OF WATCH TO CONDUCTOR OF CHICAGO SYMPHONY ORCHESTRA 


model Gruen pentagon watch upon the 
occasion of his 25th anniversary. 

The far-famed Cincinnati May Fes- 
tival Chorus has been honored on sev- 
eral occasions by having Mr. Stock come 
to Cincinnati as guest conductor. A 
number of his friends asked Mr. Stock 
what he would like to have on his 25th 
anniversary as conductor of the Chicago 
Symphony Orchestra, and when he stated 
that he would like nothing better than 
to have the Cincinnati May Festival 
Chorus come to Chi¢ago to give a per- 
formance under his direction, the mem- 
bers of this chorus were naturally much 
pleased by this compliment and honor. 

In appreciation therefore a committee 
was appointed to select a suitable token 
of their esteem. This committee after 
due consideration decided upon the watch 
which was suitably engraved and pre- 
sented to Mr. Stock in Chicago on Feb. 6, 
with the compliments of the Cincinnati 
May Festival Chorus, expressing its ap- 
preciation of the honor of his visit. 


elaborate brochure illustrating and de- 
scribing this latest pattern of the Meri- 
den, Conn., concern. The. book, which 
bears the title “The Magic Words” is 
bound in a fine quality of imitation 
leather of a delicate shade of blue and 
measures 15 inches high and 11% inches 
wide. The inside front and back covers 
are faced with gray moire silk. 

The descriptions and illustrations are 
printed on heavy coated paper, slightly 
tinged with a gray modernistic back- 
ground. On one of the pages a glowing 
tribute is paid to Molyneux, sponsor of 
the Paris pattern and well known 
parisian style designer. The book also 
points out that the Paris is the first pat- 
tern in medium priced silverplate to offer 
the Viande knife and fork. Flatware 
and hollowware in this new design are 
attractively shown within the covers of 
this book. 

Many sales and advertising aids are 
reproduced on the pages of this book, 
such as suggested window displays and 
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convincing advertising copy. The book 
is one of the most attractive ever pro- 
duced to illustrate one particular design 
in silverplate and is certain to prove 
a real aid to jewelers. 

*” *” * 


Giant Alarm Clock Makes Remark- 
able Window Display 


That elusive “something different” 
; . “something out of the ordinary” 
which window displays of today must 
possess to arouse curiosity and create 
intense interest has been developed to a 
high degree of effectiveness in the new 
display piece produced by the Western 
Clock Co., makers of Westclox. 

The first one of these striking displays 
to be completed . . . a giant chromium 
plated electrically operated Big Ben base 
model, towering 20 inches in height. . . 
recently appeared in the window of 
Henry Astor’s jewelry store, 1466 Third 
Ave., New York. 

The immense size of the clock . 
with the three animated dials changing 
continuously demands attention that not 
only stops the crowds in great numbers, 
but also holds them long enough for the 
message to make an indelible impression 
on the memory. 

* * * 


New Lindhe-Bakelite Watch 
Crystal 


The jewelry trade has long been 
searching for a watch crystal of the non- 
breakable type which would have the 
exacting requirements necessary in a per- 
fect watch crystal. Such a crystal is the 
new Lindhe-Bakelite watch crystal, in- 
vented by Henry E. Lindhe and backed 
by the engineering and research skill of 
the Bakelite Corporation, one of the 
largest manufacturers of resinoid mate- 
rials in the world. 

After about two years of experimental 
and practical testing the Lindhe-Bake- 
lite crystal is being manufactured and 
marketed by an Illinois corporation, 
Henry E. Lindhe, Inc. formed for that 
purpose. Principal office of the cor- 
poration is in the Capitol building, 159 
N. State St., Chicago, Ill. Lindhe-Bake- 
lite crystals will be sold through the 
principal material and jewelry jobbers 
in the United States. 
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Twin Salt and Pepper Shaker Now 
on the Market 


The twin shaker illustrated herewith 
comprises individual salt and pepper 
compartments, contained in a _ single 
shaker. It is made of Britannia metal in 
quadruple silver plate with gold plated 
salt and silver plated pepper nozzle. The 


THE NEW TWIN SHAKER 


inside compartments are smooth so that 
salt cannot cake or clog. The metal con- 
tains no copper or lead, thug eliminating 
corrosion or the formation of poisonous 
compounds. 

The shaker weighs 5% ounces and is 
lighter than the average silver shaker. 
It is 4% inches high and has a base 
width of 1% inches. It is made in two 
models, having a cup or round base and 
an eight sided base. Plain panels are 
left for engraving. The shaker is a 
product of the Twin Shaker Corp., Mil- 
waukee. 

* * * 


New Wallace Pewter Catalog 


One could not turn the pages of the 
new Wallace Pewter catalog without re- 
marking: “What unusual captions!” for 
their originality and humor are truly 
refreshing to jewelers. Not the usual 
tun of catalogs, by any means, because 
its distinctive descriptive matter holds 
one’s attention from cover to cover— 
and there are many other aspects of 
distinction which mark it a unique con- 
tribution to pewter-smithing, foremost 
of which are the unparalleled merchan- 
dising features. 

From the picturesque, genuine repro- 
ductions of antiques to the modern de 
luze original creations in pewter, one 
will be greeted by such distinctive de- 
scriptions as “As Amos ’n’ Andy would 
say, ‘here’s a pitcher that is a pitcher.’ 
It speaks volumes—and incidentally 
pours a volume of four pints of it— 
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whatever ‘it? may turn out to be. 
Tankard type, it needs 7% in. head- 
room.” Another of interest: “‘The Brit- 
ish are coming!’ yelled Paul Revere— 
and night-capped heads of houses lighted 
their way into action, using a candle- 
holder similar to that shown. Nowa- 
days we use ’em for—well—ornaments.” 
As further indication of the unique cap- 
tioning: “When good fellows get to- 
gether, sprinkle a few ash trays around 
conveniently—for your rug’s sake if for 
nothing else. This number is so easy to 
cleanse.” 


7. + * 


I. Ollendorff Co., Inc., Issues House 
Organ 


I. Ollendorff Co., Inc. of New York, 
Pittsburgh and Chaux de Fonds, dis- 
tributed the first issue of their new house 
organ, “The Watch-Word,” at the recent 
Credit Jewelers’ Convention held in 


Philadelphia. 
“The Watch-Word” features columns 
entitled “Watchitorial,’ “Dial” and 


“Right to the Minute,” and can also be 
used as a “mat service” proof sheet. On 
two of the inner pages current news- 
paper advertising mats (offered free to 
Ollendorff customers) are shown. These 
mats feature a new Ollendorff model, 
“The Mercury.” A cut-out window dis- 
play, featuring the same watch, is shown 
on the last page of the magazine. 


* * * 


Cashing in on Aircraft Flights 


The illustration herewith is of a win- 
dow display made by the Savitt Co., New 
Haven, Conn., and serves to illustrate 
the advertising value to jewelers of con- 
templated flights of aircrafts out of their 
city. Endurance records, altitude rec- 
ords, refueling records, distance records 
are all accomplished with timing instru- 
ments, and a good display of them is 
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shown in the photograph of the window 
herewith. 

The newspapers of New Haven gave 
over a thousand lines to the display, de- 
scribing some of the special instruments. 
As a suggestion for better business for 
1930 for progressive jewelers, it is 
pointed out that the aviation field is stil! 
holding the public attention, and can be 
used very successfully for advertising 
purposes. 

* * * 


Adding Interest. to Charge Accounts 
That Are Overdue 


WASHINGTON, D. C., April 17.—Charge 
accounts of a Northwest department 
store which are not paid in full the 
month following the purchase must pay 
interest, and no charges are permitted 
on accounts which call for the adding of 
interest until satisfactory settlement has 
been made, according to information 
received here. It is claimed that after 
the plan had been in operation for six 
months, no patrons were permanently 
lost by the change, that collections have 
been consistently better, and that the 
policy has made cash customers fee! 
more friendly toward the store. A state- 
ment sent out to overdue customers per- 
mits the store to add the interest charg« 
as soon as the account becomes delin- 
quent, but in practice a 30-day period 
of grace is allowed, and even longer if 
customers make definite arrangement: 
regarding payments. 








Milton Cramer is the newly appointed 
manager of Duval Jewelry Co., Jackson- 
ville, Fla., of this city. He came here 
from Knoxville, Tenn., where he held a 
similar position with a leading concern 
of that city. He was guest of honor at 
a dinner given by the company recently 
at which time he was formally introduced 
to the Duval personnel. 





WINDOW DISPLAY USED BY A NEW HAVEN, CONN., RETAIL JEWELER 
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Waterford & Son—Jewelers. and Watchmakers 


left the store in order to get his lunch. 

On his return his father asked him 
to step to the little desk behind the 
mahogany screen, which they all spoke 
of as “the office.’ His father looked 
grave as he said. “Eric, my boy. Il 
wanted to ask you about those spoons. 
Of course, I’ll back you up before the 
help, but I must say I think you acted 
unwisely. Of course, we want to sell 
them but we can’t afford to lose money 
on them. And if you had figured the 
overhead you must have known that at 
$2.45 we lose money. Don’t you see?” 
Paul put his arm affectionately on his 
son’s shoulder. 

Eric tightened his lips into a stubborn 
line, an old trick of his that his father 
knew well. “But Pop, what’s the use of 
keeping them in the drawer just eating 
their heads off. Isn’t it better to turn 
them into cash which you can use to 
make some real money on? Already 
they’ve cost you 72 cents a spoon in lost 
interest. I figured out, while at lunch, 
that the $2.45 invested in ‘selling’ 
merchandise ‘would, in another six years, 
earn $7.30. Isn’t it better to lose a little 
now to make all that? And if those 
spoons had stayed there another six 
years they would have lost another 72 
cents each.” Eric pulled away from his 
father angrily. 

“Don’t get vexed, Eric. I know you 
are doing your best, but you must give 
me credit for knowing something. Tell 
me, my boy. How do you figure we 


‘would make all that money by losing 


some now?” 

Eric’s temper subsided as quickly as it 
arose. With a half smile he answered. 
“It’s this way, Pop. ‘Two forty-five in- 
vested in new goods will buy something 
that will sell for $4, assuming it is sold 
at 40 per cent gross profit. That means 
each time it is sold there is $1.55 profit, 
gross profit that is. With a one-time 
turnover a year in six years it earns six 
times $1.55. That’s so, isn’t it?” 

“Humph.” The old man took a sheet 
of paper and figured it out for himself. 
The answer showed that his son’s 
reckoning was correct. Yet, somehow, 
it didn’t seem right to the old jeweler. 
“That’s true . . . but of course that isn’t 
all profit, for there are the costs of 
operation to come out of it.” 

“You said it, Pop. But on the other 
hand, that much gross profit would not 
have been made if we had not sold the 
spoons; they would still have been lying 
in the drawer and losing interest all the 
time.” 

“You are quite right, my boy. Yet 
the main thing I have in mind is still to 
be said. I agree with you entirely that 
the spoons ought to be sold, but there 
was no need to cut the price. Remember, 
Waterford’s have never been a cut price 
store, but apart from that, I am sure you 
could have sold those two spoons at the 
marked price of $2.95. You were quite 
right in bringing them out, but showing 


plied. 


(Continued from page 35) 


them as cleverly as you did would have 
made a sale without a cut price. See 
what I mean, Eric?” 

The look on Eric’s face showed that 
he did. Then he exclaimed. “Pop, you 
are dead right. I’m a prize dumb-bell. 
Here,” He turned his back on his 
father. “Give me a swift kick.” 

Both men laughed, and both felt happy 
again. “That’s all right, Eric. We were 
both wrong and both right, so honors 
even, eh?” 


“You said it, old scout . . . er I mean, 
Pop.” 
“My boy.” The old man’s eyes filled 


with tears of pride. 
we will have running this business, won’t 
we?” 

“T’ll tell the world. And now let me 
go and put the price back on those 
spoons.” 

His father restrained him with a 
touch on his arm and shaking his head 
said. “Can’t be done now. We have 
put on that price and it must stand. We 
can’t afford to have two prices for the 
same thing. You may think I am old 
fashioned, but the word of a Waterford 
must be as good as his bond.” 

Eric pinched his father’s arm and said. 
“You’re a great little Pop.” 

The routine of the store engrossed 
them for the rest of the afternoon. At 
six o’clock Paul locked up and after turn- 
ing back to give the knob an extra rattle, 
father and son returned home for dinner, 
and the talk with Bijah who had 
promised to be at the house by 8 o’clock. 

It was nearly nine before he turned 
up. A rush job at the last moment had 
tied him up. Paul and Eric were both 
rather glad that they were in a busi- 
ness which did not take them away at 
all hours of the day. Of course, Bijah 
made a lot more money than they did, 
but the dignity and regularity of a 
jeweler’s life had its compensations. 

“Well, how’s tricks, you two?” Bijah 
asked breezily. “And have you figured 
yet what’s wrong with that expense 
analysis of yours?” That was like Bijah. 
He never wasted any time in getting 
down to a matter. 

Paul smiled good naturedly as he re- 
“If you mean have I found what 
you say is wrong with it, why no. Have 
you Eric?” 

“T think so, you mean the rent, don’t 
you Bijah?” 

“Right, young fellow. Rent, and what 
else?” 

Eric looked puzzled. 
anything else to ask about. 
another look.” 

“For once you are both off.” Paul 
smiled. “I own the store, and the other 
two stores in that one building.” 

*“You, or the business; which?” Bijah 
asked shortly. 

“As I own both, what’s the differ- 
ence?” 

“Do you credit all the revenue from 


“T didn’t see 
I'll have 


“What great times ° 


the building to the store?” was Bijah’s 
next question. 

“Of course not. I merely let the busi- 
ness have the store rent free. Maguire, 
the bookkeeper, used to argue about that, 
until I convinced him that it was only a 
difference of whether the money went 
in my right pocket or my left.” 

Eric had hard work not to join in, but 
he felt the matter was safe in Bijah’s 
hands. He was glad he said nothing 
when he heard his brother-in-law say, 

“In one way you are quite right, P. W. 
You own all the business and the build- 
ing . . . Got a mortgage?” He broke 
in abruptly. 

Paul merely nodded his head and said. 
“Only $5,000.” 

“As everything is in your name, your 
estate has all the assets and all the 
liabilities, so from a personal standpoint, 
it makes little difference how the rent is 
apportioned. But from a standpoint of 
good business you ought to make the 
business pay all its own expenses. That’s 
the only way to properly evaluate it. 
And the rent you should charge should 
be the same as you would charge any- 
body else.” 

Paul tugged nervously at his small 
moustache while Bijah was talking. He 
gave a little cough and then said, “So 
you really think I should charge the 
business with rent.” Turning to Eric 
he asked. “Is that your idea also, my 
boy?” 

“Sure is, Pop. You can’t say the li’l 
ole business has earned its oats till it’s 
paid all its honest bills.” 

“Very well. I can see the force of 
your argument, Bijah. And now that 
Eric is in the business I suppose we 
should do that. Now what would be a 
fair rental, considering the splendid 
location? As the rent will come to me, 
I must drive the best bargain I can.” 
The old man smiled slightly as he spoke. 

Bijah looked at Eric, “What’s con- 
sidered a fair percentage to sales for 
rent, young shaver?” 

“Between four and a half and five per 
cent, probably nearer five. I got the fig- 
ures from Harvard and I think that’s 
about right.” 

“I take it then,” interposed Paul, 
“That as my . . . I should say our... 
sales are $47,000 odd, that it will be fair 
for me to assess the business $2,350 a 
year, eh?” 

“Hold your horses a minute, Pop. You 
must remember the business is falling 
off. It can’t be on account of your man- 
agement, so it must be that the location 
isn’t so hot as it used to was. Get me?” 
Eric grinned cheerfully. 

Paul looked at Bijah and chuckled. 
“The boy means to kick at the rent, now 
he can have it. No satisfying some folks’ 
children is there?” 

“That’s all right, Pop. But there’s 
no need to sock the business too hard. 
Why not say ...er. . $1,500 a 
year?” 
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General O ffice: 


Bridgeport, Conn. 


Workability of 


Handy & Harman 


Sterling Silver 


Illustrated is a dainty silver set, 
hand-hammered cold from pieces of 
Handy & Harman Sterling Silver. 
Each piece started from a cylinder, 
soldered at the seam with “Handy” 
Silver Solder, and was slowly 
“drawn,” by repeated hammer-taps 
to the forms shown. 


This is not unusual, but demon- 
strates the workability of Handy 
& Harman Sterling Silver and Sil- 
ver Solder. 


The proprietor of the shop doing 
this interesting class of work spoke 
enthusiastically of the uniformity 
of Handy & Harman Sterling 
Sheets, month after month, and year 
after year. 


HANDY & HARMAN 


Plants: 82 Fulton St., New York 





57 William St., New York City 


425 Richmond St., Prov., R. I. 


—— 


= a 
= — — = 








—_ — | ie = —— 
SSS = 








You’re Paying for This! 
Why Not Have It? 


You’re paying for it in health sacrificed — 


in working discomfort, in uncleanliness, 


and in loss of valuable metallic particles 


removed in grinding and polishing. 


LEIMAN BROS. 


PATENTED 


POLISHING 
Dust Collector 


A few cents a day is all it costs. 


Get the free information 


LEIMAN BROS., Inc. 


23 (BA) Walker St. 
New York 


Makers of good machinery for 40 years. 
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“I'll split it with you. Cali it $2,000.” 

“That’s. what I had in mind. Okeh 
with me. And now, Bijah, old timer, 
anything else you want to load on the 
poor old staggering business, or can we 
call it a day?” 

“Is there anything else!” Bijah raised 
his hands in mock astonishment. “Is 
there? Say, I’ve only just started. What 
about interest?” 

“Interest! What interest?” Paul asked 
with an astonished start. “I don’t use 
the bank. Thank goodhess I have enough 
money to run it without putting my head 
in those shark’s maws.” 

Bijah snorted. “Seems to me, P. W., 
that you and me are bound to differ on 
everything. If you aren’t using the 
banks you oughter. They can be a lot 
of help for little money. However, don’t 
let’s get into that. Let’s keep to interest. 
You surely ought to charge the business 
with interest on its invested capital.” 

“Why, when it’s my business? Besides 
you can’t run a business unless you have 
some capital, can you?” Paul was again 
tugging at his moustache. 

“Now just listen to me for a minute, 
P. W. And don’t say a word till I’m 
through. Suppose you invested some 
money in a business, not your own. You 
would expect to get a return from the 
investment, wouldn’t you? Of course 
you would. You would expect to get a 
salary from that same firm if you worked 
for it. That’s obvious. The fact that 
you own the business as well as work 
for it, doesn’t change the thing. You 
can bet your copper guttering it doesn’t. 
Suppose for a minute, that instead of 
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running your store as a private enter- 
prise you incorporated and took 6 per 
cent preferred stock for your interest. 
You couldn’t say the business had earned 
anything until it had met all its senior 
obligations. I mean by that, all the 
charges ranking prior to common stock.” 
Bijah explained as he saw the vague 
look in the eyes of both father and son. 

“Seems to me, Bijah, that you want 
to make running a store a very com- 
plicated affair. Eric’s grandfather made 
the business, and he hardly kept any 
records. He used to tell me that some 
people spent all their time writing up 
records while successful men were busy 
making records.” The old jeweler felt 
he had scored one that time. 

“Like many other half truths, a vi- 
cious doctrine. No one can run a busi- 
ness without records; they chart the 
course as it were. Get me? But to come 
back to interest. I guess you check with 
me that you ought to get a return on 
your investment of six per cent.” 

While Bijah had been talking Eric 
had been figuring. Passing a sheet of 
paper to his father Eric said soberly. 
“As I figure it, Pop, the net asset value 
of the business is $33,600. I’ve simply 
taken the net assets and deducted the 


liabilities. That’s right, isn’t it?” 
TF. « ~ GF. . yes, I suppose so, 
isn’t it Bijah?” 
“Hm, hm.” The plumber nodded “At 


six per cent you should have drawn 
$2,016. And until the business has paid 
it, it hasn’t earned anything for the man- 
agement.” 

“But if I do that, it will make the 
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balance sheet look terrible. Yet... I 
can see the force of your logic, Bijah. 
Let me think it over some more first 
though. It isn’t fair to saddle the busi- 
ness with too much expense, just as Eric 
is coming in. You see, I am going to 
work out a plan for Eric to share in the 
profits; but if we keep on cutting them 
down like this, there won’t be any 
profits.” 


Paul’s son-in-law lit a fresh cigar and 
paced the floor as he puffed huge clouds 
of smoke. He suddenly turned on the old 
jeweler and pointing with the cigar said 
in serious tones. 


“Don’t feel hurt at what I am going 
to say, P. W. But you make the same 
mistake of so many retailers. You won’t 
face facts. Whether you admit all the 
expenses of the business, or not, they 
are there just the same. For the love 
o’ lead pipes quit kidding yourself. I’li 
bet Eric would prefer to have things 
right. Get a clear picture of what you 
are doing. Find out where the leaks, if 
any, are. See exactly how you stand 
financially and how much you have to 
play with. Do that before you allow 
Erie to lead you into any new ideas of 
selling or what not. Suppose the facts 
are discouraging, what of it? Refusing 
to face them will merely defer the day 
when they will insist on being faced. 
And we haven’t cleaned them all up yet.” 

Paul gave a rather sickly smile and 
said, “That’s a severe indictment you’ve 
made, my boy. And it’s true. But I’ve 
had all I can stand for one day.” 

(To be continued) 





Merchandising Calendar 


the people should be carefully studied 
in order that advantage may be taken of 
every opportunity that is opened up for 
sales. 

General business is always affected by 
the attitude taken by the people to their 
general activities. There may not be the 
same urge on the part of the prospective 
customer to purchase “something new,” 
as before Easter, but there is a pressing 
need for a different type of jewelry and 
accessories. 

The weather is a great factor in the 
shopping habits of the people. Cold 
wintry days restrain shopping activities, 
as do the rainy days of April, but with 
the warmer, sunshiny days of May there 
is a greater urge to get out and “see 
things.” 

This same change in the weather is 
turning the thoughts of multitudes to- 
ward summer homes and summer trips. 
The people want to get out of doors as 
soon as possible. The desire for change 
is insistent, and will not be denied by 
May. 

The outdoor life and summer sports 
will bring the jeweler a return in sales 
if he is active in showing that he has the 
items the customers need. 

May is a gift month, although much 
of the jeweler’s effort to exploit gifts 





(Continued from page 38) 


may not materialize in actual sales until 
June. Gifts for the child and gifts for 
Mother must show in the May sales, 
while his June business will be greatly 
enhanced by his May exploitation of June 
Weddings and Graduation. In this re- 
spect, May advertising is also prepara- 
tory for June business. 

The wedding gift business of the 
jeweler is one of the important phases 
of his prosperity. The June Wedding 
is an event of such importance that he 
must feature it extensively. While it 
has been pointed out by statisticians that 
the June weddings number but slightly 
more than other months, it must be 
remembered that custom has made the 
June wedding the most important wed- 
ding of the year. If the jeweler lets up 
on his efforts to secure the wedding gift 
business created by June weddings he 
is going to lose his grip on much of the 
gift business. He must continue to make 
the June wedding a big event in his mer- 
chandising calendar. 

The most outstanding feature of the 
June wedding publicity is the June Bride. 
She is crowned with a glory all her own. 
She symbolizes the brides of all the other 
months, and receives the greater honor 
because of that symbolization. 

Silver for Brides will probably be one 





of the greatest offerings by jewelers. 
This should be made so strongly that 
the idea of June Brides and Sterling 
Silver should be synonomous. 

The advertising of wedding gifts 
should come early in May because the 
planning of wedding gifts is often done 
weeks in advance of the actual wedding, 
and while purchases may not materialize 
until the last moment the decision as -to 
what to purchase is made early. This 
means that the jeweler must continue his 
advertising of wedding gifts, both to 
create a desire to give the bride what 
he sells, and to keep the decision in his 
favor until the purchase is actually con- 
summated. 

Much of this is true of the Graduation 
gift business. Here the importance of 
the gift to the graduates after-life should 
be stressed as strongly as the admiration 
of the bride for silver. Graduation is as 
yet the most important event in the life 
of the student, and it should be em- 
phasized as extremely important with 
suitable gifts from friends and relatives. 

Mother love may be strongly featured 
in the advertising of gifts for Mothers’ 
Day. Gratitude should be aroused, and 
the sacrifices of the mother may be 
visualized in order to stir the hearts of 
sons and daughters. 
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ST. LOUIS 


Mrs. S. F. Pickles of the Robbins 
Jewelry Co. reported business for April 
about normal with some slackening ob- 
served on merchandise selected as Easter 
gifts. 

P. J. Coffey, president of the National 
Jewelers Publicity Association, who will 
visit St. Louis the latter part of April, 
wili address the Cooperative Club at 
their noon luncheon meeting on April 30. 

Reports in the retail jewelry field re- 
garding business for April have not been 
encouraging. The ultra-exclusive stores 
according to statements are’ enjoying 
more business than that experienced by 
the smaller stores. There is among the 
smart shops a type of business which 
for the most part is coming from the rich. 

C. D. Henry, buyer of silverware for 
Hess & Culbertson Jewelry Co., has re- 
turned from Detroit, where he attended 
the conference of the Jewelers Research 
Group, an institution composed of one 
store in each of the larger cities who 
pool their experiences in the interest of 
more efficient merchandising. Leo J. 
Vogt, president of the company, also at- 
tended the conference. 

Two rare exhibits marked the opening 
of Jaccards 101st anniversary sale start- 
ing April 21. An exhibit of oriental 
pearls valued at $300,000 showing the 
newest in pearl necklaces, ropes as well 
as new front and back drops were in- 
cluded in the display. An assortment of 
loose pearls for matching completed the 
assortment. The second display was an 
exhibit of antique jewelry valued at 
$100,000. Invitations were sent to 10,000 
persons on the mailing list inviting them 
to attend the exhibition. 


SEATTLE 


Peter Michael has moved from 223 
Pine St. to a new shop in the new 
Shopping Tower. The shop is located 
on the street floor. 

P. H. Otto of the Joseph Mayer Co., 
recently made a trip to Vancouver, B. C., 
and other Canadian cities and reports 
business conditions there very promising. 
This firm recently manufactured a huge 
bronze honor roll plaque to be installed 
at Blaine, Wash., in the International 
peace arch marking the international 
boundary. 

A new credit jewelry store has been 
opened at 1431 Third Ave., under the 
name of Arthur Devon, Inc. Arthur C. 
Syman, for the past 20 years identified 
with a leading diamond house in the 
Middle West, and Devon Cohen, who has 
been in business here for the past 17 
years under the name of Devon, are own- 
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ers and managers of the new store. The 
shop is located in the former shop of Ben 
Tipp, who relinquished it in favor of 
his new store on Pine St. 

Conditions for doing a good jewelry 
business on the Pacific Coast are ex- 
cellent, in the opinion of George L. 
Goldman, president of the Jewelers’ As- 
sociation, Inc., a recently organized 
chain of stores, who was recently in the 
city with a view to establishing more 
stores on the Coast. Twenty-five more 
stores will soon be opened along the 
Pacific Coast as a part of a $5,000,000 
chain, according to Mr. Goldman. They 
will extend as far South as Los Angeles 
and include many smaller towns, he 
states. 

Two burglars recently entered a hotel 
room occupied by Sol Bergman, Cleve- 
land jeweler, and Oscar Freidlich, dia- 
mond salesman from Sydney, Australia, 
and nearly made off with considerable 
loot. Aroused early in the morning by a 
slight noise Mr. Bergman found two 
men searching the room. He jumped 
from the bed and chased the startled 
thieves down the hall crying “Thief!” 
but the looters escaped down a back 
stairway after dropping a wallet con- 
taining $1,000 in cash and a letter of 
credit for 4,000 pounds sterling, the 
property of Mr. Freidlich. The thieves 
had taken $30 in cash from the pockets 
of Mr. Bergman’s clothing but overlooked 
a $2,000 diamond stickpin. 


BIRMINGHAM 


Ed. F. Herzog, one of the oldest retail 
jewelers in Birmingham, is seriously ill. 
For many years he was a member of the 
firm of Herzog & Thompson. 

Business in Birmingham and through- 
out Alabama continues to improve slow- 
ly, according to a number of retail jewel- 
ers and other merchants. 

Walker, Harris & Walker, retail 
jewelers, have moved their store from 
the Bankhead Hotel building to the 
Jackson building, and have changed the 
name of the firm to the Harris Jewelry 
Co. 

The following representatives con- 
nected with the jewelry trade were in 
Birmingham recently: D. H. Havens, of 
the International Silver Co., Meriden, 
Conn.; Dan Childs, Bates & Bacon Co.., 
Attleboro, Mass.; P. W. Creel, retail 
jeweler, Centerville, who was buying 
goods, and “Eddie” Imhoff, of Chicago. 

Retail jewelers of Ensley, Birming- 
ham suburb, are cooperating with other 
merchants in the operation of a number 
of buses to bring people to Ensley from 
mining sections surrounding Ensley. 
There are approximately 16,000 people 
in these mining sections who have no 
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means of transportation to Ensley. This 
has increased business in Ensley to a 
considerable extent, jewelers and others 
say. 








RICHMOND, VA. 





Announcement has been made that 
Miss Louise Mae Schwarzschild, daugh- 
ter of William H. Schwarzschild, presi- 
dent of Schwarzschild Bros., jewelers, 
will be married some time in June to 
Leon I, Gubin, of Los Angeles, Cal. Mr. 
Gubin is now taking a law course at 
Harvard. 

It has been announced that Carl N. 
Wallnau, manager for N. F. Jacobs and 
Son, at 825 E. Broad St., for the past 
nine years, is going into business for 
himself. He announces that he will open a 
jewelry store of his own at 626 E. Broad 
St., Saturday. The store is to be known 
as Wallnau’s. 

While a salesman in the Smith & Sons 
store, 731 E. Main St., successors to 
C. Lumsden & Son, was showing a wo- 
man customer a tray of diamonds re- 
cently, the woman slipped four rings 
valued at more than $700 into her 
pocket, according to a report made to 
the police, who are investigating the 
case. The rings alleged to have been 
stolen included a solitaire platinum dia- 
mond ring with four small diamonds; a 
solitaire platinum diamond ring with 
two small diamonds; a solitaire plati- 
num diamond ring with eight small 
diamonds, and a gold ring with two small 
diamonds and a sapphire. They were 
not missed until closing time, several 
hours after the woman had made her 
departure. Police were furnished with 
a complete description of the thief. 








LOUISVILLE 


Business continues rather quiet with 
the Louisville retail jewelers, but condi- 
tions are looking more promising, and 
the outlook is improving. 

Albert Grall, engraver and manufac- 
turer, of Louisville, is on a southern 
trip, and recently visited the spring 
training camp at Mobile of the Louis- 
ville baseball club. 

The retail gross sales tax bill, which 
affects all goods sold at retail, was re- 
cently voted through the Senate. It 
had already passed the House. It will 
become a law, as the Governor is favor- 
able to this bill which provides a tax 
of 1/20 of one per cent on sales up to 
$400,000 and then an advancing percent- 
age rate to one per cent on sales over 
$1,000,000. 
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LEES & SANDERS 


A customer writes: “In regard to our dealings with your firm we have al- 
ways had the fairest treatment and are always glad to recommend you.” 


SWEEP SMELTERS, 
BIRMINGHAM, ENG. 














Use Crystal Magic to End Your 
Watch Crystal Troubles 





1 Watch Dial Service 


All leading watch importers—jewelers and 
watchmakers indorse this service. 


DIALS RES" 
iS Dials Guaranteed Against Tarnishing. 


Raised gold figure dials refinished—missing figures sup- 
plied. Clock and Chronometer dials refinished like new. 


Write for Price List 


P. J. BREIVOGEL 
15 Maiden Lane New York City 





A new cement com- 
pounded for a spe- 
cific purpose. It is 
waterproof, will 
neither dry out 
nor crumble. 
Comes to you 
ready for use—no 
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watch crystal. 
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bottle prepaid upon receipt of price. ARTHUR T. HAGSTOZ 
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HAIRSPRINGS? 


Go to a specialist with your hair- 
spring troubles. Just send balance 
wheel and bridge, stud and collet to 
vibrate Flat or Breguet hai 


Swiss and American, all sizes. 
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United States Patents 

Issue of April 15, 1930 
1,754,508, SECONDARY CLOCK MOVE- 
MEN ROLLAND S. FULTON, Detroit, 


Mich., assignor to Time Systems Co. 
Filed Dec. 1, 1924. Ser. 753,243. 1 
claim. 

In a secondary clock mechanism for opera- 
tion on commercial alternating current sup- 
ly lines and having a pivoted escapement 
ever, a polenoid for connecting to an alter- 
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nating current supply, a core in the solenoid, 
metallic rod retarding means connected tv 
the escapement lever and extending into the 
solenoid to coact therewith, and current- 
surge-absorbing means connected in parallel 
with the solenoid. 


1,754,959. BRACELET LOCK. Dmitry F. 
MATUSHENKO, Brooklyn, N. ; Filed 
Aug. 12, 1929. Ser. 385,104. 3 claims. 

In a bracelet lock, the combination with a 
block adapted to be attached to one end of 

a bracelet and provided with a slot adapted 

to engage the other end of said bracelet, of 

an inner bar pivotally mounted on said block 





and cnneed to cover said slot with said 
other end of said bracelet, means to resilient- 
ly retain the free end of said bar when said 
bar is in an operating position, an outer 
closing bar for said slot and said inner bar, 
means to pivotally support said outer bar on 
said block, and means to resiliently retain 
the free end of said outer bar on said block. 


1,755,068. JEWEL CASE. JoszepH B. Hot- 





DEN, Canastota, N. Y., assignor to Die- 


moulding Production Co., Inc., Canastota, 
N. Y. Filed Jan. 3, 1938. Ser. 244,297. 
6 claims. 


In a jewel case having opposed sections 
hinged together along one side to open and 
close, a spring link interposed between said 
sections and having one end attached to one 
section and its other end provided with an 
extension slidable along and upon the other 
section as the sections are opened and ten- 
sioned to open said sections, and means co- 
operating with said link for ‘limiting its slid- 
ing movement in the direction of said open- 
ing movement, 


Epitor’s Note: Our attention has been 
called to the omission in these columns of 
a patent, published in the United States Pat- 
ent Gazette, issue of May 22, 1928. This 
patent appears below. 


1,670,982. PIN GUARD. THEODORE F. PEITER, 
Newark, N. J. Filed June 8, 1927. Ser. 
197,450. 10 claims. 

A pin guard comprising a body member, a 
mounting on said body having an opening 
therein, a pin having a bifurcated end slida- 
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bly and pivotally mounted in said opening 
and adapted to engage the walls of said 
keeper in one of its slidable positions to 
compress said bifurcated parts’ together. 
means on at least one of said bifurcated 
portions to cooperate with said mounting for 
locking said pin in position when said bi- 
furcated portions are in said compressed 
condition, and a keeper on the body for the 
piercing end of the pin adapted to receive 
and retain the same when the pin is in said 
locked position, a pintle extending trans- 
versely through the said first keeper and 
into the bifurcation of said pin, said bifurca- 
tion being restricted at its entrance to a 
width less than the diameter of said pin. 


United States Trade-Marks 


The following trade-marks are published 
in compliance with Section 6 of the ae of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 11. 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 294,514. Gemex Co., Newark, N. J. 
Filed Jan. 8, 1930. 

For Watch Bracelets, Watch Straps; 

Watch Attachments—Namely, Watch Chains, 


CHARLOTTE 


Fobs, and Charms; Neck Chains, Bracelets, 
Scarfpins, Finger Rings; and Belt Buckles 
and Ear and Hair Gpemenne Made of or 


Plated with Precious Meta 
Claims use since Oct. a3 "1929. 


Se 


r. 295,356. 
Co., INc., New York. 


LOVE PARADE 


For Finger Rings and eT Therefor. 


BENJAMIN & EDWARD J. Gross 


Claims use since Jan. 27 


Ser. 295,358. 


BENJAMIN & EDWARD J. Gross 
Co., INc., New York. Filed Jan. 30, 1930. 


SYMBOL O’LOVE 


For Finger Rings and Mountings Therefor. 
Claims use since Jan. 27, 1930. 


Ser. 295,509. 


DeEtTa Pui DettTa, West Lafay- 


ette, Ind. Filed Feb. 3, 1930 


For Fraternity Pins, Badges, and Keys All 
Made of or Plated with Precious Metal. 
Claims use since May, 1912. 


80,935. 


DESIGNS 


RING. 
ristown, Pa., 
Banks & Biddle Co., 
Filed Jan. 24, 1930. 
of patent 7 years. 


ARTHUR A. CONSTABEL, Nor- 
assignor to The Bailey, 
Philadelphia, Pa. 
Ser. 34,274. 


Term 





The ornamental design for a ring, as 


sho 


$0,942 


wn. 


FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN GROSs, 
New York. Filed Jan. 30, 1930. Ser. 
34,345. Term of patent 3% years. 





The ornamental design for a finger ring or 
article i similar nature, as shown and de- 


scri 


Filed Jan. 30, 1930. 
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80,948. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN GROSS, 
New York. Filed Feb. 10, 1930. Ser. 
34,479. Term of patent 3% years. 


80,948. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN GROSS, 
New York. Filed Feb. 10, 1930. Ser. 
34,474. Term of patent 3% years. 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 


ibed. 
aes The ornamental design for a finger ring or 


article of similar nature, as shown and de- 


80,944. FINGER RING OR ARTICLE OF scribed 
SIMILAR NATURE. BernsaMIN Gross, ‘%TDEC. 
New York. Filed Feb. 10, 1930. Ser. 
34,475. Term of patent 3% years. 
80,949. FINGER RING OR ARTICLE OF 


SIMILAR NATURE. BENJAMIN GROSS, 
New York. Filed Feb. 10, 1930. Ser. 
34,480. Term of patent 3% years. 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 





scribed. 
80,945. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN Gross, 


The ornamental design for a finger ring or 
article of similar nature, as shown and de- 
scribed. 


New York. Filed Feb. 10, 1930. Ser. 


34,476. Term of patent 3% years. 


80,950. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN GROSS, 
New York. Filed Feb. 10, 1930. Ser. 
34,481. Term of patent 3% years. 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 
scribed. 


80,946. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN Gross, 
New York. Filed Feb. 10, 1930. Ser. 
34,477. Term of patent 3% years. 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 
scribed. 


SIMILAR ARTICLE. 
EpWIN B. LAancsporFr, New York. Filed 
Jan. 29, 1930. Ser. 34,333. Term of 
patent 3% years. 


80,956. MIRROR OR 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 


scribed. 

80,947. FINGER RING OR ARTICLE OF 
SIMILAR NATURE. BENJAMIN GROSS, 
New York. Filed Feb. 10, 1930. Ser. 
34,478. Term of patent 3% years. 














) 4 


The ornamental design for a mirror or 
similar article substantially as shown. 





The ornamental design for a finger ring or 
article of similar nature, as shown and de- 
seribed. 
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CHAIN. EvuGEN PrestinaRI, Irving- 
ton, N. J., assignor to Gemex Co., New- 
ark, . J. Filed Jan. 15, 1930. Ser. 
34,141. Term of patent 3% years. 














The ornamental design for chain, sub- 


stantially as shown. 


80,991. SAVINGS-BANK CLOCK CASE. 
Harotp B. CoLvin, Port Chester, N. Y., 
assignor to Bankers Development Corp., 
New York. Filed Jan. 27, 1930. Ser. 
34,308. Term of patent 3% years. 





The ornamental design for a savings-bank 
clock case as shown. 


Trade-Mark Registrations Granted 


77,347. CLOCKWORKS, WATCHCASES, 
AN CLOCK AND WATCH DIAL 
PLATES. Registered March 29, 1910. 


VEREINIGTE UHRENFABRIKEN VON_ GEB- 
RUDER JUNGHANS UND THOMAS HALLER 
A.-G. Renewed March 29, 1930, to 


Gebriider Junghans Aktiengesellschaft. 
Schramberg, Germany, by change of 
name. 


Trade-Mark Registrations Renewed 


77,052. WATCHCASES AND WATCH 
MOVEMENTS. Registered March 8, 
1910. ILLInois WatcH Cass Co., Elgin, 
Ill. Renewed March 8, 1930. 


78,642. SILVER-PLATED WARE. _Regis- 
tered June 28, 1910. Wma. A. Roacers, 
Lrp., New York. and Niagara Falls, 
N. . Renewed June 28, 1930, to 
Oneida Community, Ltd., Oneida, N. Y., 
assignee. 


Meade” WATCHCASES. Registered July 26, 


910. ILLInois Watcu Casp Co., Elgin, 
Ill. Renewed July 26, 1930. 


Trade-Mark Registrations Not Subject to 


Opposition 
269,777. GemEex Co.. Newark, N. J. Filed 
Feb. 15, 1929. Ser. 279,386. 


VALENCIA 


For Watch Bracelets, Watch Straps; 
Watch Attachments—Namely, Watch Chains, 
Fobs, and Charms; Neck Chains, Bracelets, 
Scarfpins, Finger Rings, Belt Buckles, Ear 
Ornaments, Hair Ornaments, All Made of or 
Plated with Precious Metal. 

Claims use since Jan. 26, 1929. 








Kronholtz, Inc., jewelry concern of 
Stamford, Conn., recently celebrated its 
42nd anniversay in business. Sigismund 
Kronholtz established the firm April 5, 
1888, and it has prospered ever since, re- 
cently taking specially built quarters at 
505 Main St., Stamford, its present ad- 
dress. The Stamford Guide, a weekly, 
published by the Stamford Chamber of 
Commerce, printed, in a recent issue,-an 
account of the development of Kronholtz, 
Inc., showing a picture of the new store 
on the cover of their publication. 
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Also LUXOR and CLASSIC 
Famous and successful patterns in the 
finest quality of silverplate by ALVIN. 
















Breakfast in Bed — and 
SILVERWARE 


THe New Utimiry Tray 


Light, strong, made of wood finished in light green or 
blue. Tray is 22% inches wide with hinged, folding 
legs. Furnished to dealers free (including silverware 
display pad to match) with sets of 34 and 50 pieces 
in any pattern of silverplate by Alvin. 


ERE’S ANOTHER HUMAN - APPEAL MERCHANDISING 
H IDEA THAT’S BUILDING SALES FOR ALVIN DEALERS. 
The New Utility Tray is a hit! One of the smartest of modern 
accessories for the hostess . . . ideal for the service of re- 
freshments on porch or lawn . . . the touch of perfection 
for a lazy-day breakfast in bed! It’s a desk, reading-rack 
or dining table for convalescents . . . and a tiny, low table 
for children at play. 


Such trays are fashionable — featured at fancy prices in 
many stores—-NOW FREE TO ALVIN DEALERS. It’s only one 
of the clever new gift-containers for sets of fine silverplate 
by Alvin — five famous patterns — finest quality — nation- 
ally advertised in Ladies’ Home Journal, Vogue, Vanity Fair, 
House & Garden, and Smart Set. 


Ask any Alvin salesman also about the success of the new 
Boudoir Boxes — see the whole line! 


PL 


THE CORPORATION Siln ths 
A\V//V PROVIDENCE, R.I. ABY/[Ts 
STERLING and the finest quality of SILVERPLATE 
Made in the World’s Largest Sterling Silver Manufactory 





The Jewelers’ Circular, Published weekly and copyrighted, 1930, by the Jewelers Publishing Corp., 239 West 39th Street, New York. Entered 


as second class matter February 15, 1902, at the Post Office, at New Y ork, under the act of March 3, 1879. Subscription, $4 per year in U. S. 
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STAR WATCH CASE COMPANY 


LUDINGTON, MICHIGAN 


NEW YORK OFFICE - 20 WEST 47TH ST SAN FRANCISCO OFFICE - 704 MARKET ST. 
CHICAGO OFFICE - 35 E. WACKER DRIVE CINCINNATI! OFFICE ~ 31 EAST FOURTH ST. 
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FLOWER or LOVE 





Get 


Ring Business! 


Once again... Flower of Love comes 
up before the Brides and Grooms 
of America... Nationally! This time 
5,000,000 readers of these big lead- 
ing magazines pictured are going to 
be captivated by America’s most beau- 
tiful wedding ring and the matching 
engagement ring...at a time when 
they're shopping for such beauty and 
such enduring value. 


Once again... jewelers all over the 
country will benefit from the boost in 
sales that follows every national cam- 
paign on Flower of Love. They benefit 


WEDDING RINGS 
AND ENGAGEMENT RINGS 


Your Full Share of 
This Season’s Wedding 


because 80 years ago J. R. Wood 
learned the knack of styling a ring 
that sells! Every year since the ring 
has proven its quality with profits. 
Every year’s record proves over and 
over that J. R. Wood is the leading 
stylist of wedding rings that meet every 
expectation of the market. 


Flower of Love has everything... style 
—smartness—value—enduring charm— 
originality—quality—design and price! 
We are giving generous help to dealers who stock 


Flower of Love Wedding Rings and the matched set- 
tings. Write us for particulars now. 


j. R. WOOD & SONS, INc. 
America’s Leading Wedding Ring Manufacturer 


New York Office: 15 Maiden Lane 
Plant: Brooklyn, N. Y. 


Chicago Office: 29 E. Madison St. 
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We Have Added The Dietz & Schuman 
Specialties To Our Line 


ITH the purchase of the business of Dietz & Schuman, Baker & 

Co., Inc., have become headquarters for practically everything 
the manufacturing jeweler needs in platinum and the various colors and 
karats of gold. 


The Dietz & Schuman fancy ring findings added to the specialties of 
J. J. Fischer & Meyer Co., Interstate Smelting & Refining Co., and 
Herpers Brothers allow us to offer you a very comprehensive assort- 
ment of ring shanks, settings, ring ornaments and other findings. Here 
are just a few of the things we make. 


Ring Ornaments Ball Joints and Safety Catches 
Ring Shanks Ring Tops—All Shapes 


Wedding Ring Blanks, Modern Square Settings 
Plain, Azured and Fancy Shapes Fancy Settings 


350 Varieties of Galleries Stone Bezels and Boxes 


Emblems and Emblem Material Flowers, Leaves and Scrolls 
Alphabets Swivels for Pendants 


Greek Letters Seamless Tubing (hollow wire) 


Ear Screw Wires and Parts Platinum Sheet and Wire 
Round and Oval Beads Gold Sheet and Wire 
Scarf Pin Stems and Pin Tongues Jewelers’ Solder 


Let us make it as plain as we can that we can supply about everything you 
need in platinum and gold. If you want a certain thing, do not assume we 
cannot give it to you, because you have never bought it of us before. 
Send us your order. Very probably we can fill it. 


BAKER @ CO., INC. 
54 Austin St., Newark, N. J. 


30 Church St. 55 E. Washington St. 760 Market St. 
New York Chicago San Francisco 















































8 THE JEWELERS’ CIRCULAR April 24, 1930 


ery hi 







is here and thoughts of beautiful jewelry are uppermost. Above are 
new conceptions—exquisitely-carved jade embellished with baguette 
diamonds set in 10% iridium platinum. 


— Walter Lampl 


Ox Semi-Precious Stone Jewelry—Gold and Platinum Chains 
20 WEST 47th STREET, NEW YORK 





Creators of 


the yo Chicago: Hook and Simmons, Pittsfield Bldg. Los Angeles: Paul E. MacPherson, Roosevelt Bldg. 
as Usu 
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Masterly Modernizing 


+4— a 





A timepiece in vogue some decades ago— 
dependable, indeed—but in appearance 
identified with bustles and high shoes. 


The self-same timepiece now impressively 
smart in its advanced setting ... an 
attractiveness achieved by the addition of 
a Kreisler platinum diamond mesh .. . 
the number of the attachment is 566/13. 


The identical watch once more transformed 


by the artistry of Kreisler ... an im- 
provement distinguished for its modern 
beauty . . . the attachment: illustrated is 


number 590/85. 















































ROGRESSIVE jewelers will appreciate the opportuni- 


ties presented in this modernizing of watches too old- 


fashioned to be worn . . . yet too dear with sentiment 
to be discarded. 


. . . A special case-making department is maintained to 





give each remodeling individual attention. 











JACQUES KREISLER G COMPANY 


S36 WEST 47=STREET - NEW YORK 
55 E. WASHINGTON STREET, CHICAGO 
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WATCH STRAPS 
a 


DISTRIBUTED 
THROUGH 
WHOLESALERS 


watch straps and 
bracelets for men and 
women provide a substantial line 
for jewelers to feature. An assortment 
of smartly interpreted designs... fine 
quality... exacting craftsmanship ... they 
have all combined to assure wide appeal with 
consequent rapid turnover and worthwhile profits. 
Ask your wholesaler to show you the Gemex line. 


CONSUMER PRICES 


A. . 4 E178 E 205 E230 
A \ | & <i THELMA CLARIDGE DORA 
cn PA $2.00 $2.50 $2.50 


Factory and Executive Offices: 240 E173 


170 Thomas Street, Newark, New Jersey CARLTON IRENE 
Branches: 805 Heyworth Building, Chicago, Illinois $4.25 $1.25 


... 104 Market Street, San Francisco, California . .- 2 
Canadian Representative: The Electric Chain Co 
. of Canada, Ltd., 171 John Street, Toronto . 
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IRIDIUM PLATINUM 
A product of Katz & Ogush, Inc. 


THE NATIONALLY ADVERTISED LINE OF 
TRADE-MARKED DIAMOND JEWELRY 
ER ings .... W a tiles 
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How is business? 


....g0o0d ! 


. . . The Stock Exchange reflects growing confidence, 





recognizing in the now somewhat forgotten depression 
only temporary interruption of basically sound and 
stable long-term progress. 


Human desires still exist; buying power still exists. 
It remains only for the enterprising and alert jeweler 
to crystallize that buying ability by more diligent per- 


suasion than ever before. 


Certified dealers are doing this; for them business 
is not bad. Backed by national advertising and a strong 
line-up of sales promotion material that helps them 
sell fine diamond jewelry and the other items in their 


stock, they are finding that business is good! 


KATZ & OGUSH, Inc. 


NEW YORK CHICAGO 
33 West 60th Street 55 E. Washington Street 


ENJOYING THE CONFIDENCE OF THE INDUSTRY 














CHAS. KELLER 
& COMPAN™ «, 








NOW LOCATED AT 





NEW YORK 
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To aid you...... 
in making more sales 


With each order of one dozen ““LOHENGRIN” Wedding Rings or one-half dozen ““LOHEN- 
GRIN” Engagement Rings we are supplying one of our new attractive display cards in four 
colors illustrating the dramatic meeting of Lohengrin and Elsa. These are printed on heavy 
cards, scored, and ready to set up in your window or on your counter as an attention arrester 


to one of your own trays of ““LOHENGRIN” Rings. 


Your wholesaler will be glad to show you samples of “‘LOHENGRIN” Engagement Rings and 
“LOHENGRIN” Wedding Rings, and this effective display. If for any reason he cannot 
serve you, write us direct. We also have counter pads, mats for newspaper advertisements, 
and electros available for your use. 


Wedding and Engagement Rings made in 18K. White Gold. 
Wedding and Engagement Rings made in 14K. Green and Yellow Gold. 
Wedding Rings made in 18K. Green and Yellow Gold. 

Wedding Rings made in 10% Iridium Platinum. 


BLANCARD & CO., Inc. 136 W. 52nd St., New York, N. Y. 


Founded in 1871 


toohengrin wesceuent RINGS 


Made in one distinctive, outstanding design 
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! The Beautiful White Color {| 
of Our Jewelry | 
‘ is due to the heavy covering of Pure Platinum which I 
i we apply to every piece of our manufacture. n 
= This Platinum covering is so heavily applied that le 
: it actually constitutes 5 per cent of the weight of : 
i every article. ie 
i Our Platinum encased jewelry never tarnishes. ~ 
Z It cannot. : 
: 3 
: aXe HN & CO. | 
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n dollar for 
dollar VALUE 








Beauty, correct style and fair price are as much a part of every 
Forstner chain as springs are part of a watch. @ But each 
Forstner chain has an extra quality —an added something — 
something intangible, but nevertheless there. @ That something 
is more beauty and style, more downright value than a chain 
of any other make at or near its price. @| When you sell a Forstner 
chain you make a good sale. A sale destined to please your cus- 
tomer as much as it pleases you. @ You will never know the true | 





meaning of Forstner value until once you handle and sell this 
line. Convince yourself now by seeing your wholesaler. He will 
show you Forstner chains in patterns and prices to suit every 
taste and purse. @Sold through wholesalers only. 


FORSTNER 
CHAINS 


FORSTNER CHAIN CORPORATION, IRVINGTON, NEW JERSEY 
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Jeeking large volume 
onakeen, competitive basis. 


Loose ‘Diamonds 


ry 


DIAMOND RINGS 


TO THE 
JOBBING 
TRADE 
On LY 


SCHLESS-HARWOOD €°: 
DIAMONDS 4 
QV VEST 46th STREET 

New Yo th N.Y: 


ADDRESS 
SCHARCODE, 


NOY 
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NMIOUNTENGS 
EXCEE' 


AXE BROS. 


Inanulacturers of Fine 
Iridium Platinum Jewelry 


2iW.46mh Sst AVC. 


BRYANT 3820 
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Priscilla Quality Ple Se? 


af" each of the more than fifty million Priscilla messages that are now 

being broadcast through a nation-wide newspaper campaign, the 
superior quality and exquisite beauty of Priscilla Platinum Encased 
Wedding Rings and Priscilla Diamond Rings are proclaimed. 


Priscilla Platinum Encased Wedding Rings, made by the famous Bek pro- 
cess, have all of the rich quality of pure platinum, yet retail for only $16. 









Priscilla Standardized Diamond Rings made in a wide Priscilla 
range of exquisite designs and set with perfect stones, Platinum Encased 


; Wedding Ringe 
are priced to retail from $20 to $275.00. es ca 


Let us show you how you can profit by the prestige 





and the integrity of the Priscilla Pledge of Quality. 


Priscilla Jewelr ; 
ropsenene -wewe - paste Write or wire at our expense. 





EISENSTADT MANUFACTURING COMPANY 
Manufacturers to the retail seweler exclusively 


Saint Louis, Missouri 






lo. 4192D * 


Priscilla Jewelry =. 
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BARCLAY, a unique and striking gen- 
tleman’s watch band. Fine solderless, 
seamless mesh. A three fold, sliding clasp 

DESIRABLE! SALABLE! produces an extra aperture for ease in pass- 
ing over larger hands. Offered in two 
qualites of green and white gold—14Kt. 
and gold-filled. 


TWO DESIGNS OF DISTINCTION by EDGE 


(Sold through Jobbers) 


LAUSANNE, a new creation of singular 
and practical beauty. Guaranteed solder- 
less. Very fine round cord mesh, adjust- W. C. EDGE JEWELRY COMPANY 
able to fit any wrist. Four qualities—gold- 
filled, 14 Karat, 18 Karat and Platinum. 
Also available as a mounting for diamonds. 


480 Washington St. Newark, N. J. 











ou 
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| L Th is all the average jeweler is called upon to pay toward the 
| @Ss an operation of his state jewelers association and the Jewelry 
| Trade Association, ten dollars per year to each. Where 


Si x Cent S state dues are higher the total expense will seldom be more 


than 10c. per day for the two organizations. 
. . - 9 . 
Support your trade associations, it s a form of insurance 


per day that’s absolutely necessary. 


Fire Insurance and Windstorm Insurance are necessary 
too, everybody admits that, and you can get it at a big 


saving from regular board or legal rates through the jewelers own company. Your em- 


ployees can get it also. 
Over Sixteen Million Dollars of insurance in force on jewelers properties in forty- 


four states. 
Over $50,000 returned to policyholders in dividends in 1929. 


The National Jewelers Mutual Fire Insurance Co. 
NEENAH, WIS. 
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JULES JURGENSEN 
PAUL VALLETTE 


CHRONOGRAPHS 
AND 


TIMERS 


For the Sporting Season 
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SOLE AGENTS 


HENRY FREUND & BRO. 
20 WEST 47th STREET, NEW YORK 
SELLING ACCURATE TIMEPIECES SINCE 1863 














LET TARNEX 
TALK TO YOU! 


One application of Tarnex keeps silver bright 
months longer than ordinary polish. Tarnex 


itself proves it to you. Send for a free trial jar. 


You Sell Tarnex 
You Use Tarnex 


Tarnex makes money for you. It is easy 


Tarnex Prevents Tarnish to sell. Tarnex saves money for you. 
It preserves your stock. 


Tarnex, the new paste, is not a lacquer, but is more — 
than a polish; contains no scouring abrasives, acids en 
or alkalies; does not harm plated ware, is non- Free Trial 


poisonous. T 
7 . ‘ P ar arnex 
Attractive display free with order of one dozen jars. J 


The Schieffelin Drug Co. 


16 Cooper Square, New York, N. Y. 
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“STARRAY” 
SYNTHETIC SAPPHIRES AND RUBIES 


POPES OHO OOO OS 





BLACK OPALS OPAL NECKS 
OPALS and OPAL DOUBLETS 
REAL STONE NECKLACES 


DREHER BROS. and WIDER 


EERSHE BY OXS, Ot OF, OM, ON OF) OF OMT OF? Oe 
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ee 
eS Patent Applied For 
ee 48 West 48th St. New York City 
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Reproductions 
of the 


ANTIQUE 


Solid gold mounted bracelets, necklaces, brooches, 
rings, lockets, chains, etc., with or without pearls. 


Also Genuine Old Specimens 


| We carry a large collection of Genuine Antique 
Jewelry in Gold and Silver 


LEO ELWYN & CO., INC. 


23 W. 55th St. New York 
































PLATED FLATWARE SPECIALISTS 


WE CARRY 33 PATTERNS IN STOCK READY FOR DELIVERY 


(Including Fancy Dozens and Single Pieces) 
WE SOLICIT YOUR BUSINESS 


J. W. JOHNSON 


14 MAIDEN LANE ILVERWARE 1 W. 47th ST. 
NEW YORK INCE 1869 NEW YORK 
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r The QUEEN 
Peckham 


Here’s the beauty of 
authentic design, fine, 
web- like piercings— 
platinum like color— 
workmanship that re- 
flects the experience of 
five years of specializa- 
tion—yet a price low 
enough to sell the sea- 
soned “shopper”—and 
still be profitable for 
the jeweler. 











Your Wholesaler will 
gladly show you the 
fast-selling Peckham 


Line. 
ORIGINATOR OF THE POPULAR PRICED 
PLATINUM-LIKE FINE-PIERCED JEWELRY 








Each piece 
If she can’t afford the genuine she can afford Peckham Jewelry stamped with 
the familiar 


J.H. PECKHAM& SONS + + + NORTH ATTLEBORO, MASS. J. Hi. P. 








EFFICIENT DESKS + + 


have Zenith Ball Clocks on them. Impres- 
sive in appearance and accurate in per- 
formance, Zenith Ball Clocks, in Italian 
Marble or Brazilian Onyx, represent the 
efficiency of the executives who place them 
on their desks. Equally suitable to 
home library use. Available in 
black, white, green and sienna. 
The Zenith line comprises many 
other original designs in clocks, 
from dainty boudoir models to desk sets 
and wall clocks—all on exhibit in our New 
York showrooms. 


b ZENITH WATCH CoO. 


INCORPORATED 
64 W. 48th St., New York City 






























. la 
Two Sizes: 8”x8” or 51/2”x5'/2” Base 


FOR LIBRARY 
OR OFFICE 
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‘NEWARK, NEW JERSEY 


Stands for Quality and Reliabllity 
In Jewelry of Highest Crade 








Necklace Clasps and Novelty Jewelry 





Rondelies. Barrel-clasps. 


MODERN NOVELTY CO., INC. 


126 South St., Newark, N. J. 


14kt. Bead Necklaces, and loose beads. 
Gold and Silver Seamless Tubing. 


Burstow, Kollmar & Co. 
18 Columbia Street 

















RINGS 
And Pendants to Match 
Ghrough wholesalers only 
401-7 MULBERRY STREET 














BARRASSO & BLASI 


; THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
i Pendants — Earrings 
CAMEO BROOCHES 
Sold through the jobbers only. 
31-33 Governor St., Newark, N. J. 


WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Ollver Street 











RINGCS—a Speciality with 
Louis Bleiberg 


336 Mulberry Street 


HENRY RUFEISEN-1N¢ 


‘~MANUFACTURERS OF 


DINGS or/f\QUALITY 


126-128 South Street 
Chicago Office, 81 N. State St. 


18K White Gold Rings 
Set with fine white diamonds. 
Retall from $25. up. 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 





BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











What is the 


Jabel Ring Mfg. Co. 


putting out now? That Is the question 
the ring trade Is asking. 401 Mulberry St. 


Sterling Fireless Silver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Silvers Rolling fer the Trade 


ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIaMoNpDs, WATCHES AND 
JEWELRY 


207 Market St. Phone Mulberry 2495 











Geld and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


91-93 East Kinney St. Newark, N. J. 


SEND FOR SAMPLES 


WASHABLE 
INKLESS 
TOOLLESS 
ALL COLORS 


ARCH CROWN MFG. CO. 


81 Warren 8t. Newark, N. J. 
Originators and Patentees 


Cc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 93 Nassau St. 














Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 


the HELEN MFG.CO. 


475 WASHIN TON ST: 
Ras & RT OUNTING® 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 














M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitehell 1458 


60 Columbia St. 





Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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The Spring Trade Demands 
the Pendant Necklace 





These pendant necklaces can be had in 
genuine crystal, amethyst, topaz, rose 
quartz, carnelian, chalcedony, chrysoprase, 
lapis, mounted in sterling silver and 14kt. 
gold. Also necklaces without pendants. 
Earrings and Bracelets to correspond. 


LEWY & CO. 


329 Fifth Ave. NEW YORK 


Specialists in 
Semi-precious Stone Jewelry 





























Saves 
Time — 
Promotes 
Business 





Keep in touch with the markets from your office 
chair. 


This Directory tells who’s who among manufac- 
turers, wholesalers and importers of jewelry, all 
sorts of kindred merchandise and novelties; makers 
of machinery, appliances and tools for the trade; 
and many other valuable listings and announce- 
ments, 


oy edition; size 3x6% in.; 332 pages; price 


Jewelers Publishing Corporation 
New York City 


239 W. 39th St. 



























WORK TO ORDER 











Early American Pot to Which We Made the 
Other Pieces of the Service. 
We Are Skilful at This. 


WwW 


CURRIER & ROBY 


EXPERT SILVERSMITHS 
217 E. 38th St., New York 
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Information Headquarters 








FOR THE WHOLE JEWELRY TRADE 
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Any legitimate inquiry will receive prompt, 
personal attention when addressed to our 
information department 


A VALUABLE SERVICE OPEN TO ALL 


SUBSCRIBERS TO THE JEWELERS’ CIRCULAR 


When the answers to any questions 
that arise are not immediately avail- 
able, let us help you. 


This is service which we are only 
too glad to render in our efforts to 
help you sell more jewelry right. 


We receive many, many inquiries 
each week on all phases of the trade, 
and still we want to be sure that all 
our subscribers understand that they 
can feel free to call upon us at any 
time. 


When you wish to know where to 
purchase particular goods.... 
When you are called upon to identi- 
fy trade marks (either obsolete or 
active). ... When you require tech- 


nical information on Horology, 
Workshop Practice, Engraving, 
Repairing, Processes of Working 
Metals, Recipes for Finishing... 
or any other legitimate question re- 
garding jewelry, ASK OUR IN- 
FORMATION BUREAU TO 
HELP YOU. 


A letter will assure you prompt, 
personal service. 


We will locate the information and 
forward it to you—WITHOUT 
CHARGE. 


Make our.office your headquarters. 
Call on us for whatever service we 
can render in the selection of mer- 
chandise that you are interested in. 


ADDRESS ALL INQUIRIES TO THE 
Manager Information Bureau 
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ad's big Jewelry Centers both 
BUY Me 
NEW YORK 





NEW YORK ... World Market Place ... Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world . . . With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, Curistiz & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Dieces & Cuiust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Sinnock & SHERRILL 15 Maiden Lane 
Emblem Buttons, Rings, Charms and Pins 


BALANCES, SCALES 


CuristiAn Becxer, Inc. 
Balances (Diamond and Gold) 


92 Reade St. 


BEAD STRINGING 


Quatity Peart Beap & Nov. Co., 93 Nassau St., 
Knotting & Chain Work, 24 hour mail service 


CLOCKS 


Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Henry Socnarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappocx & Mitizr, Inc, 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 


Baumcotp Bros., Inc. 
Diamond Cutters 


BirnBAuM Presset Co., Inc. 62 W. 47th St. 
Diamond Cutters 

Cmas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 

Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 

Suimaw Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 


C. V. DouvcHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Starcer & Sons, Inc. 527 Fifth Ave. 


Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Prm-O-GraPpHic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


MOTORS, PLATING GENERATORS 


Tue W. Green ELEc. Co., 182 Broadway. Polish- 
ing Motors, Plating Generators & Equipment. 


NOVELTIES 


ALMA FELDMAN 389 Fifth Ave. 
French Marcassites in Initial Pins, etc. 


SINGER JEWELRY NoveELtTiEs, Inc. 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PRECIOUS AND COLORED STONES 


R. J. BLUMENTHAL 65 Nassau St., 
Jade for Manufacturers—Beads 


BrEIDENBACH Sons, Inc. 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Max DurArrourcG, LTD. 580 5th Ave. 
Synthetic Calibre, Ring Stone, Importers 


Jures Franxiin, Inc. 452 Sth Ave. 


Pearls and Precious Stones 
Atrrep La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 
Max NatHan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
ARAx Jury. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Asiatic Art JEwetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
Leo Boyayran & Co. 10 W. 47th St. 
Stone and Seed Pearl Jly., Chinese Jade. 
INDIA JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lezov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
Kerren BrotTHers 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 


Mortimer B. Kiinc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avcust Dincetpzin & Son 551 5th Ave. 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 


Baxer & Co., Inc. 30 Church St 
Jewelers’ Settings and Solders 


REPAIRS FOR THE TRADE 
S. Hetrer & Co., 49 Maiden Lame 
Silversmiths, Jewelers, Platers, and Colorers 


Sot KALNitTskKy 49 Maiden Lane 
Expert Watchmaker—All Work Guaranteed 


I. RoszEnBAuUM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 
Factory P. TrecHe 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 
Time Service Co. 22 West 48th St. 


Repairers All Makes Watches, Clocks 


NatHan WoOLK 42 W. 48th St. 
Fine Watch Repairing for the Trade 


RINGS, RING MOUNTINGS 


DatTetzauM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


KnicHt Mrc. Co. Formerly Stein & Windt, 
64 W. 48th St. Gold & Platinum Rings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Also Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


A.pHevus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamiltos 


WATCHES—IMPORTED 

Crepar Watcu Co., Inc., 512 Sth Ave. Agents 
for Frey Watches and Baguette Movements 

Cortesert WatcH Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lane 

Lussac WatcH Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. SHaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 

I. TANNENBAUM Co. 42 W. 48th St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 


Krizcer & Dranorr, 10 W. 47th St. 
Direct Agents for Gruen Watch Material. 


J._M. Wetssman, 99 Nassau St. Diamonds, 
Jewelry, Watches, Clocks, Watch Materials 
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Gentlemen, meet 


Dickie Duck 


He’s a rare bird, for rarely does such a 


natural sales-winner swim into your ken 


SOMEBODY once wrote a fable about a goose who 
laid golden eggs. This time it’s a duck. And it’s 
no fable! For here is a sure-fire sales-winner with 
golden eggs of profit for any merchant who gives 
mothers and children a chance to see it in his 


windows and his store. 





But ... we're telling you! ... as though you 
couldn’t see it for yourself! All the human interest, “isn’t-it-cute,” baby appeal . . . 
the reputation of 1847 ROGERS BROS... . the “right” price .. . the Dickie 


Duck display in your window . . . mean sales for you! 


No. 142 Assortment 


(Sold only in complete assortments) 


CONTENTS 
In assorted patterns 


6 Two-Piece Baby Sets, Straight Baby 
Spoon and Fork...... $2.25 set, retail 
3 Baby Spoons, bent . . . . $1.25 each, retail 


3 Baby Spoons, straight, $1.25 each, retail 


For further particulars, write Sales Promo- 
tion Department, Factory E, International 





Silver Company, Meriden, Connecticut. 


1847 ROGERS BROS: 


2 


toy ee 





OF 8, 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tons count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 














Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





IF YOU ARE IN NEED of good man, write 
to Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, Il. 





WANTED, POSITION as 2nd watchmaker, 
engraver and front end man; name salary 
in first letter. C. A. Maire, Clarinda, Iowa. 





FIRST CLASS WATCHMAKER, German, 
good references, wishes steady position. 
Address “T., 2673,” care Jewelers’ Circular. 


YOUNG LADY experienced at stock, orders 
and repairs with manufacturing or whole- 
sale jewelers. Address “O., 2663,” care 
Jewelers’ Circular. 





BOOKKEEPER, TYPIST, young lady, seven 
years’ experience, thoroughly competent, 
full charge; excellent references. Address 
“X., 2676,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, young man, 
wishes position with a good firm; speaks 
German and some English, Otto Mecherlen, 
5 West 68rd St., New York. 





FIRST CLASS WATCHMAKER, A-1 me- 
chanic, 20 years’ experience, desires per- 
manent position New York or vicinity. 
Address “T., 2671,” care Jewelers’ Circular. 


— 


YOUNG MAN, 23, desires position with manu- 
facturing or retail jewelry concern; five 
years’ experience; best references. Ad- 
dress “Y., 2677,” care Jewelers’ Circular. 








SALESMAN, having long acquaintance with 
department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address “Re- 
liable, 2182,” care Jewelers’ Circular. 





POSITION WANTED AT ONCE; expert 
bracelet watchmaker, jeweler, flat top dia- 
mond setter, expert engraver; steady posi- 
tion, high class store. W. T. Lambert, 
1219 12th St., Augusta, Ga. 





SALESMAN, 23, Christian, married, desires 
position with high class retailer with 
future possibilities; six years’ experience; 
furnish best references. Address “K., 
2394,” care Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, young 
lady, seven years’ experience jewelry line; 
take complete charge double entry books 
to last detail; highly recommended. Ad- 
dress “D., 2473,” care Jewelers’ Circular. 





YOUNG LADY, bookkeeper, stenographer, 
over 10 years’ experience jewelry line; 
thorough knowledge all detail work; capa- 
ble taking complete charge; reference. Ad- 
dress “A., 2468,” care Jewelers’ Circular. 





WATCHMAKER, first class, desires to con- 
nect with some store in Atlanta, Georgia, 
at once; age 31, married, American; best 
references. Address “J., 2512,” care Jewel- 
ers’ Circular. 





FIRST CLASS expert watchmaker and sales- 
man, can take charge of store or depart- 
ment; 25 years’ experience; have been 
seven years in last position. Erick Gruhlke, 
715 Walnut St., McKeesport, Pa. 





STENOGRAPHERS, BOOKKEEPERS, typ- 
ists, clerks furnished, no charge. Fulton 
ase “tele 93 Nassau St. Cort. 5051, New 
or 





DIAMOND SETTER, first class, desires po- 
sition; well experienced, neat appearing, 
ambitious; A-1 references. Address “A., 
2532,” care Jewelers’ Circular. 





HUB CUTTER, EXPERT, also good wax 
modeler, wishes position, or will do work 
home. Address “Y., 2581,” care Jewelers’ 
Circular. 





BOOKKEEPER, TYPIST, ten years’ experi- 
ence importing and exporting jewelry 
lines ; complete charge; excellent reference. 
Address “V., 2577,” care Jewelers’ Circular. 





SALESMAN, young man, five years’ experi- 
ence in retail jewelry store; excellent win- 
dow dresser. Address “E., 2597,” care 
Jewelers’ Circular. 





WATCHMAKER, German, experienced on all 
grades wrist and other watches, best ref- 
erence, desires position. Address “K., 
2647,” care Jewelers’ Circular. 





BEAD STRINGER, young lady, 10 years’ 
experience; first class references; mod- 
erate salary. Sadie Steger, 4142 Hylan 
Bivd., Great Kills, Staten Island, N. Y. 





SALESMAN, 32, 10 years following with 
jewelry and department stores through 
South; best references. Address ‘“Live- 


wire,” 5 Royal Oak Ave., Baltimore, Md. 








REPAIR CLERK, YOUNG LADY, five years’ 
manufacturing and retail experience, at 
es employed, desires to make change; 
nan “er 7717 15th Ave., Brook- 
yn, N. Y. 





JEWELER, A-1, high grade platinum, all 
around man, desires position ; have creative 
ability ; specialty, bracelets; artistic class; 


ENGRAVER; first class general letter, mono- 
gram and heraldic work on gold and sil- 
ver; 25 years’ experience with first class 
jewelers; best references. Address “H., 
2604,” care Jewelers’ Circular. 





YOUNG MAN, 27, wishes steady position as 
watchmaker or clock repairer; have 
worked with my father since I was 15 
years old. Address T. O. Harry, 7436 
Wornall Road, Kansas City, Mo. 





YOUNG MAN, seven years’ experience dia- 
mond department, estimating and selling, 
highest type manufacturers, desires posi- 
tion similar capacity. Address ‘“‘R., 2620,” 
care Jewelers’ Circular. 





WATCHMAKER, long experience in first 
class stores and watch factories; sales 
ability, competent on all sizes and grades; 
best references. Address “K., 2659,” care 
Jewelers’ Circular. 





BOOKKEEPER, STENOGRAPHER, young 
lady, long experience in jewelry line, tak- 
ing complete charge of office; excellent 
references. Address “A., 26387,” care 
Jewelers’ Circular. 





WATCHMAKER, 17 years’ experience fac- 
tory and store, competent on all grades 
and sizes, married, American, good refer- 
ences, wants permanent position. Address 
“L., 2660,” care Jewelers’ Circular. 





WATCHMAKER, well experienced on ladies’ 
wrist watches and pocket watches, Swiss 
and American; $40 week; good reference ; 
will accept out of New York. S. Sanacore, 
1012 Willoughby Ave., Brooklyn, N. Y. 





INSTALMENT SALESMAN, experienced 
New York methods, sales and collections, 
desires position with credit firm within 
two hundred mile radius of New York. 
Address “V., 2674,” care Jewelers’ Circular. 





LADY WATCH REPAIRER and saleslady, 
wishes position as repair manager, esti- 
mating charges over counter, light repair- 
ing, with opportunity; references. Ad- 
dress “K., 2669,” care Jewelers’ Circular. 





SALESMAN, 26, married, desires position 
with reliable manufacturing or retail 
jewelry concern; seven years’ experience ; 
unquestionable references. Morris Jessie, 
811 Vermont St., Brooklyn, N. Y. 





A-1 WATCHMAKER, SALESMAN, capable 
to take full charge of repair department, 
desires position in or near New York City; 
moderate salary to start. Address “W., 
2675,” care Jewelers’ Circular. 





SALESMAN, 25, married, well acquainted 
with retail jewelers, gift shops, jobbers in 
New York, Brooklyn and vicinity; car 
owner; now employed, desires change. Ad- 
dress “B., 2683,” care Jewelers’ Circular. 





YOUNG MAN, 25 years, eight years’ experi- 
ence with watch importers, also wholesale 
jewelry and silverware, inside selling; ref- 





willing to go out of town. Address “G., erences; desires position in any capacity. 
2549,” care Jewelers’ Circular. : Address “P., 2664,’’ care Jewelers’ Circular. 
YOUNG MAN, 25, desires position; seven ENGRAVER; position wanted by first class 


years’ retail experience as salesman, spe- 
cial order man; also thorough knowledge 
of repair department; best reference. Ad- 





dress “J., 2554,” care Jewelers’ Circular. 
WATCHMAKER, six years’ experience in 
repairing, ten years in watch factories, 


desires position in the West, Midwest or 
South. Address A. Gralan, 611 Delta 
Bldg., Los Angeles, Cal. 





WATCH AND CLOCK REPAIRER, young 
man; can make parts when necessary; 
good references; willing to start moderate 
wages and prove ability. George M. Wit- 
mer, R. D. No. 1, Ronks, Pa. 





JEWELER, first class all round workman 
on repairs, special orders and diamond 
setting; shop and store experience; 25 
years at the bench. Address “F., 2602,” 
care Jewelers’ Circular. 





EXECUTIVE, thoroughly experienced in ad- 
vertising, merchandising, collections, han- 
dling of help, seeks position as manager 
with live installment outfit. Address “A., 
2593,” care Jewelers’ Circular. 





engraver, married man, middle age, rapid 
neat work, letter and monograms, chasing, 
carving and enamel cutting; long store and 
factory experience. H. L. Kirkpatrick, 902 
Blanco St., Austin, Texas. 





WATCH INSPECTOR, A-1 watchmaker and 
salesman, 15 years’ experience, best of 
references, married, sober, steady worker, 
desires permanent connection; South pre- 
ferred. Address “Watchmaker,” 1903 Rusk 
Ave., Apt. 8, Houston, Texas. 





BY ENGRAVER, first class, fast, neat 
worker, married man; lettering and mon- 
ograms, carving, chasing, and enamel cut- 
ting; store or shop; good references. Ad- 
dress “H. *” 630 Cherry St., Spring- 
field, Mo. 





YOUNG MAN, 24, single, neat appearing, 
ten years’ experience, excellent salesman 
and window trimmer; honest and capable; 
eight years with present firm; excelllent 
references. Address “E., 2542,’”’ care 
Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 


--—-—_— | 


FINE AMERICAN WATCHMAKER, 20 
years’ experience all makes and grades, 
including wrist watches, desires position 
New York or nearby states; exceptional 
estimator; good _ references. Address 
“Competent, 2557,” care Jewelers’ Circular. 











JEWELER WANTS POSITION as repairer 
and assistant on clocks and watches; 
Eastern States; many years’ factory and 
store experience; excellent’ references; 
very small wages. Address “P., 2616,’ 
care Jewelers’ Circular. 





WATCHMAKER, age 38, now employed de- 
sires to make a change; 20 years’ experi- 
ence repairing all kinds of watches; re- 
liable workman, neat appearance; New 
York or Brooklyn. Address “W., 2625,” 
care Jewelers’ Circular. 


FIRST CLASS WATCHMAKER, 16 years’ 
experience at the bench, 34 years old, 
single, good on railroad and Swiss brace- 
let watches, can furnish, best references, 
will consider permanent position anywhere. 
— Brod, 3028 Baltimore, Kansas City, 

oO. 





TRAVELING SALESMAN with clientele, re- 
sult of ten years contact with best retail 
jewelry and department stores in Middle 
West territory, desires connection with 
reputable concern: experienced with 
watches, diamonds, jewelry. Address “A., 
2634,” care Jewelers’ Circular. 





MANAGER, SALESMAN, CREDITMAN, 31, 
thoroughly experienced all phases instal- 
ment jewelry; seven years in present po- 
sition; three years branch manager; de- 
sires position; Eastern state preferred; A-1 
reference. Address “Q., 2619,’ care Jewel- 
ers’ Circular. 





FIRST CLASS WATCHMAKER wants posi- 
tion in California, Arizona or Nevada; 
have 16 years’ experience at the bench; 
can handle entire repair department; first 
class store only; can give best of refer- 
ences. Address “K., 2612,” care Jewelers’ 
Circular. 





YOUNG MAN, 24, present manager of 
jewelry credit chain store, knows credits, 
collections, selling and window dressing, 
seeks connection with credit firm in similar 
capacity with a _ future. Address “X., 
2627,” care Jewelers’ Circular. 





FIRST CLASS watchmaker, jeweler and 
plain engraver with 20 years’ experience 
at the bench, desires position in first class 
store in the South East; strictly sober; 
references furnished. Address 180 Waver- 
ly Way, N. E., Atlanta, Ga. 





YOUNG LADY, several years’ experience in 
the jewelry line, taking complete charge 
of orders and repairs, desires position ; 
familiar with every detail; highest refer- 
ence. Address “M., 2657,’ care Jewelers’ 
Circular. 





YOUNG LADY, German, stenographer and 
bookkeeper, two years in this country, with 
several years’ experience in _ precious 
stones, desires position; will start with 
small salary. Address “M., 2661,” care 
Jewelers’ Circular. 





EXPERIENCED WATCH SALESMAN de- 
sires reputable line of watches, jewelry or 
novelties; Pacific Coast, headquarters Los 
Angeles; commission, moderate drawing; 
good references. Address “N., 2662,” care 
Jewelers’ Circular. 





WATCHMAKER, first class repairman, em- 
ployed by chain credit stores, doing watch 
repairing, selling, checking and following 
up of accounts, dressing windows, etc. ; 
good all around man; _ best references. 
Address “J., 2654,” care Jewelers’ Circular 





SALESMAN, whole South and Texas; have 
sold all best trade for years and have 
best possible following; diamond jewelry 
or kindred lines considered; best possible 
references; one important line wanted. 
Address “‘N., 2653,” care Jewelers’ Circular. 





MAN, age 37, 10 years’ experience retail and 
instalment jewelry selling; can dress win- 
dows, write cards, estimate repairs and 
assist watchmaker: capable, reliable; ref- 
erences. Address “H., 2665,’ care Jewel- 
ers’ Circular. 





YOUNG MAN, 25, seven years’ all around 
experience in silverware line, in charge of 
office, stock and shipping departments; 
also capable representative; best refer- 
ences. Address “D., 2684,” care Jewelers’ 
Circular. 





YOUNG MAN, 26, neat appearance, wishes 
position retail jewelry store; capable han- 
dling trade, also experience at bench as a 
fine platinum and gold jeweler; best refer- 
ences. Address ‘R., 2672,’ care Jewelers’ 
Circular. 





DESIGNER of platinum jewelry, watch 
cases, up-to-date ideas, desires position 
with reliable firm. Charles E. L. Pau- 
zat, 46 Second St., Weehawken, New 
Jersey. 





YOUNG LADY, 19, with high and business 
school education, typist and shorthand, 
thoroughly experienced in the jewelry and 
watch line, desires connection with a re- 
liable firm: unquestionable references. Ad- 


A-1 Combination engraver and diamond set- 
ter; also sales ability, and small repairs, 
capable of taking full charge repair de- 
partment; 17 years’ experience; married, 
age 33; dependable; excellent references ; 
samples. Address “Y., 2632,” care Jewel- 
ers’ Circular. 





FORMER WATCH IMPORTER, capable 
buyer and seller, can handle men at bench 
as well as case and repair expertly, well 
known in the line, looking to make con- 
nections with a firm seeking a man who 
would be an asset to a watch business. 
Address “L., 2655,” care Jewelers’ Circular. 





HIGH CLASS ARTISAN, experienced in 
latest up to date methods of diamond set- 
ting and engraving, also jeweler, desires 
position with reliable house; prefer half 
day employment for research and study; 
selected references. Occupant, 2060 Catalpa 
Drive, Dayton, Ohio. 





YOUNG MAN, 19. excellent selling ability, 
high school education. six months at 
watchmakers’ bench, thoroughly experi- 
enced in the jewelry and watch line: able 
to take in and give estimate on repairs; 
unquestionable references. Address “S., 
2667,” care Jewelers’ Circular. 





CREDIT MANAGER, experienced, high 
powered salesman, modern ideas of ad- 
vertising, window trimming, checking 
credits, and buyer; 18 years’ retail ex- 
perience; best references. Address 
“M., 2651,” care Jewelers’ Circular. 





WATCHMAKER, German, 25 years’ experi- 
ence, competent on high grade and all 
complicated watches, seeks connection with 
reliable firm; three years with last em- 
ployer in New York City and still em- 
ployed; location New York State or ad- 
joining State. Address “L., 2613,” care 
Jewelers’ Circular. 


SALESMAN who has sold the better jewel- 
ers and department stores past five years 
through Texas, Oklahoma, Louisiana, Ar- 
kansas and Alabama, desires representa- 
tion of responsible manufacturers line; 
will be ready to make arrangements in 
May; age 31; real personality and ex- 
cellent references. Address “H., 2652,” 
care Jewelers’ Circular. ’ 





M. KORNBERT, INC., well known silver- 
ware representatives, with offices at 200 
Fifth Ave., New York, desire a well known 
and substantially made line of silver 
plated hollowware, preferably of the bet- 
ter type, for department store trade; such 
a line will also be shown in Philadelphia, 
Baltimore, Washington and Boston; com- 
mission arrangement; we invite your con- 
fidential correspondence. 


Side Lines. 


Se. a word; minimum charge, $1.25 














SALESMEN WANTED to sell as side line 
for diamond house; those who have fol- 
lowing; commission basis. Address “S., 
2622,” care Jewelers’ Circular. 





REAL AMBER IMPORTED JEWELRY; 15 
per cent commission; bank references or 
security required; territories, Illinois, 
Texas, Southwest, Northwest, Middle 
West. Address “E., 2615,” care Jewelers’ 
Circular. 





SALESMAN WANTED ; a side line of plati- 
num mountings, 18K. W.G. bunch rings 
and wedding rings, to sell to retailers and 
instalment houses; commission basis only ; 
to cover Middle West and South. Address 
“C., 2640,” care Jewelers’ Circular. 


Help Wanted. 


5c. a word; minimum charge, $1.25 




















WANTED, OPTICIAN with North Carolina 
license; good opportunity for right man. 
Address “G., 2508,” care Jewelers’ Circular. 





WANTED, WATCHMAKER, first class man 
only ; must have references. Rost Jewelry 
Co., Indianapolis, Ind. 





YOUNG MAN to assort diamonds; state ex- 
perience and salary. Address “D., 42,” 
care Jewelers’ Circular. 





MANAGER, YOUNG MAN, experienced in 
all detail credit jewelry business, five 
years’ splendid record managerial capacity 
with large Eastern operator; full knowl- 
edge of advertising, buying, credits. col- 
lections and original window creations: 
finest references both to character and 
accomplishments; desires connection with 
concern offering future. Address “E., 
2516,” care Jewelers’ Circular, 








Lines Wanted. 


Se. a word; minimum charge, $1.25 








LINE WANTED for the Pacific Coast, sales- 

man well acquainted, and with Los An- 
geles office. Address “W., 2464,” care 
Jewelers’ Circular. 





AL FOSS is open for an additional line 
to Eastern wholesalers and department 
store trade. Room 2602, 580 Fifth 
Ave., New York. 





MANUFACTURERS’ LINE of better grade 
novelty jewelry, and ladies’ and gents’ 
solid gold ring line wanted by young live 
wire salesman for New England States. 





dress “Q., 2666,” care Jewelers’ Circular. 


WANTED, watchmaker and optometrist reg- 
istered in Rhode Island; state experience; 
good wages. Address “Y., 2530,” care 
Jewelers’ Circular. 





YOUNG MAN, experienced material clerk, 
for steady position; must be honest and 
reliable; state references. Address “F., 
2644,” care Jewelers’ Circular. 





WANTED, first class engraver and hub and 
die cutter; give full particulars and ref- 
erences in first letter. Carolinas’ Manu- 
facturing Jewelers, Inc., Greensboro, N. C. 





MELTER, ROLLER; experienced melter and 
roller of white gold, solder, etc., for re- 
fining concern; state fully qualifications 
and experience. Address “O., 1917,” care 
Jewelers’ Circular. 





OPTOMETRIST, experienced with leading 
credit jewelers in large Connecticut city; 
liberal salary and commission proposition ; 
permanent connection. Address “Conn., 
2518,” care Jewelers’ Circular. 





YOUND LADY OR YOUNG MAN capable of 
taking charge of special order, ring 
mounting department; state experience 
and _ salary. Address “N., 14,” care 
Jewelers’ Circular. 








Address “E., 2643,” care Jewelers’ Cir- 
cular. 


(Special Notices continued on page 86) 
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SALESMAN WANTED in Brooklyn retail 
store; must be live chap with full knowl- 
edge of the jewelry business; give full 
particulars in first letter. Address “G., 
2645,” care Jewelers’ Circular. 





WATCHMAKER, very good on Swiss and 
American watches, one who can do_ some 
engraving and jewelry repairing, for Ports- 
mouth, Ohio; steady position. Address 
“B., 2639,” care Jewelers’ Circular. 





LARGE DIAMOND CONCERN desires 
resident salesman for Chicago, St. 
Louis and Philadelphia; may handle 
diamonds in conjunction with other 
lines; full details first letter; replies 
confidential. Address “H., 2606,” 
care Jewelers’ Circular. 





TWO SILVER SALESMEN WANTED; two 
sterling silver hollowware lines; one South- 
ern, other Middle West; must have estab- 


lished trade jewelry and department 
stores; commission basis. Address Lewis 
F. Ellmore, 1 West 47th St., New York. 





CREDIT JEWELRY STORE MANAGER, 
are you looking for an opportunity to 
go into business? We have an open- 
ing for a manager who will invest 
$5,000 or more in a successful operat- 
ing store; write us all details about your 
experience and references; this will be 
kept in strict confidence; unless you 
have ability and can produce results, 
do not reply. Address “G., 2603,” care 
Jewelers’ Circular. 


Hor Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 





| 











FOR SALE, jewelry store in New York City, 
excellent location; good future, fine oppor- 
tunity; very reasonable. Address “F., 
2685,” care Jewelers’ Circular. 





FOR SALE, long established jewelry factory 
in Newark, N. J.; will consider partner 
with capital. Address “E., 2599,” care 
Jewelers’ Circular. 





FULLY EQUIPPED platinum shop, ‘and fix- 
tures, for sale on the East Side, New York; 
bargain for a cash buyer. Address “A., 
2680,” care Jewelers’ Circular. 





JEWELRY STORE, $3,500; busy Summer 
and Winter; complete, ye. tools, stock, 
etc., 50 miles from New York City; reason, 
trouble in home. Address Box 95, War- 
wick, New York. 





JEWELRY STORE, established 14 years; 
good fixtures, good repair business; Gen- 
tile trade; easy terms. Address, I. Ober- 
man, 3157 Broadway, New York. Monu- 
ment 6174. 


FOR SALE, jewelry shop and office equip- 
ment complete, with balance of lease; 
must vacate due to merger; will consider 
sub-leasing with or without plant. Don- 
aldson Mfg. Co., Inc., 36 West 47th St., 
New York. Bryant 9623. 





ESTABLISHED watchmaker’s trade shop in 
Pittsburgh; plenty work for three men; 
with or without material and one = 
lathe; going into another line of business; 
low rent; reasonable price to quick buyer. 
Address P. O. Box 300, North Side, Pitts- 
burgh, Pa. 





ONE OF THE BEST little stores in the 
state of West Virginia; the best in the 
County: plenty of work; will invoice, 
stock, fixtures, etc., about $3,500; posses- 
sion, in about 60 days; don’t answer un- 
less you mean business. Address “C., 
2596,” care Jewelers’ Circular. 





A JEWELRY STORE on one of the two 
busiest corners in Akron, established 25 
years: same location nearly 20 years; 
over $9,000 net profit last year, the poorest 
in many years; owner retiring from busi- 
ness. Address “T., 2668,’’ care Jewelers’ 
Circular. 





FOR SALE, small jewelry shop, town of 10 
thousand; established, nice repair  busi- 
ness; county seat, big railway terminal, 
pay rolls and fine living conditions: small 
expense; rent $25, fine location; best of 
reasons; write or wire at once for informa- 
tion; priced to sell $650. Ritz Jewelry 
Shop, Hinton, W. Va. 





COMBINATION jewelry and radio busi- 
ness, established approximately five 
years, located in best section North 
Carolina in large prosperous city; has 
made handsome profit since establish- 
ment; substantial reasons for sale; 
ean be bought on reasonable. cash 
payments and balance monthly instal- 
ments, but will not sacrifice. If inter- 
ested write or wire immediately “H., 
2510,” care Jewelers’ Circular. 


Hor Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





——$_$$$—_-— 











SAFE, good condition, $100, 
terms to suit. Acme Safe Co., 
New York. Canal 2798. 


JEWELERS 
delivered : 
145 Grand St., 





SAFE WITH CHEST. bargain. Acme. 
— 29th St., New York. Bogardus 
252. 





FRANCIS NO. 3, nickel plated. latest im- 
proved engraving machine and type, good 
condition, like new. Address “R., 2524,’’ 
care Jewelers’ Circular. . 





EMERALD RING FOR MAN, about nine 
carats, yellow gold, price estimated as 
$2.700: will sacrifice for $1.800. Address 
“T., 2623,” care Jewelers’ Circular. 





WATCHMAKERS roller top bench for sale, 
or established watchmakers shop, very 
reasonable. Room 211, 200 Broadway, 
New York. 





JEWELRY STORE, medium size, excellent 
location on Flatbush Ave., Brooklyn, N. Y.; 
rental $82.50 per month, long lease; :ex- 
cellent opportunity for anyone interested. 
Address “S., 2621,” care Jewelers’ Circular. 





SMALL JEWELRY STORE for sale, with 
or without stock; good location near Pitts- 
burgh, Pa.; good opportunity; leaving 
town. Address “J., 2649,” care Jewelers’ 
Circular. 





SMALL high class jewelry store in suburb 
of New York, doing a good volume of 
business, with up to date stock and fix- 
tures; excellent repair department; pres- 
ent owner starting in new business. Ad- 
dress ““X., 1168,” care Jewelers’ Circular. 


MESH MACHINES FOR SALE; equipped 
for flat and round mesh: also tools and 
dies for snaps. Address “Z., 2679,’’ care 
Jewelers’ Circular. 





AMERICAN WATCHES, seconds, complete 
Hamilton, Elgin, Waltham, Illinois, Hamp- 
den, Burlington, seven to 21 jewels; all 
sizes: 20 to 25 year cases. Mark Nelson, 
Arcade Bldg., St. Louis, Mo. 





AMERICAN WATCHES, seconds, complete, 


Howards, Hamiltons, Elgins, Walthams, 
Illinois, South Bends, Burlingtons; all 
grades; all sizes; Klar & 


Po our prices. 


Winterman, 2310 Elm St., Dallas, Texas. 








Business Opportunities. 


5c. a word; minimum charge, $1.25 








EVERY EFFORT is made by The Jewelers’ 
its advertising columne 
Advertisers under Business Oppor- 
tunities, etc.,. must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of The Jewelers’ Circular. 





DON’T SELL your stock and fixtures untis 
you see us; we come to see you at our 
own expense; we will pay you more. 
Wolff & Co., 156 E. 42nd St., New York. 





WE WILL GUARANTEE to get you 106 
cents on the dollar for your surplus or en- 
tire stock; full particulars on request. 
B. Wolff & Co., 156 E. 42nd St., New York. 





MR. JEWELER, do you want cash for your 


stock and fixtures. Write or wire, J. A. 
sonn.. 415 Swetland Building, Cleveland, 
oO. 





DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





PARTNER WANTED WITH $15,000, for- 
established jewelry store; finest location,. 
cheap rent; good following. Address “B.,. 
_ 2594,” care Jewelers’ Circular. 





I WANT TO BUY an established jewelry- 
store; will pay cash in full; price must. 
be right; give full particulars, strictly- 
confidential. Address “N., 2451,” 
care Jewelers’ Circular. 





I PAY HIGHEST CASH PRICES for 
jewelry, stock and fixtures; communiciate. 
at my expense before you sell. S. A. Kap-. 
lan, Room 95, 373 Washington St., Boston, 

8s. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph. 
M. Gerdon, Room 603 Province Bldg.,. 
Boston, Mass. 








GOOD JEWELER, watchmaker or salesman, 
can buy interest in old established store 
and sho in Minnesota, doing $15,000. 
yearly ; 33 000 to $5,000 necessary. Ad- 
dress “O., 2190,” care Jewelers’ Circular. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





PARTNER WANTED for established cos- 
tume jewelry manufacturing business lo- 
cated in New York; must be good outside 
man with following in this line; excellent 
opportunity entailing small investment. 
Address “J., 2607,” care Jewelers’ Circular. 





QUICK RESULTS, cash at once; we pay 
the highest prices for your entire stock 
or any part of it; check by return mail; 
all shipments held ten days; National 
Bank reference. Benjamin D. Sachs, 
1210 Mallers Bldg., Chicago, Ill. 





FIXTURES; nine wall cases, nine floor 
cases, including horseshoe, and one large 
safe; will sell all or part fixtures, or will 
sell lease and location, with no stock; 
store ready to move into; location estab- 
lished over forty years. E. E. Finklea, 


HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St... 





808 Polk St., Amarillo, Texas. 








Chicago, Ill 
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WILL PAY SPOT CASH for your entire 


stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
ences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, Ill. 





ARE YOU GOING OUT OF BUSINESS? We 


pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 545 
Broadway, New York, established 1889. 





WE PAY MORE; before selling your 


jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail) ; best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 





IF YOU WISH TO RAISE MONEY quickly 


and surely, our dignified, effective, per- 
sonal, modernistic sales service for reliable 
jewelers will solve your problem; or if 
you wish to sell out, we will buy your 
complete jewelry stock and fixtures (large 
or small), and pay best cash price; all 
communications treated in strict confi- 
dence. Write or wire, Simon Cohen, 527 
White Building, Buffalo, N. Y. 


A. S. MARK (Dad), expert dial painter; 
watch and clock dials repainted; frat- 
ernity coats of arms, lodge emblems, 
names, etc., enameled on watch dials 
and cases; 30 years’ experience; rea- 
sonable prices. 431 McKinley Ave., 
S. W., Canton, Ohio. 








Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 








WATCH REPAIRING (since 1895) for the 
trade only; we guarantee best work; rea- 
sonable prices; prompt delivery. Charles 
Priver, 35-39 Maiden Lane, New York. 





THIS YEAR AGAIN our quantity capacity is 
bigger on dependable watch repairing of all 
makes and sizes; Swiss, American, wrist, 
railroad and pocket watches. Leo. Hoffer, 
507 Glenn Bldg., Cincinnati, Ohio. 





50,000 WATCHES REPAIRED since 1921; 
positively no cleaning machines. used; 
every watch taken apart; no students em- 
ployed, experienced men only; seven day 
service, one year guarantee; we succeed 
where others fail. S. A. Peck & Co. (for- 
merly 29 East Madison St.), now in en- 
larged quarters, 55 East Washington St., 
Room 807, Chicago, Ill. Members National 
Jewelers’ Board of Trade. 








Wanted to Rent. 


5c. a word; minimum charge, $1.25 





ARE YOU IN NEED OF MONEY? We 


will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 





DO YOU WANT TO REALIZE MORE for 


your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied. so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your cash. 
Gordon Bros., 333 Washington St., Boston, 
Mass. 








Wanted to Purchase. 


5e. a word; minimum charge, $1.25 








COMPLETE STORE FIXTURES consisting 


of about six wall cases and six counter 
cases; walnut or mahogany preferred ; 
must be in first class condition and mod- 
ern; send photos, description and _ price. 
Address “V., 2624,” care Jewelers’ Circular. 











Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 








GUN REPAIR WORK for the trade; expert 


shotgun, rifle, revolver and automatic 
pistol repair work; send for wholesale gun 
and ammunition catalogue. A. F. Stoeger, 
Inc., 509 Fifth Ave., New York. 





WANTED by live wire optometrist, store 
space with window for optical display, 
with high class established jeweler in New 
York City, midtown zone; one with large 
following; on percentage basis. Address 
“H., 2648,” care Jewelers’ Circular. 


To Let. 


5c. a word; minimum charge, $1.25 














LARGE WINDOW SPACE, north light. 
Room 805, 62 West 47th St., New York. 





WILL SUBLET private office with north 
light, including show room if desired. 
Room 1001, 576 Fifth Ave., New York. 





HALF OFFICE TO SUBLET; partitioned and 
partly furnished; good light; reasonable 
rent. Apply to M. L. rentz, Inc., 48 
West 48th St., New York. 





48 WEST 48TH STREET, NEW YORK; ex- 
cellent north light, private office with safe, 
suitable diamond dealer or traveling 
jeweler. Room 1203, or call Bryant 3474. 





WATCHMAKER;; will sublease part of nov- 
elty jewelry store located in shopping dis- 
trict; life time opportunity for reliable 
party. 875 6th Ave., Bet. 31st and 32nd 
St., New York. 





OFFICE TO LET, 11 x 36, with private 
office, best north light suitable for dia- 
monds; will rent furnished or unfurnished, 
or sell safe and new fixtures at_sacrifice. 
Inquire “Superintendent,” 10 West 47th 
St., New York. 





WINDOW SPACE FOR RENT, suitable for 
engraver, watchmaker, diamond setter or 
jewelry repairer, acquainted with East 
side trade; two-seater bench on premises; 
low rent. Room 5, 155 Canal St., Corner 
Bowery, New York. 





JEWELER’S OFFICE and showroom to 
lease in Grand Central zone, New York 
City; can be had at very reasonable 
rents; corner with north and east light; 
possibility of purchasing fixtures from 
present tenant. Baumeister & Baumeis- 
ter, 522 Fifth Ave., New York. Tele- 
phone Murray Hill 3816. 


SUBLET, uptown New York, fully equipped 


diamond office, for immediate occupancy ; 
well equipped; excellent north light; 470 
square feet; will sacrifice entire fixtures 
including safe with vault for $750 to dis- 
pose’ of lease expiring April 30, 1932; 
rental $1,650. Address “F., 2281,” care 
Jewelers’ Circular. 





FOR JEWELERS; 15 West 47th St. and 


37 West 47th St., 20 story buildings; 
small and large units, 350 to 7,000 
feet; perfect light; rents low; posses- 
sion now. Apply Room 202, 15 West 
47th St., New York. 








H#iscellaneous. 


5c. a word; minimum charge, $1.25 








GENUINE elk teeth and tiger claws, for 


jewelry emblems; taxidermist work, sup- 
plies, specimens. M. Hofmann, 989 
Gates Ave., Brooklyn, N. Y. 





WATCHMAKERS! 


Le 
We Will Buy-- 


Increase your ability 
through the highly recommended books: 
“Rules and Practice for — 
Watches,” and “Practical Balance. an 
Hairspri Work”; circulars on request. 
Walter einlein, Waltham, Mass. 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 
PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 











THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 


Now Made in 


18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


a ol oy 
SAFETY caTcH 9g 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stricging and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN Nays se: 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 Maiden Lane JAM ES a HAN D} New York 


Telephone Cable Address 
Hitchcock 0288 “Handsale” New York 










FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for liquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
proved ability to conduct your sale. You are advised and helped in every way by 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 
Prospect of Future Prosperity! 

Hand conducts all sales personally! No substitutes! Hand can sell only your 


own stock! No inferior merchandise sold under your reputation! Associated and 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 










































IN CANADA! 
BWART, SCOTT, KELLEY & KELLEY, 114 Metcalf St., 
- Barristers, Solicitors Ottawa, da 
o James and, Esq. 
Auctioneer, ' IN CUBA! 
ment tie ee U- 8. A. From the “JwwELERS’ CIRCULAR,” April 4, 1929 
For the past few weeks, you have been conducting for James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
clients of mine an auction sale of a jewelry stock in this city. York, while conducting a stock reduction sale for L. H. Rowe, 
I do not wish to let this opportunity pass without conveying Daytona Beach, Fla., was recently called to Havana, Cuba, 
my clients’ appreciation of the manner in which you have to sell the art collection belonging to Francis Faurez, a 
handled this sale. Throughout you have looked after their prominent sugar planter. Despite the fact that two-th 
interests and your dealings both with themselves and with of Mr. Hand’s audience spoke only Spanish the sale was a 
the public have been fair and above reproach. success. He had interpreters on the floor to assist him with 
You are at liberty at any time to refer to me any enquiries the sale. 
from prospective clients in this district. I shall be only too After disposing of this collection, Mr. Hand returned to 
glad to advise such people of the manner in which you have New York, and last Tuesday night left for Ottawa, Can., to 
conducted this sale in Ottawa. sell out the stock of C. A. Olmstead & Sons, in business in 
With best wishes to both yourself and Mr. Wilbur, that place for many ~ears. 
LEE A. KELLEY. 









The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 






















Square Deal Miller, Detroit, Mich. He Healy, Brooklyn, N. Y. Green-Joyce Co., Columbus, 0. 
Estate C. L. Haskins, Saratoga Springs, N. Y. J. W. Nichols, Uniontown, Pa. Geo. Kapp, Toledo, 0. 
Jos. Reininger Estate, Easton, Pa., for Easton Trust R. 8. & J. D, Paterson, Pt. Huron, Mich. W. A. Sturgeon Co., Detroit, Mich. 

Co., Executors. August Jacobs, Quincy, Ul. L. W. Vilsack, Pittsburgh, Ps. 
A. C, Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, Oil City, Pa. H. J. Lohmiller, | eg ee 
F. W. Hoffman Estate, Albany, New York. Chambers & 8 Mt. Clemens, Mich. Wents & Price, Sharon, Pa. 
David Goldman, Milwaukee, Wis. H. J. Bridger, ee R. J. 8. Roehm, Detroit, Mich. 
J. Chas. Ernst, Charleston, West Va. Estate of 8. an, New Haven, Conn. William Frasier, Durham, N. C. 

ich Beos., York, a Co., Columbus, Geo. W. Feldman, Franklin, Pa. 

Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. Philip Present, Rochester, N. Y. 
Hadley B. Dodge, Lynn, Mass. A. EB. Seidel, Pittsburgh, East Liberty, Pa. Emil H. Leffert, Council Bluffs, lows. 
Stelfox Co., A Texas. F. nS; Kaekel, Prop., Werner Jewelry Store, Grand | C. J. Hueg, Jersey City, Ny J. 











Scott & Bousquet, Montreal, Canads 
Olmstead & Son, Ottawa, Canada. 













Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 
reputation as well. 
Be sure he is the kind of man you wish behind your counter, the type you can 
















safely introduce to your friends and customers—one to whom you can trust your 
SEND TO-DAY reputation and business welfare. 
FOR THE — yf the ——e 3 py mate Bae 4 fame” a ee aa 
gives facts an gures 8 essen you shou now before n shall 
“HANDBOOK ON AUCTIONS” conduct your sale. Every statement in this interesting book is based upon facts 
IT’S YOURS FOR THE ASKING and every statement can be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 















To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 
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WARREN 





W. H. BROKAW 





H. BROKA 


Auctioneer for high class legitimate retail jewelers only. 


The Leading Auctioneer 
for the Jewelry Trade 


Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 


If you want the best results, write or wire. 


W. H. BROKAW, 14 Maiden Lane (°° ‘finer ), New York 








THE CHANGEABLE RING 


A beautiful combination of the single 
row diamond guard ring with the various 
and more colorful calibre bands. of 
simple, revolving construction—instantly 
i? ws for numerous occasions. Pat. 





Baguette-Like 
The only ring that mounts 
any size and number of 
round diamonds SQUARE. 
It meets the present demand 
for baguette wedding rings 
at the price of a nw 
wedding band. Pat. U. 8. A 


~ KLASS & CO. 


Manufacturing Jewelers 
Platinum Mountings, Wedding Rings 


and Special Orders. 
49 MAIDEN LANE 


Overlays 
-—~A one wedding rings, cov- 
th the Klass & Com- 
+ Ag platinum or 18K. 





1. John 5892 NEW YORK 











We Can Raise For You 
$5,000 to $10,000 


A WEEK right now accord- 
ing to size of stock. For full 







particulars write or wire 


B. WOLFF & CO. 


Dependable Auctioneers 
156 E. 42nd St., N. Y. 


Tel. Ashland 5298 











B. ROEDE & SONS 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS 


THAT’S ALL 


142 FULTON STREET NEW YORK 











WEDDING 
RING 
MOUNTINGS 


No. 87 SEAMLESS—18K GOLD 


Samples sent on request. Attractive Prices. 
Mfrs. of High Grade Mountings. Special Order Work. 








= No. 38 











LOUIS E. BERGER, Inc., 64 Fulton St., New York 


MESH BEAD 
EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—PLATINUM—CHROMIUM 


1@ & WABASH AVE. SWARTZ & Co. 











A complete line of Rebuilt ELGIN, b e-e and 
other American standard make watches in new 
Hamilton—Iilinols—Heowaré——Bilat n aig. R. R. 
watches in original cases, at very low prices. Price list 


uest 
Te PLONSKY & GREENBERG 


76 Bowery Tel. Dry Dock 7563 New York City 














™ProtectionRing Guard 
For thin rings get our number 
0. It is a new addition to our 
regular sizes. 

The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 20 W. 22nd St., New York Pet. Mag 28, 1990 
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JUST ANOTHER PROOF | 





WHY A HUBBARD 


PUBLIC SALE ISA 
SUCCESS! 








the desired results. 








MUSICAL INSTRUMENTS 


SILVERWARE 
DIAMONDS SWERN’S FINE LEATHER 
WATCHES JEWELRY AND MUSIC STORE VICTROLAS 
JEWELRY KODAKS 


WEST SIDE SQUARE 
ROBINSON, ILLINOIS 


Mr. Chas. A. Hubbard March 24, 1930. 
10 So. Wabash Ave,. 
Chicago, Ill. 


Dear Mr. Hubbard: 


On this the closing day of our sale I cannot let you go without expressing 
to you my appreciation for the splendid way in which you have conducted the sale 
for The Estate of the Swern Jewelry and Music Store for which I am administrator. 


The sale was not only satisfactory from the volume of business done, but 
more so from the character of the merchandise that you disposed of and the prices 
that you got for it, which was far above the best offer that we had for it ina 


bulk sale. 


You came to us highly recommended by a wholesale house whom we hold in 
high esteem and we know now that their recommendations were more than fulfilled. 
It was with a feeling of trepidation that we embarked upon an Auction Sale because 
of the fact that the merchandise, while it was all very high grade, a portion of 
it had been accumulated over a period of thirty years in business, and we doubted 
whether or not it could be sold advantageously by those methods, as we had at times 
heard that it was the custom of auctioneers to sell only the better merchandise 
and leave the other for the merchant to do with as best he could. Not only have 
you succeeded in disposing of the deadwood in the stock at prices that were above 
our expectations, but because of your ability to hold the undivided attention of 
your audience and your knowledge of fine gems and the better class of merchandise 
coupled with your descriptive power you have sold the Diamonds, finer pieces of 
jewelry, silverware, pianos and etc., in almost every instance at a handsome margin 
of profit and have made every buyer feel and know that they have been treated 
fairly and squarely, and you have made pleasant a task, that would have indeed 
been irksome had you thought only of yourself and sought the easiest way out. 


Thanking you in behalf of the estate and myself, and assuring you that I 
shall be pleased to answer any inquiries regarding you, I remain, 


Most cordially yours, 
SWERN'S JEWELRY AND MUSIC STORE. 
By W. P. Wiseman, Administrator. 





Whether you want to close out entirely or you are planning to reduce your stock, I can help you realize more than the appraised 
value on a close out, or increase bank account by reducing your dead stock, without marring your reputation.—Wire for date 


; CHAS. A. HUBBARD 


10 SO. WABASH AVE. 











The following letter from the Administrator of the Swern’s Estate, will 
convince you that a sale conducted by Hubbard methods is bound to bring 
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CHICAGO, ILL. 











“S= “Ss 


s & 

















CAN YOU DISTINGUISH A GENUINE 
EMERALD FROM AMONG 
ALL OTHER GREEN STONES? 





HOW IS A SYNTHETIC STONE RECOGNIZED? 
HOW IS THE VALUE OF A REAL PEARL DETERMINED? 


In the good old days of Harun al Raschid the gemdealer, sitting on the mar- 
ketplace of Bagdad, needed no other equipment for his calling than his naked eye. 


Alas, the times have changed! The dealer of today who would trust his eye 
alone is judging jewels would be due for a cruel awakening some day, because it 
is impossible to tell the synthetic stone from the natural and the cultured pearl 
from the genuine by eyesight alone. 


Dr. Hermann Michel, the famous mineralogist of Vienna, whose name has be- 
come known all over the globe by his fundamental researches in the field of 
pearls and precious stones, is the author of this book, which has been translated 
into English by Gustave L. Herz, the well-known American gem expert. 


The Pocket Book for jewelers has become an indispensable manual for table 
and pocket of every man in the trade. 


{t gives explanations of all questions arising in the 
every-day practice of Jeweler and Mineralogist. 


The above and numerous other questions that con- 
stantly confront the jeweler, lapidary, and dealer in 
precious stones are fully answered in the new, illus- 
trated POCKET BOOK for JEWELERS by Dr. Her- 


mann Michel, the world-renowned authority. 


This famous mineralogist, noted for his fundamental 
researches in the field of precious stones, has placed 
his extensive knowledge at your disposal in a con- 
cise and comprehensive book. It is published in two 
ee volumes bound together in loose Jeaf form. 


venient for desk or pocket use. There are There is no question regarding precious and semi- 


precious stones arising in the jewelry trade that can- 
not be answered immediately and correctly from this 
theory of pearl and gemphysics. It presents book. Additional pages or revisions will be supplied 


graphically and concisely methods of ex- foam al charge fone period ol -aomn years. 
amination, classification, and valuation of 


two volumes, bound together. The first 
volume of 130 pages contains the complete 


pearls and stones and contains 130 halftone The illustrations, many of which are in 9 colors, 
rT give the true pleochroitic colors of the gems. The 

physical characteristics of all existing colored and col- 
The second volume of 148 pages has 152 orless stones are also carefully tabulated. 


illustrations and a series of color plates. 


That the book fills an urgent need is well shown by 
the purchase of copies by leading jewelers, mineralo- 
gists and universities all over the world. Write today 
for your copy, to— 


These include the internal construction and 
differentiation between cultured and natural 
pearls. There is also a classification of all 
green stones, with positive means of distin- 
guishing genuine emeralds. The price of 


this very complete book, including additions THE JEWELERS’ CIRCULAR 


and revisions supplied over a period of 2 


years, is $25.00. 239 West 39th Street 
New York 














Newest Design in 


1881 @ ROGERS 
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with THE MIRROR TRAY 





The Mirror Tray, with 26 or 29 pieces, in- 
eluding Stainless Knives, $19.75; with 34 
pieces, including Stainless Knives, $25.00 













To the dynamic modern rhythms of TEMPO, inspired by the swifter 
pace of life today, 188! Y ROGERS ® gives glamorous setting 
in the polished elegance of this Mirror Tray. 

Here are more sales for selected dealers, through the compelling 
power of modern design and luxurious fitting, plus the selling values 
of heavier weight, modern finish, and visible overlay that give the 
new 1881@ ROGERS @® the highest in Silverware quality. 
Here, too, are richer profits, assured by a policy of direct dealing that 
E means absolute protection and greater merchandising cooperation. 
[ 
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